KBA  Newspaper  Presses 


Newspaper  Maker 


News,  stories,  features.  From  the  far  comers  of  the  globe.  Fresh  every 
day  in  your  newspaper.  To  achieve  this,  our  presses  are  in  action 
night  after  night,  the  world  over.  At  KBA  in  Wurzburg,  the  cradle 
of  press  engineering,  we  have  been  driving  advances  in  printing 
technology  for  more  than  183  years,  enhancing  safety,  speed, 
quality  and  colour.  Giving  you  the  benefit  of  our  unparalleled  know¬ 
how,  drawn  from  experience.  So  if  you  want  to  re-align  your 
newspaper  production  to  a  multimedia  future,  just  give  us  a  call. 


For  further  information  please  contact: 

KBA  North  America  Inc.,  Web  Press  Division,  P.O.  Box  1 562,  York,  PA  17405 
Tel:  (717)  505-1 1 50,  Fax:  (717)  505-1 1 61  E-mail:  GOwen@kbapa.eom 

Please  visit  us  at  booth  #821during  Nexpo 
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READING  BETWEEN  THE  LINES 


As  BOTH  A  FORMER  AUDIT  BUREAU 
of  Circulations  auditor  who  was 
involved  in  the  audit  that  led  to  The 
Washington  Times’  suspension  from  ABC 
in  the  early  1990s  and  a  former  employee  of 
The  Washington  Times,  I  have  a  few  obser¬ 
vations  about  your  Feb.  5  article  “What  a 
difference  Election  Day  makes”  [p.  21]. 

The  author  wrote  that  new  Circulation 
Director  Art  Farber  helped  to  drive  Times 
circulation  from  “89,307  that  year  [1999] 
to  102,879  last  year.”  What  isn’t  mentioned 
is  that,  prior  to  Farber’s  hiring,  the  Times 
routinely  reported  circulations  of  above 
100,000.  What  happened  to  cause  its  circu¬ 
lation  to  drop  more  than  10%  over  a  one- 
year  period  and  then  simply  revert  back  to 
where  it  was  prior  to  Farber’s  arrival? 

The  article  also  states  how  the  newspaper 
reduced  its  subscriber-acquisition  costs  by 
75%  and  boosted  home-delivery  numbers 
“substantially.”  Again,  prior  to  Farber’s 
arrival,  the  majority  of  home-delivery 
subscribers  were  paying  more  than  $100 
a  year  for  seven-day  delivery  of  the 
newspaper.  Farber  instituted  a  six-day-a- 
week  fi^uency  (excluding  Sundays)  for  an 
annual  rate  of  $10.  While  the  acquisition 
cost  of  these  new  subscribers  may  have 
dropped  by  75%,  the  corresponding 
revenue  droppied  by  90%. 

As  a  result,  home  delivery  literally 
doubled  from  30,000  to  60,000  copies  in 
a  short  time.  However,  factoring  in  news¬ 
print,  delivery,  and  acquisition  costs,  these 
new  subscribers  ended  up  costing  the  papjer 
millions  of  dollars.  No  mention  was  made 
in  the  article  of  the  Sunday  circulation 
numbers  because  there  are  none.  Actually, 
Sunday  circulation  is  around  half  of  the  dai- 


I  ly  average,  an  anomaly  among  newspap)ers. 

I  The  new  six-day-a-week  home-delivery 
frequency  enabled  the  Times  to  cut  its 
Newspapjer  In  Education  rate  by  more  than 
half,  allowing  it  to  claim  more  NIE  copies 
for  the  same  money.  NIE  and  $10  annual 
!  home-delivery  subscriptions  now  account 
for  around  40%  of  the  Times’  paid  circu¬ 
lation  averages.  The  Times  has  sustained 
losses  in  the  neighborhcxxi  of  a  billion 
i  dollars  in  its  two  decades  of  existence. 

The  pajrer  is  owned  by  the  Unification 
I  Church  and  its  losses  are  made  up  largely 
by  overseas  donations  to  the  church. 

ABC  repxrrts  document  quantity,  not 
quality.  Consequently,  unless  someone 
!  takes  the  time  to  read  between  the  lines, 
he  or  she  would  see  a  success  story  when 
looking  at  recent  Times’  ABC  repxrrts.  The 
actual  story  paints  a  more  dismal  picture  of 
a  newsprapjer  resorting  to  desprerate  meas¬ 
ures  to  bolster  sagging  circulation  numbers. 

JAY  SCHILLER 
!  Tamarac,  Fla. 


NO -THANK  YOU! 


R '"Colorado  Springs  Independent 

Battles  Boycott”  [E&P  Online,  Feb. 
16],  I  am  writing  to  tell  you  that  you  did 
an  excellent  job.  It  was  well-balanced, 
accurate,  fair,  and  well-constructed. 

Thank  you  for  your  journalism. 

TOM  PEDIGO 
STATE  DIRECTOR 
American  Family  Association  of  Colorado 

Correction 

Art  on  the  cover  of  theAdweek  Magazines’ 
Special  Report  that  ran  April  30  should 
have  been  credited  to  Lauren  Uram. 


EGARDING  YOUR  ARTICLE 


- 50  YEARS  AGO  - 

NEWSPAPERDOM*  FROM  EDITOR  &  PUBLISHER 


MAY  19,  1951: 

E.W.  Scripps  —  cited  in  “Damned 
Old  Crank:  A  Self-Portrait  of  E.W. 
Scripps,”  edited  by  Charles  R. 
McCabe  —  wrote  that  he  hadn’t 
wanted  to  make  money,  hadn’t 


wanted  to  be  an  editor.  All  he 
wanted  was  to  “write  pieces  for 
people  to  read.”  Family  tradition, 
he  guessed,  made  him  an  editor. 

Advertising  carried  almost 


exclusively  in  San  Francisco’s 
four  daily  newspapers  has  proven 
a  vital  factor  in  the  development 
of  a  more  favorable  public 
attitude  toward  the  municipally 
owned  transit  system. 
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We  strap^%  the  top  20 
newspapers  across  America. 


Gleipiiite  Ceitre  Nest  -  510  Fraik  N.  lirr  BlvG.  -  Imeck,  NJ  07B6B  -  201  -  692-7700  -  800  -526-0027  -  Fax  201  -  692-7757 


The  other  1  is  coming. 


Newspapers  with  daily  circulation  from  5,000  to  one  million  are 
choosing  Dynaric, Inc. strapping  equipment... 


Why  do  they  choose  Dynaric?  ■  Lowest  Overall  Cost  Per  Bundle  ■  Superior  Up-time  Equipment 
Performance  ■  Highest  machine  life  expectancy  ■  Foremost  in  after  sales  service  and  support  ■  Major 
commitment  to  the  newspaper  industry  through  ceaseless  dedication  to  improve  our  systems  through  research 
and  development  ■  Only  complete  Customer  Satisfaction  Program  in  the  industry. 


The  Dynaric  Facts  Are:  ■  The  first  N  P-1  strapper  sold  in  1982  is  still  in  operation  with  over  40  million 
cycles.  ■  Dynaric  has  the  highest  repeat  order  business  in  the  industry.  ■  Dynaric  equipment  has  the 
lowest  maintenance  cost.  ■  Dynaric  does  not  imitate  the  competition  but  instead  develops  new  and  innovative 
equipment.  ■  Dynaric  manufactures  the  highest  quality  strapping  material  for  today's  high 
II  HI  mi  speed  packaging  operations.  ■  Dynaric  has  the  largest  technical  and  service  orga- 

nization  in  the  newspaper  industry  ■  Dynaric  continues  replacing  more 
competitive  equipment  than  the  rest  of  the  competition  combined. 

[R  Call  a  Dynaric,  Inc.  representative  today  at 

^  1-800-526-0827  to  begin  to  experience 

the  Dynaric  advantage. 


IMS  to  take  controlling 
interest  in  rival  IVData 


Combo  has  newspaper  executives 
wary  over  the  loss  of  competition 
between  the  TV-listing  providers 

BY  DAVE  ASTOR  AND  JOE  STRUPP 

IN  A  MOVE  CONNECTING  TWO  HUGE  PROVIDERS  OF 

TV  listings,  Tribune  Media  Services  (TMS)  an¬ 
nounced  Friday  that  it  has  purchased  a  majority 
interest  in  TVData.  Terms  were  not  disclosed. 

The  two  firms  have  more  than  4,000  customers,  in¬ 
cluding  2,000-plus  newspapers  as  well  as  online  serv¬ 
ices,  cable  systems,  and  broadcasters.  TVData  will 
continue  to  serve  clients  under  the  TVData  name. 

TMS  Director  of  Marketing  Stephen  Tippie  said 
the  agreement  will  help  “bring  us  up  to  the  critical 
mass”  to  better  compete  with  TV  Guide  and  other  en¬ 
tertainment-listing  players  serving  various  media. 

TVData  President  and  CEO 


TRIBUNE 

\  MEDIA  SERVICES 


TVData 


Art  Bassin  said  the  deal  brought  together  two  very 
strong  companies.  “It’s  going  to  give  us  a  much 
stronger  basis  from  which  to  compete,”  he  noted. 

Robyn  McCormick,  TVData  vice  president  of  pro¬ 
gram  promotion,  praised  the  change,  saying,  “You  put 
the  two  together,  it’s  like  peanut  butter  and  jelly.” 

Did  the  Federal  Trade  Commission  (FTC)  have  to 
OK  the  deal  for  possible  monopoly  implications?  Tip- 
pie  said,  “No  regulatory  filings  were  required  in  con¬ 
nection  with  this  transaction  because  it’s  an 
investment.”  An  FTC  spokesman  couldn’t  be  reached. 

Combined,  TVData  and  TMS  have  about  500  list¬ 
ing  employees.  No  decision  has  yet  been  made  about 
when  or  if  some  staffers  might  be  let  go.  “Everyone  is 
staying  in  place,”  said  Bassin,  who  now  will  report  to 
Brian  Ward,  executive  director  of  TMS’  entertain¬ 
ment  products  data  collection  and  management  in 
Glens  Falls,  N.Y.  Ward  will  be  interim  general  man¬ 
ager  of  TVData’s  operations,  also  in  Glens  Falls. 
Editors  at  papers  that  use  both  TMS  and  TVData 

_ fear  the  loss  of  competition  could  hurt 

k  T  ■  '1  service  and  increase  costs.  “It  looks  like 
Bi  we’re  down  to  one  choice,”  said  Carmen 
^  ^  Paone,  who  compiles  TV  listings  for  the 

ICES  Reading  (Pa.)  Eagk,  which  subscribes  to 
TMS.  “We  liked  it  the  way  it  was.” 

H I  Rosalie  Earle,  managing  editor  of  the  Sunday 
^  I  Gazette-Mail  in  Charleston,  W.V.,  a  TVData 
\  I  client,  also  showed  concern.  “Now  ,  if  I  don’t  like 
I  the  cost,  w'ho  can  I  go  to?”  she  asked.  “It’s  always 
i  nice  to  have  somehere  else  to  go.” 
i !  Bassin  said  concerns  from  newspapers  that 
A I  the  takeover  would  diminish  service  or  increase 
H  fees  are  unfounded,  saying,  “I  don't  think  it  will 
HI !  happen.”  11 

_  ;  See  related  story,  p.  6 

3  TVData  President  and  CEO  Art  Bassin 


NEr  METRO' 
CLAIMS  A  WIN 

Following  a  skir¬ 
mish  over  distri¬ 
bution  rights,  Boston's 
Metro  claimed  victory 
last  week  after  the 
Massachusetts  Bay 
Transportation  Author¬ 
ity  (MBTA)  said  it 
would  allow  the  newly 
launched  tab  to  be 
distributed  wherever 
other  newspapers  are 
permitted. 

The  MBTA  said  it 
wasn’t  rewriting  poli¬ 
cy,  simply  affirming 
existing  rules.  But  it 
admitted  that  the 
free  paper,  weekday 
distribution  175,000, 
raised  new  issues  and 
that  in  some  cases 
MBTA  rules  were 
being  violated. 

Metro,  whose 
parent  Metro  Interna¬ 
tional  has  similar  pa¬ 
pers  around  the  world, 
had  threatened  to  sue 
the  MBTA  if  it  didn’t 
get  equal  treatment  in 
the  transit  system,  a 
key  distribution  area, 
and  accused  the 
agency  of  racial  dis¬ 
crimination  against  its 
hawkers,  who  tend  to 
be  black  or  Hispanic. 

So  far.  The  Boston 
Globe  and  the  Boston 


www.editorandpublisher.com 


MAY  14,  2001  EDITORS  PUBLISHER  5 


i 


Truth-in-labeling  a  central  concern 


Herald  report  Metro 
hasn’t  hurt  street 
sales.  The  Ghbe, 
which  added  extra 
hawkers  and  halved 
its  price  around  tran¬ 
sit  stations,  said  it’s 
selling  50%  more  pa¬ 
pers  in  those  areas. 

-  LUCIA  MOSES 


TVData  vice  president 
of  program  promotion, 
said  that  about  12  to  15 
such  articles  are  written 
each  year. 

A  similar  program, 
Guaranteed  Cover 
Service,  began  in  1999- 
That  option  allows 
programmers  to  pay  a 
fee  for  a  cover  story  on  a 
topic  of  their  choice  that 


ing  or  paid  promotions 
and  others  letting  them 
run  as  regular  stories. 

Some  industry 
observers,  however, 
said  the  practice  crosses 
an  ethical  line  that  they 
believe  should  not  be 
stepped  over. 

“We  believe  strongly 
in  the  editorial  integrity 
of  our  products,”  said 

- Kristy  Bremer, 

i  director  of  media 
I  relations  for  TMS. 

I .  “Our  editorial  staff 
t  accepts  no  favors 
S  or  consideration 
from ...  any 
members  of  the 
I  industries  that 
h  we  cover,”  added 
f  ^  Bremer, 
y  “Weareadver- 
f  i  tiser-driven,  but  I 
don’t  like  the  idea,” 
said  Carmen  Hall, 
assistant  features 
editor  for  The 
Commercial Ap- 
pm/ in  Memphis, 
Tenn.,  which  uses 
TVData.  “People 
just  want  to  know 
what  is  on  TV.” 

At  The  Record,  a 
TVData  customer, 
in  Stockton,  Calif.,  TV 
Editor  Shari  Spence  said 
she  had  received  several 
free  articles  through  the 
Features  Distribution 
Service,  but  did  not 
know  they  were  written 
for  a  fee.  “There  had 
been  nothing  that 
indicated  they  were 
paying  for  it.” 

Responding  to  the 
criticism,  TVData’s 
Bassin  said:  “Nobody  is 
forcing  the  newspaper 
to  do  anything.  It  is  up 
to  them.”  11 


BY  JOE  STRUPP 

The  tv  book  has 
always  been  a 
mainstay  of  the 
Sunday  newspaper. 

More  than  75%  of  read¬ 
ers  hold  on  to  it  for  the 
entire  week,  with  86%  of 
them  referring  to  it  daily, 
according  to  Chicago- 
based  Tribune  Media 
Services  (TMS),  which 
on  Friday  announced  its 
purchase  of  a  majority 
stake  in  its  main  com¬ 
petitor  in  the  newspaper 
TV  listings  game, 
TVData  Technologies 
L.P.  of  Glens  Falls,  N.Y. 

The  deal  comes  with 
TVData’s  editorial 
content  on  something 
of  a  .slippery  slope,  as 
the  company  accepts 
payment  from  some 
programmers  to  write 
stories  about  specific 
shows.  Although 
TVData  contends  that 
editorial  content  is  not 
compromised  by  the 
practice,  it  has  drawn 
criticism  from  its  erst¬ 
while  competitor  and 
some  newspapers. 

“It’s  terrible  —  it’s 
not  the  way  to  go,”  said 
Penny  Soldan,  TV  editor 
for  The  Daily  Okla¬ 
homan  in  Oklahoma 
City,  a  TVData  client. 
“It’s  ethically  incorrect.” 

TVData  executives, 
who  since  1998  have 
launched  two  services 
that  accept  payment 
from  the  subjects  of 
stories,  say  the  approach 
provides  additional  free 
editorial  content  to 
newspapers  and  gives 


programmers  a  way  to 
promote  less-successful 
shows. 

TVData  President 
and  CEO  Art  Bassin 
said  the  services  are  part 
of  an  overall  change  in 
newspaper  TV  coverage 
that  eventually  will  make 

the  TV  book  more - 

of  a  promotional 
tool  and  less  of  an 
editorial  product. 

“The  TV  book 
has  gotten  more 
expensive  with  the  ^ 

growing  number 
of  channels,  and 
the  newspaper 
has  to  look  for  j 

ways  to  pay  for  it,”  ||M 
Bassin  said.  ^  * 

TVData’s  bread-  | 
and-butter  has  \ 
long  been  its  i  \ 

Feature  Syndicate  | 

Service,  which 
provides  news-  | 
papers  with  weekly  | 
listings,  crossword  i 
puzzles,  a  set  | 

number  of  articles,  [ _ 

and  three  TV  book  The  Sunday  Oklahoman:  A  TVData  client 
covers  at  a  sliding- 

scale  fee.  No  money  !  will  be  sent  to  TVData 

is  accepted  from  customers, 

programmers  or  net-  ;  Those  stories  and 
works  for  articles.  I  covers  also  are  provide 

But,  in  1998,  TVData  j  to  newspapers  at  no 
launched  its  Feature  ;  charge.  “They  are  und 
Distribution  Service,  j  no  obligation  to  run  it 
which  allows  program-  j  McCormick  said.  “We 
mers  and  networks  to  |  retain  100%  editorial 
pay  a  fee  of  $3,000  or  control,  and  we  stress 
more  for  a  staff-written  this  to  the  client.  It  cai 
article  on  a  topic  of  their  be  slanted.” 

choice.  The  article  is  !  TVData  executives 
provided  at  no  charge  to  j  said  each  newspaper 
newspaper  clients,  who  !  decides  how  to  label  tl 
decide  whether  to  run  it.  stories,  with  some  cho 
Robyn  McCormick,  ing  to  call  them  advert 


AU.S.  senator 
served  notice 
Thursday  that  repeal 
of  the  estate  tax  is  far 
from  a  foregone  con¬ 
clusion,  even  though 
the  House  of  Repre¬ 
sentatives  and  Presi¬ 
dent  Bush  both  want 
to  abolish  the  levy. 

Kent  Conrad,  D- 
N.D.,  a  member  of  the 
tax-writing  Finance 
Committee,  called  re¬ 
peal  of  the  tax  “one  of 
the  most  serious  mis¬ 
takes  we  could  make.” 
He  spoke  at  a  rally  of 
anti-repeal  forces. 

Conrad’s  comments 
came  as  Senate  lead¬ 
ers  worked  behind 
closed  doors  to  craft  a 
tax  biH.  Among  the  is¬ 
sues:  whether  estate- 
tax  repeal  could  occur 
without  exceeding  tax- 
cut  limits  voted  by  the 
Senate. 

-  TODD  SHIELDS 


tvtth  COX  CABLE  LISTINGS 

11  a  CabI*  Key,  Page  3 


THE  SUHOAY  OKL/ 


The  Knight  Ridder- 
owned  Saint  Paul 
(Minn.)  Pioneer  Press 
is  planning  to  slash 
about  10%  of  the 
newspaper’s  840 
full-time  positions 
across  the  board. 

Counting  part-time 
staff ,  the /Pioneer /^ness 
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Insightful  Coverage 

Recognized 


Many  Americans  were  surprised  when  the  2000  presidential 
campaign  ended  with  both  party  candidates  locked  in  a  virtual 
tie.  But  not  the  readers  of  Steven  Thamma's  coverage 
throughout  the  year. 

Digging  beyond  the  daily  give-and-take  of  the  campaign, 
Steve  reported  on  a  country  in  transition,  a  country  not  ready 
to  coalesce  into  a  new  political  order  behind  either  candidate. 

His  preview  piece  noted  sweeping  shifts  in  demographics, 
technology  and  the  economy,  and  explained  that  the  men  -who 
sought  the  presidency  were  only  beginning  to  recognize  and 
address  the  impact  of  these  changes  on  the  country.  - 

We're  very  proud  that  Steve  is  this 
year's  recipient  of  the 
prestigious 
Aldo  Beckman 


AW  from  Ae  White  Hoo„  Cortespondeett’  AWo»/oo, 
recognizing  repeated  excellence  in  White  House  coverage. 

Here's  a  brief  excerpt  from  the  judges'  citation:  ^Steve 
Thomma's  reporting  was  far  ahead  of  the  curve  during  the  ' 
long  2000  campaign.  He  wrote  early,  with  apparent  pre¬ 
science,  that  Al  Gore  could  beat  George  Bush  in  Florida, 
despite  Bush's  family  ties  there.  His  reporting  was  strong  an 
changing  demographics  and  his  stories  on  South  Carolina 
and  vanishing  old  coalitions  illustrated  this.  ..." 

The  award  was  presented  to  Steve  by  President  Bush  at  tk 
annual  White  House  Correspondents'  Association  Dinner. 

All  of  us  at  Knight  Ridder  applaud 
Steve  for  his  outstanding  work. 

Knight  Ridder.  What  a  difference  a 
newspaper  can  make. 


A  starting 
end  point’.' 


>KnightRidder> 


We're  local, 
coast  to  coast, 
in  newspapers. 


>  The  Philadelphio  Inquirer 

>  Defrotl  Free  Press 

■  The  Mrarru  Herald  &  el  Nuevo  Herald 

>  Son  Jose  Mercury  News 

>  The  Kansas  City  Star 

>  The  Charlotte  Observer 

>  Fort  Worth  Stor-Telegrom 
’  Samt  Pou^  Pioneer  Press 

>  Contra  Costa  Newspapers 

>  Philodelphto  Doily  News 


Information  for  Life 


>  Akron  Beacon  Journal 

>  The  (Columbia,  S.C.)  Stote 

’  terungton  |Ky.|  Herold-teader 
■  The  Wichita  (Kan  )  Eogle 
»  The  AAocon  (Go  )  Telegroph 

>  Tollahossee  (Fla.)  Democrat 

>  The  (Wilkes  Borre,  Pa  |  Times  Feeder 

>  Duluth  (Mirm.l  News  Tribune 

>  Belleville  (III,)  News-Democrat 

>  Columbus  (Go  )  Ledger-Enquirer 

>  The  (Biloxi,  Miss.)  Sun  Herald 


>  The  Fort  Wayne,  Ind.)  News-Sentinel 

>  The  (Myrrie  Beoch,  S-C,)  Sun  News 

>  Brodenton  (Fla,)  Herald 

•  >  Grond  Forks  (N  0.)  Herald 
-  The  (San  Luis  Obispo,  Colif )  Tribune 

>  The  Monterey  County  (Colif.)  Herald 

’  f'"'®  College,  Po.)  Centre  Doily  Times 

>  Aberdeen  (S.D.)  American  News 

>  Warner  Robms  (Go.)  Doily  Sun 

>  The  Olothe  Daiiy  N^ws 


■  and  on  the 
Real  Cities  Network. 

REAL 

Cities 

WWW  realciliei  com 
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has  some  1,100 
workers,  and  posi¬ 
tions  wilt  be  cut  in 
every  department, 
including  the  240- 
person  newsroom. 

The  job  cuts,  likely 
to  occur  over  the 
summer,  wilt  be 
enacted  by  eliminat¬ 
ing  open  positions, 
early  retirements, 
buyouts,  and,  possi¬ 
bly,  layoffs.  “We 
can't  tell  yet  exactly 
how  many  people 
this  will  impact," 

Rick  Sadowski, 
Pioneer  Press  pub¬ 
lisher  and  president, 
told  the  paper. 

-  JOEL  DAVIS 

eOANDW 

ATTHEFCC 

Because  of 
disagreements 
among  commission¬ 
ers,  the  Federal 
Communications 
Commission  last 
week  delayed  its 
much-anticipated 
review  of  its  cross¬ 
ownership  rule.  But 
the  deadlock  is  likely 
to  be  resolved  soon. 

Three  prospective 
FCC  members  face 
Senate  confirmation 
hearings  this  week, 
and  could  join  the 
five-member  panel 
soon.  Their  presence 
should  yield  enough 
votes  to  launch  an 
in-depth  examination 
of  the  cross-owner¬ 
ship  regulation.  The 
rule,  which  dates  to 
1975,  bans  common 
ownership  of  a  news¬ 
paper  and  a  broad¬ 
cast  stations  in  the 
same  market.  Many 
publishers  want  it  to 
be  repealed. 

-  TOOO  SHIELDS 

-i 
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CALENDAR 


MAY 

OC  07  NCS  Reuben 
LU  LI  Award 
Convention,  National 
Cartoonists  Society, 
Boca  Raton  Resort  & 
Club,  Boca  Raton,  Fla. 


31-3 


I  NSNC  Annual 
Conference, 
National  Society 
of  Newspaper 
Columnists,  Sir 
Francis  Drake  Hotel, 
San  Francisco 

JUNE 

3n  World 
U  Newspaper 
Congress,  World 
Editors  Forum, 
and  Info  Services 
Expo  2001,  World 
Association  of 
New'spapers,  Hong 
Kong  Convention  and 
Exhibition  Centre, 
Hong  Kong 


10  How  to  Build  & 

IL  Extend  Brands 
Using  tbe  Web, 
Adweek  Conferences, 
Laredo  Group, 
Roosevelt  Hotel, 

New  York 

SABEW 
Technologv' 
Conference, 

Society  of  American 
Business  Editors 
and  Writers,  Embassy 
Suites  Hotel  Raleigh- 
Durham  Airport, 

Cary,  N.C. 

Mire  National 
Conference, 
Investigative  Reporters 
and  Editors,  Hyatt 
Regency,  Chicago 

15-16;^". 

Conference  and 
Trade  Show, 


Association  of  Free 
Community  Papers, 
Ritz-Carlton,  Phoenix 

HNexpo  2001, 
Newspaper 
Association  of 
America,  Ernest  N. 
Morial  Convention 
Center,  New  Orleans 


Masbpe 

Editorial, 
Design,  and  Web 
Conference, 
American  Society’  of 
Business  Publication 
Editors,  Boston 
Marriott  Newton, 
Newton,  Mass. 


mi 


AAEC  Annual 
Convention, 
Association  of 
American  Editorial 
Cartoonists,  Sheraton 
Centre  Toronto, 
Toronto 


on  1  NPPA  Annual 
LU  I  Convention,  | 

National  Press  [ 

Photographers  I 

Association,  Peabody  | 

Hotel,  Memphis,  Tenn.  i 

9Q-Qn  Writers  i 
LU  uU  Workshop, 
Society  of  Professional 
Journalists,  Portland, 
Maine  | 

JULY 

MAAN  Annual  | 

Convention, 
Association  of  [ 

Alternative  | 

Newsweeklies,  [ 

Ritz-Carlton  New  ! 

Orleans,  New  Orleans 

NOTE:  To  list  events, 
please  e-mail  to  ^ 

calendar@editorand  , 

publisher.com  or fasc  | 

to  Calendar  Editor  ! 

at  (646)  654-5370.  I 


Steaming  over  alleged  slander 


Texas  scribe  threatens  lawsuit 


BY  MARK  FITZGERALD 


CHICAGO 

For  reporter 

Rachelann  Ferris, 
covering  the 
Magnolia  Bend  Volun¬ 
teer  Fire  Department 
for  The  Courier  in 
Conroe,  Texas,  quickly 
changed  from  just 
another  duty  on  her 
police  beat  to  a  virtual 
“Pejton  Place”  drama. 

Firefighters  in  the 
town  40  miles  north 
of  Houston  are  bitterly 
divided  over  a  proposal 
to  create  a  new  firehouse 
in  the  River  Plantation 
subdivision.  Three  Mag¬ 
nolia  Bend  volunteers, 
upset  at  Ferris’  reporting 


of  the  issue,  spread 
rumors  Ferris  w'as  seen 
necking  in  the  parking 
lot  with  the  chief  of  the 
upstart  River  Plan¬ 
tation  department. 

Until  Managing 
Editor  Jim  Fredricks 
investigated  the  alle¬ 
gations,  Ferris  faced 
possible  dismissal 
not  just  from  the 
beat  —  but  her  job. 

“I  became  convinced 
that  the  allegations 
were  groundless 
and  were  simply  an  at¬ 
tempt  to  influence  our 
coverage  and  damage 
our  credibility,” 
Fredricks  said. 


“They  were  slandering 
both  her  professional 
reputation  and  her 
personal  reputation,  and 
in  Texas  both  of  those 

“In  Texas,  I  don’t 
have  to  prove  she 
...  suffered  ten 
cents’  worth  of 
damage.” 

—  ROBERT  M.  PULLIS 

ATTORNEY  FOR  REPORTER 

;  are  defamatory  per  se,” 

!  Ferris’ attorney  Robert 
M.  Pullis  said.  “In  Texas, 

I  don’t  have  to  prove 
she  lost  her  job  or  even 


suffered  ten  cents’  worth 
of  damage  to  win  this.” 

Ferris  said  she’ll  sue 
unless  the  firefighters 
apologize.  So  far,  they’ve 
refused.  The  only 
firefighter  who  could 
be  reached  last  week, 
Debbie  Reed,  offered 
to  talk  later  in  the 
day  but  did  not 
return  that  call  or 
later  messages. 

Ferris  no  longer 
covers  the  depart¬ 
mental  dispute,  but 
Fredricks  says  that 
hasn’t  helped  Magnolia 
Bend’s  cause:  “The  new 
guy  is  just  as  aggressive, 
so  I  don’t  think  they  got 
the  desired  effect.”  11 
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The  postman  sometimes  rings  twice 

DSPS  rates  to  rise  again 


of  6.8%  for  in-county 
newspapers  and  9.9% 
for  newspapers  that 
cross  county  lines. 

The  postal  governors 
said  they  needed  to  act 
because  the  PRC  did  not 


BY  TODD  SHIELDS 

WASHINGTON 

IT’S  A  TOUGH  YEAR 

for  newspapers  — 
Wall  Street  pres¬ 
sure,  soft  circulation  fig¬ 
ures,  softer  advertising 
numbers  —  and  now  the 
U.S.  Postal  Service 
(USPS)  is  imposing  the 
years  second  rate 
increase.  It  may  soon 
ask  for  another,  too. 

The  USPS  board  of 


governors  last 
Tuesday  said  it 
had  overruled  the 
Postal  Rate  Com¬ 
mission  (PRC) 
after  two  adverse 
decisions  from 
the  independent 
rate  review  body. 

On  July  1,  the  governors 
said,  rates  for  mail 
classes  commonly  used 
by  newspapers  will  rise 
from  1.3%  to  2.6%. 


“If  the  [USPS]  continues 
down  this  path,  it  will  see 
...  customers  examining 
all  other  delivery  options.” 


That’s  on  top  of  the 
PRC-approved  increases 
that  took  effect  in 
January.  Those  rate 
hikes  included  boosts 


—  KEN  ALLEN 

National  Newspaper  Association 

allow  enough  of  a  rate 
increase  to  recover  costs. 


This  reasoning  alarms 
some,  as  do  indications 
the  USPS  is  facing  steep 


deficits  and  preparing  a 
fresh  rate-increase  re¬ 
quest.  Ken  Allen,  CEO 
of  the  National  News¬ 
paper  Association,  cited 
a  “lack  of  courage”  to 
cut  costs.  “If  the  Postal 
Service  continues 
down  this  path,  it 
will  see  a  dim  future 
of  spiraling  rate 
hikes,  bloated 
expenses,  and 
unhappy  customers 
examining  all  other 
delivery  options,” 
said  Allen.  His  group 
represents  communitv- 


newspapers  that  often 
rely  upon  the  mail  to 
reach  subscribers. 


NATIONAL  REPORT 


‘Post-Gazette’:  The  Promo 

IF  NEWSPAPERS  AS  A  WHOLE  DO  LITTLE  TO 

promote  themselves,  the  Pittsburgh 
Post-Gazette  intends  to  be  an  exception.  In 
a  shift  away  from  its  milder, 
image-based  messages  of  the 
past,  the  paper’s  latest 
campaign  ends  with  the  blunt 
tagline,  "More  People  Read 
the  Post-Gazette” 

The  multimedia  campaign 
by  Hart  Associates,  based  in 
Toledo,  Ohio,  emphasizes  the 
243 ,4 1 0- weekday-circulation 
paper's  most  popular  features.  "We’re  the 
market  leader,”  said  Tracey  DeAngelo,  the 
paper's  marketing  director.  "We’ve  decided  to 
be  pretty  aggressive  this  time.” —  Lucia  Moses 

Papermaker  in  a  power  pinch 

Even  publishers  making  their  own  paper 
can’t  seem  to  catch  a  break  on  cost. 
Ponderay  Newsprint  Co.’s  mill  in  Usk,  Wash., 
is  running  only  one  of  two  pulping  lines 
owing  to  low  water  levels  that  reduced  local 
hydroelectrir  power  and  to  the  high  cost  of 
supplemental  power.  The  Spokesmar}-Review 
in  Spokane  recently  reported.  Ponderay  is 
owned  by  Bowater  Inc.,  Copley  Press  Inc., 
Gannett  Co.  Inc.,  Knight  Bidder,  the 
McClatchy  Co.,  and  The  Salt  Lake  Tribune. 

To  maintain  daily  output  of  685  metric 
tons,  the  mill  buys  pulp  and  uses  more 
recovered  newspapers,  which  are  handled 
by  workers  from  the  idled  pulp  line.  The  mill. 


which  can  use  rail-mounted  diesel  genera¬ 
tors,  is  looking  at  alternative  long-term 
power  sources,  according  to  a  spokesman. 

—  Jim  Rosenberg 


More  recipes. 
Food,  Thursdays. 

Jiu»  another  reason... 


'MiiRf  Peoplf  Read  thf  l)osM6azcttc 


Tribune  Co.  weighed  in  the  scales 

Tribune  Co.  Chairman,  President,  and  CEO 
John  W.  Madigan  reassured  shareholders 
at  the  company’s  annual  meeting  Tuesday 
that  going  national  with  last  year’s  buy  of  the 
Times  Mirror  Co.  will  pay  off  in  the  long  run. 

"In  a  fragmenting  media  market,  scale 
matters,”  Madigan  said.  "[W]hen  this  adver¬ 
tising  slump  is  over,  our  22  TV  stations,  1 1 
newspapers,  and  more  than  50  Web  sites 
put  us  in  a  position  to  reach  more  than  80% 
of  the  households  in  the  [United  States], 
something  few  competitors  can  match.” 

This  year’s  ad  slump  has  clearly  slowed 
Tribune’s  efforts  to  sell  advertisers  on  coast- 
to-coast  multimedia  campaigns  using  its  new 
Tribune  Media  Net  unit,  which  nonetheless 
recently  sold  such  a  package  to  Harris  Bank. 

The  annual  meeting  marked  the 
departure  of  the  only  director  with  a  family 
connection  to  legendary  Chicago  Tribune 


Publisher  Robert  R.  McCormick:  his  grand¬ 
niece,  Kristie  Miller,  who  had  been  a  director 
since  1981.  —  Mark  Fitzgerald 

Presenting  ‘The  Tar  Heel  Times’ 

The  New  York  Times  will  make  its  national 
edition  available  for  home  delivery  in 
several  North  Carolina  markets  beginning 
May  14,  company  executives  said.  The 
paper  will  use  a  Gastonia,  N.C.,  plant  for 
its  printing,  which  will  enable  seven-day 
delivery  in  the  Charlotte,  Greensboro, 
Raleigh-Durham,  and  Winston-Salem  areas. 

In  the  next  12  months,  the  paper  also 
plans  to  begin  printing  copies  at  plants  in 
Ann  Arbor,  Mich.;  Columbia,  Mo.;  and 
Minneapolis.  The  expansion  will  provide 
home  delivery  of  the  Times  in  more  than 
200  markets,  versus  58  four  years  ago. 

—  Joe  Strupp 

This  ‘Phoenix’  won’t  be  a-rising 

Alternative  weekly  group  Phoenix  Media/ 
Communications  Group  folded  the 
Worcester  (Mass.)  Phoenix  after  eight  years, 
citing  shifting  business  priorities  amid  an 
industrywide  advertising  slump. 

The  sister  paper  of  the  Boston  Phoenix 
had  a  weekly  distribution  of  44,000. 

Phoenix  Media,  which  has  been  expand¬ 
ing  into  the  Internet  and  radio,  said  its 
failure  to  find  a  radio  station  in  Worcester 
contributed  to  the  decision.  It  said  it  would 
try  to  place  its  10  Worcester  employees 
elsewhere  in  the  company.  —  LM. 
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ON  THE  LINE 


- 


AITENIION,  EARTHLINGS 

“Most  people  who  come  to  our  Web 
site  do  it  through  a  computer,  so  they  are 
already  equipped  for  electronic  gaming,” 
Sam  Vincent  Meddis,  technology  editor 
of  USAToday.com,  said  in  an  e-mail 
message.  “The  Web  is  a  great  showcase 
for  gaming,  providing  a  wealth  of 
resources  and  graphics  —  something 
we  could  easily  take  advantage  of  for 
hyperlinks  and  downloads.”  He  said 
that  the  site's  Game  Zone  material  gets 
“several  thousand”  daily  views,  and 
although  he  doesn’t  have  specific 
demographic  data,  he  believes  “it  also 
helps  attract  younger  readers  ...  a  very 
worthy  goal  for  a  newspaper.” 

In  a  related  development.  The  Industry 
Standard's  site  (http;//www.thestandard 
.com)  reported  last  week  that  Atom- 
Shockwave,  the  merged  result  of  Atom- 
Films  and  Shockwave.com,  is  now 
charging  for  two  sets  of  downloadable 
video-game  combos  aimed  at  the  casual 
user.  One  suite  will  feature  licensed 
arcade  games  such  as  Spy  Hunter  and 
Joust;  another  will  feature  new  games 
developed  by  AtomShockwave.  The  cost: 
$19.95  for  one,  $29.95  for  both.  The 
pay-for-play  allows  time-pressed  gamers 
to  enjoy  them  at  leisure,  when  they’re 
offline.  Electronic  Arts,  the  leading 
software  game  developer,  told  the 
Standard's  site  that  “we’re  going  to 
see  more  interactive  entertainment 
experiences  for  mature  people.” 


Dow  Jones’  CareerJoumal.com  has 
enhanced  its  r^m4  database  to  allow 
job-seekers  to  post  confidential  profiles.  If  a 
recruiter  sees  qualifications  that  match  an 
available  job,  he  or  she  contacts  Career- 
Joumal.com,  which  forwards  the  recruiter’s 
e-ntail  message  to  potential  candidates, 
who  can  decide  if  they  want  to  respond. 
The  profile  database  is  free  to  job  seekers 
and  $1,000  a  month  for  recruiters  to 
contact  up  to  100  candidates. ...  Owen 
Youngman,  Chicago  Tribune  vice  president 
for  development  has  joined  the  board  of 
directors  of  Legacy.com,  an  online  obituary 
company  based  in  Evanston,  III.,  that  is 
partly  owned  by  the  Tribune  Co. 
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LET  THE  HIES  H 

Targeting  the  sticky  eyeballs  of  the  Netizens  of  young  America, 
newspapers  have  a  chance  to  be  real  players  in  cyberspace 


Last  year,  USA  Today's  Web  site 
(http://www.usatoday.com)  did  one 
of  the  smartest  things  I’ve  seen  an 
online  newspaper  do:  It  added  a  section 
called  “Game  Zone”  to  its  “Tech”  package. 

For  the  benefit  of  those  whose  experience 
with  computer  games  ended  with  Pong  and 
Pac-Man  in  the  Rathskeller  as  Styx  and 
Journey  played  on  the  jukebox,  Game  Zone 
(also  at  http://www.gamezone.com)  is  the 
place  where  users  of  PlayStation,  Nintendo, 
Dreamcast,  and  Microsoft’s  soon-to-be- 
launched  Xbox  can  get  news,  reviews,  and 
downloads  of 
the  hottest  new 
computer  games. 

To  grab  the 
elusive  audience 
of  teens  and  20- 
somethings 
dedicated  to 
Doom,  Myst, 

Quake,  and  other 
games  played  on  consoles  and  PCs, 
we  should  come  up  with  some 
surefire  online  entries  that  will  not 
only  build  traflSc  but  also  enhance 
newspaper  brand  names.  With  some  slight 
adjustments,  of  course,  we  can  create  a 
profitable  convergence  of  newspapers  and 
video  games,  such  as: 

The  San  Francisco  Chronicle  of  a 
Death  Foretold:  At  the  beginning,  you’re 
dead.  To  avoid  eternal  damnation,  your 
ghost  shoots  it  out  with  terrorists,  muggers, 
jaywalkers,  and  telemarketers  who  phone 
at  dinner  time.  Bumping  off  Saddam 
Hussein  is  an  automatic  win. 

The  Cleveland  Playing  Dealer:  Return 
to  a  19th-century  riverboat  on  Lake  Erie, 
where  an  old-time  newspaper  editor  with  a 
green  eyeshade  is  your  dealer  for  blackjack, 
poker,  and  keno.  While  players  chase  that 
elusive  royal  flush,  the  latest  news,  sports, 
and  weather  reports  run  under  the  flag. 

Sacramento  Killer  Bee:  Hordes  of  huge 
angry  yellow  jackets  attack  the  California 
Legislature.  You  decide  whether  to  let  the 
bees  in  —  or  not. 

The  Miami  Geraldo  Rivera:  Action 


game  in  which  the  swashbuckling  mock- 
heroic  TV  journalist  starts  with  his  fists 
against  neo-Nazi  skinheads,  then  must 
machine-gun  his  way  past  gangsters  and 
FBI  agents  as  he  attempts  to  plunder  A1 
Capone’s  vault. 

The  New  Orleans  Time-to-Pick-Your- 
Doom.  You’re  on  Death  Row  in  Angola 
State  Prison,  put  there  by  a  rigged  jury  and 
a  crooked  judge.  Your  final  meal  is  crawfish 
etouffee,  oysters  on  the  half  shell,  and  an 
alligator  po’  boy.  Using  your  supernatural 
powers,  you  bring  these  creatures  to  life, 
destroying  the  evil  powers  that 
framed  you.  But  watch  out!  Some 
days  you  eat  the  crawfish.  Some 
days  the  crawfish  eats  you. 


Wanted:  Surefire 
online  entries  that 
ROBINS  not  only  build 

traffic  but  also  enhance 
newspaper  brand  names. 


Toledo  Blade  Runner:  A  science  fiction/ 
fantasy  game  in  which  an  Ohio  city  is 
pretty  much  transformed  into  the  Los 
Angeles  of  today. 

The  Philadelphia  Inquisition:  Hooded 
and  masked  judges  teleport  you  to  a  deso¬ 
late  planet  that  looks  a  lot  like  North  Philly. 
You’ve  got  to  survive  attacks  by  marauding 
gangs,  corrupt  cops,  and  the  Philly  Phanatic 
to  return  safely  to  Broad  Street. 

St.  Louis  Post-Dispatch-With-Extreme 
Prejudice:  You’ve  stumbled  on  the  plan  of 
a  rogue  CIA  agent  who  wants  to  blow  up 
the  Arch.  You’re  safe  with  Mark  McGwire 
as  your  cybersidekick,  but  —  uh-oh!  —  if 
he  develops  back  spasms,  your  chances  of 
survival  deteriorate  exponentially. 

The  Atlanta  Constitution  Revoked? 
The  Austin  Powers?  Nooseday?  These 
may  be  fantasies.  But  the  money  being 
spent  downloading  video  games  is  quite 
real.  As  they  say  in  the  lottery  commercials: 
You  can’t  win  if  you  don’t  play.  B 
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The  Associated  Press  will  showcase  new  newspaper  and  Internet 
services  and  host  daily  clinics  in  digital  photos,  digital  ad  services 
and  Web  solutions  at  NEXPO  2001.  We  welcome  all  members. 

For  your  Web  site 

•  AP  Entertainment  Online  in  XML  format. 

•  AP  Online  en  Espafiol  from  AP's  worldwide  bureaus. 

•  AP  Streaming  News  with  daily  audio  news  summaries,  video 
newscasts  and  live  links  to  selected  events. 

•  AP  Online,  AP's  premier  news  wire  in  XML  for  the  Web. 

For  your  ad  department 

•  AdRES,  a  service  of  AP  AdSEND,  to  streamline  ad  reservations. 

For  your  newspaper 

•  MapShop,  AP's  new  online  mapping  service. 

For  your  desk 

•  "Your  AP"  offers  text,  photos  and  graphics  in  a  customized  format. 

For  those  attending  NEXPO.  June  16-19  in  New  Orleans 

•  Daily  AP  clinics  on  digital  photos,  digital  ad  services  and  Web 
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EDITORIALS 


UmUPIHEOBIIS 

The  Ledger’  in  Lakeland,  Fla.,  takes  a  bold  step  that  spooks 
too  many  papers:  requiring  obits  to  report  a  cause  of  death 


OLD  joke:  a  woman  asks  a 
newspaper  editor  how  much 
her  husband’s  obituary  will 
cost.  A  dollar  a  word,  she’s 
told.  “Oh,  dear,”  she  says.  “I’ve  only  got 
three  dollars.  Just  put  in,  ‘Pete  Smith 
died.’”  The  kindly  editor  tells  her,  “I 
remember  old  Pete.  He  deserves  better 
than  that.  Tell  you  what.  I’ll  give  you  three 
more  words  for  free.”  “Wonderful,”  she 
says,  “put  in,  ‘Pete  Smith  died. 

Pontiac  for  sale.’” 

No  joke:  Too  many  editors  and 
publishers  have  allowed 
their  obituary  pages 
to  degenerate  into  a 
collection  of  glorified  paid 
death  notices  —  or  the  one 
place  in  the  paper  where 
you’re  guaranteed  not  to 
get  the  full  story  in  an 
article.  Cowed  by  funeral 
homes  or  fearing  they  will 
somehow  offend  the  family 
of  the  deceased,  many  newspapers  print 
obituaries  that  don’t  report  how  the 
person  died  or  even  at  what  age. 

For  years  during  and  after  her  tenure 
as  editor  of  The  Des  Moines  (Iowa) 

Register,  Geneva  Overholser  lectured 
newspapers  to  require  a  cause  of  death 
in  eveiy'  obituary.  She  discovered  she  was 
not  exactly  preaching  to  the  choir:  “I  was 
amazed  how  many  [papers]  just  said 
‘died’  or  ‘deceased.’  I  found  that,  for  all 
kinds  of  reasons,  family  members  would 
like  to  shape  the  obit.”  Worse,  increasing 
numbers  of  editors  are  letting  them, 
Overholser  said. 

Think  about  that:  At  a  time  when  their 
credibility  with  the  public  is  at  historic 
lows,  newspapers  are  publishing  —  in 


one  of  their  most  closely  read  sections  — 
stories  that  contain  obvious  omissions  ' 
and  evasions. 

A  couple  of  weeks  ago,  one  newspaper 
said,  “Enough.”  Starting  May  1,  The  Ledger, 
a  76,602-circulation  daily  in  Lakeland,  ; 
Fla.,  began  requiring  funeral  homes  or 
relatives  to  pro\ide  the  cause  of  death 
before  the  deceased  can  receive  an 
“extended”  obituary  that  runs  for  free  and 
averages  four  to  sbc  inches.  It  still  publishes 
free  obituaries  that  do  not  reveal  causes  of 
death  —  but  only  in  two  terse  paragraphs. 

Executive  Editor  Louis 
M.  “Skip”  Perez  calls  it 
“a  little  carrot-and-stick 
approach.” 

We  call  it  an  unusual 
approach,  but  welcome  — 
and  long  overdue  for 
emulation  by  other  papers. 
Of  course.  The  Ledger  had 
to  take  some  heat.  Funeral 
directors  made  a  big  fuss, 
threatening  to  pull  display  ads  and  claim¬ 
ing  wildly  that  the  policy’  would  expose 
them  to  legal  liability  and  even  encourage 
physicians  to  lie  in  death  certificates. 

But  w’eeks  before  the  policy  change. 
Managing  Editor  Lenore  Beecken  cogently 
laid  out  for  readers  the  case  for  complete 
obits,  and  families  and  funeral  directors 
have  accepted  the  change  quickly.  In  last 
Wednesday’s  paper,  a  little  over  a  week  into  i 
the  policy,  15  of  the  16  free  obits  listed  a 
cause  of  death.  All  the  usual  funeral-home 
ads  were  also  on  the  pages. 

In  one  bold  stroke,  without  increasing  its 
news  hole  or  newsroom  expenses.  The 
Ledger  is  giving  its  readers  more  news  and 
honoring  the  deceased  with  honesty.  Death  1 
be  not  proud  —  but  The  Ledger  should  be. 


‘The  Ledger’  is 
giving  its  readers 
more  news  and 
honoring  the 
deceased  with 
honesty. 
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OP-ED 


Points  and  counterpoints 


ANEWKlHTRn 

Jay  Harris  and  Tony  Ridder  agree  that  the  company  has  changed, 
but  disagree  on  if  it’s  for  better  or  worse.  Here’s  the  CEO’s  take. 


I 


N  ALL  THAT  HAS  BEEN  SAID  ABOUT  JaY  HaRRIS’  RESIGNATION 
as  publisher  of  the  San  Jose  (Calif.)  Mercury  News,  some 
important  issues  remain  outstanding. 

First,  there  is  the  personal.  Jay  and  I  worked  closely  to¬ 
gether  for  13  years,  and  I  could  not  be  more  disappointed 
about  how  his  career  with  Knight  Ridder  ended.  I  know  it  wasn’t  j 
easy  for  him,  either.  But  while  we  may  find  agreement  in  that,  we 
disagree  on  some  other  significant  matters. 


I  One  relates  to  the  character  of  Knight 

I  Ridder.  In  his  recent  speech  to  the  Ameri¬ 
can  Society  of  Newspaper  Editors,  Jay  said, 
“I  had  watched  a  long  train  of  abuses 
against  the  traditions  and  core  values  of  a 
great  profession  and  a  great  company.” 

For  Knight  Ridder,  which  holds  sacred 
both  its  journalistic  mission  and  its 
obligations  to  all  stakeholders 
(including  employees,  customers, 
communities,  and  shareholders), 
that  is  a  very  serious  charge.  So, 
over  a  lunch  more  than  a  month 
after  Jay  left,  when  we  had  our  first 
and  only  conversation,  I  asked  him: 

What  was  that  all  about? 

He  replied  that,  in  recent  years, 
publishers’  goals  at  the  newspapers 
were  increasingly  aligned  with  overall 
corporate  goals,  and  not  individual  to  the 
newspapers  as  they  once  had  been.  He  said 
it  was  troubling  that  whereas  publishers 
used  to  report  to  both  a  vice  president/ 
operations  and  a  vice  president/news, 
they  now  report  only  to  the  former. 

While  the  evolution  is  true  as  he 
described  it,  I  cannot  agree  that  it  adds 
up  to  “a  long  train  of  abuses  against  the 
traditions  and  core  values  of  a ...  great 
company.”  In  hindsight,  I  think  what  was 
happening  at  our  lunch,  and  what  is 
happening  more  fi^uently  as  time 
passes,  is  that  the  appeal  of  Jay’s  arguments 
pales  under  the  harsh  light  of  today’s 
economic  realities. 

1  Consider  what  has  gone  on  in  the 


publishing  industry  since  Jay  resigned: 

•  First-quarter  results  showed  advertis¬ 
ing  skidding  steadily,  with  March  far  the 

I  worst  month  of  the  three.  April,  we  now 
j  know,  deteriorated  even  further.  Help- 
j  wanted,  almost  eerily,  is  down  30%,  40%, 

I  even  50%  in  some  major  markets. 

•  Dow  Jones,  Knight  Ridder,  New 


j  York  Times  Co.,  and  TVibune  Co.  all  have 
;  announced  significant  staff"  reductions. 

I  •  Newsprint  producers  have  squeezed 
I  out  a  $25-a-ton  price  increase  despite 
j  sagging  consumption  and  massive 
I  resistance  from  their  customers. 

•  Quality  journalism  has  endured. 

I  Spring’s  annual  awards  to  the  best  in  our 
craft  proved  once  again  how  wide  and 
I  deep  the  talent  and  how  worthwhile  the 
i  contributions.  When  the  PuUtzers  were 
announced,  Knight  Ridder  had  four 
finalists  (among  them  the  Mercury  News) 
and  a  winner  at  The  Miami  Herald. 

In  that  same  period,  some  other  things 
relating  specifically  to  the  Mercury  News 
have  come  to  light  —  each  a  revelation  of 
sorts.  For  example,  I  think  many  in  the 


industry  were  surprised  to  learn  that  when 
Jay  resigned,  he  left  behind  a  newsroom  of 
approximately  415  full-time-equivalent  em¬ 
ployees.  For  a  newspaper  with  daily  circula¬ 
tion  of 283,756  (and  Sunday  circulation  of 
317,799),  this  is  generous  by  any  measure. 
We  know  that  most  newspapers  of  this  size 
are  run  with  many  fewer  newsroom  people. 

Jay  talked  of  “significant  and  lasting 
harm”  to  the  newspaper  if  the  cost-contain¬ 
ment  measures  under  discussion  were 
imposed.  Ironically,  we  had  been  looking 
for  a  plan  to  cut  costs  since  the  previous 
fall,  when  business  began  to  soften.  Not 
only  was  no  plan  forthcoming,  the  Merc 
continued  to  add  staff"  right  through 
February.  Subsequently,  the  combined 
February  and  March  numbers  revealed  that 
despite  a  $9.4-million  negative  revenue 
variance  (with  the  trend  intensifying),  the 
newspaper  had  managed  to  find  only  4% 
of  that  in  reduced  costs. 

Publishing  a  newspaper  in  good  times 
can  be  exhilarating.  Publishing  a  newspa¬ 
per  in  tough  times  is  different.  Hard  deci¬ 
sions  are  required.  Employees’  lives  can  be 
disrupted.  A  publisher  has  to  make  choices 
with  an  eye  to  the  quality  of  the  newspaper, 
to  the  way  it  serves  the  community,  and  to 
what  is  best  for  the  organization.  Among 
competing  priorities,  he/she  has  to  find  the 
optimal  balance,  and  that  isn’t  easy. 

In  resigning.  Jay,  in  essence,  called 
Knight  Ridder  derelict  in  the  direction 
its  journalism  is  going.  He  is  hardly 
the  first  to  make  such  a  call.  The  jour¬ 
nalism  trades  (£CfP  no  exception)  are 
brimming  with  them.  So  let  me  take 
this  opportunity  to  respond:  Knight 
Ridder  journalism  has  changed. 

In  recent  years,  we  have  come  to 
define  quality  joimialism  as  more 
than  just  the  investigations  and  public- 
service  projects  that  are  at  our  core  —  and 
that  remain  our  highest  commitment  At 
readers’  request,  we  now  provide  more  local 
news.  We  work  hard  to  make  the  newspa¬ 
per  more  useful  and  relevant  to  their  daily 
activities.  We  give  more  emphasis  and  nu¬ 
ance  to  coverage  of  neighborhood  and  re¬ 
gional  events  —  we  offer  more  listings, 
summaries,  indexes,  and  graphics  to  pro¬ 
vide,  as  we  say,  “information  for  life.” 

The  combination  has  made  Knight 
Ridder  newspapers  stronger  and  more 
relevant  than  ever  before,  exactly  as  Jack 
Knight  Lee  Hills,  and  Jim  Batten  would 
have  wished  it.  11 


Ridder  is  Knight  Ridder  chairman  and  CEO. 


the  appeal  of  Jay’s 
arguments  pales 
under  the  harsh  light 
of  today’s  economic 
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Talking  about  what  matters  most  right  now, 
operations  execs  hope  help  is  on  the  way 

BY  JIM  ROSENBERG 

Newspapers  head  into  New  Orleans  for  Nexpo 
next  month  amid  economic  anxiety  and  technological 
uncertainty.  No  paper  is  immune  to  the  former,  and 
even  those  well-positioned  in  some  areas  of  opera¬ 
tions  are  still  trying  to  find  the  right  technology  for 
others.  The  industry’s  annual  trade  show  covers  a  lot  of  ground,  and  ex¬ 
ecutives  representing  a  cross  section  of  U.S.  dailies,  in  interviews  with 
E^P,  did  the  same,  exploring  most  of  newspapers’  major  areas  of  cost 


or  capital  investment.  No  surprise  was  the 
importance  assigned  to  software,  whether 
in  prepress,  the  pressroom,  or  packaging  and 
distribution. 

Zeroing  in  on  two  hot-button  issues  at 
opposite  ends  of  the  daily  work  flow,  Andrea 
Pape  awaits  next-generation  publishing  and 
mailroom  systems  —  the  former  designed 
for  cross-media  environments,  the  latter  for 
further  automation  and  targeting. 

Pape,  vice  president  and  production 
director  at  the  56,151-circulation  (68,653 
Sunday)  Waterbury  (Conn.)  Republican- 
American,  wonders  what  the  front-end- 
systems  suppliers  are  working  on  “to 
help  publishers  ...  primarily  in  multi- 
purposing  their  content”  and  making  it 
“an  automated,  simplified  process.” 
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A  few  years  ago,  Pape  discussed  the 
possibility  of  this  sort  of  system  with  an 
output-system-software  vendor.  Since 
then,  Atex  developed  and  abandoned  just 
such  a  media-neutral  system.  Other 
vendors  are  broadening  the  capabilities  of 
once-print-only  systems,  and  a  few  big 
chains  —  Knight  Ridder,  Belo,  London’s 
Associated  Newspapers  Ltd.—  are  creating 
their  own  cross-media  capabilities. 

Pape  believes  that,  for  the  most  part, 

“It’s  not  going  to  be  traditional  vendors 
that  will  develop  this.  I  think  that  it  will  be 
integration  to  a  faster-paced  technology 
company  that  isn’t  limited  by ...  traditional 
publishing  industry  parameters.”  It  will 
require  cooperation  among  “companies 
that  develop  different  products  that  can 


An  aisle  in  the  press  and  pressroom 
supplies  area  at  last  year’s  Nexpo  at 
the  Moscone  Center  in  San  Francisco, 
where  four  Newspaper  Association  of 
America  federations  teamed  with  the 
NAA's  technology  trade  show  to  create 
the  Newspapers  2000  event. 


be  utilized  in  some  way,”  she  says. 

A  nearby  Connecticut  company  “has 
a  product  that  we’re  examining,”  she  adds. 
“It’s  automating  and  incorporating  the 
Web-published  product  into  something 
that  is  print-publishable.  Our  Internet 
services  division  is  examining  the 
opportunities  there.” 

Software  'nightmare’ 

At  The  Selma  (Ala.)  Times-Joumal, 
Production  Director  Jimmy  Ruff 
reports  considerable  interest  in 
upgrading  output.  The  paper 
prints  several  other  small-circu¬ 
lation  dailies  owned  by  Boone 
Newspapers  Inc.,  based  in 
Northport,  Ala.  But,  says  Ruff, 

“We  do  a  lot  of  outside  printing. 

Most  of  our  jobs  come  in  over 
the  Internet.”  While  those  files 
are  sent  “right  to  our  imageset¬ 
ters,”  he  says,  “we’ve  been  looking  at  com- 
puter-to-plate”  —  among  the  technologies 
he’ll  be  vetting  next  month  in  New  Orleans. 

No  less  than  in  publishing  systems  and 
post-press  automation,  software  is  now  cen¬ 
tral  to  press  and  press-drive  controls.  This 
particularly  irks  Jack  Ferguson.  During  the 
last  five  years  of  buying  and  installing  differ¬ 
ent  manufacturers’  presses  in  Canada  and 
the  United  States,  “It’s  been  a  nightmare,” 
says  Hollinger  International  Inc.’s  produc¬ 
tion  executive  at  its  Chicago  Sun-Times. 

Pointing  to  buggy  controls  software,  an 
exasperated  Ferguson  declares,  “They’re 
all  the  same.”  Software  developers  just 
“reinvent  the  wheel,”  then  patch  their 
programs  while  customers  try  to  print  their 
papers.  He  cited  MAN  Roland,  however,  for 
taking  on  controls  development  responsi¬ 
bility  and  avoiding  later  finger-pointing. 

Ferguson  wishes  “somebody  could  just 
come  up  with  a  modular  system”  for  controls. 
He  compares  this  modularity  to  press  mak¬ 
ers’  ability  to  successfully  integrate  third-par¬ 
ty  mechanical  components  and  subsystems 
such  as  reel-tension 


mechanical  speeds  alone  won’t  wring  money 
from  a  mailroom.  “Still  crying  for  results”  in 
packaging  and  distribution  of  print  products, 
Pape  wants  increased  automation  to  reduce 
ergonomic  concerns  and  manpower  require¬ 
ments  while  increasing  targeting  capabilities. 
Managers’  mission  to  integrate  printing  and 
packaging  operations  may  even  bring  print¬ 
ing  to  inserters  and  inserting  to  presses. 

Looking  for  “new  ways  to  skin  the  cat, 
rather  than  adding  capacity  to  increase ... 
speed,”  Pape  says  she  seeks  different 


“Is  there  anything ... 
that  somebody  is 
working  on ...  to  help 
reduce  [energy  ] 

costs?”  JANET  OWEN 

The  Fresso  Bee 


ways  of  packaging  that  satisfy  “different 
requirements”  —  including  possible  use  of 
machines  or  processes  new  to  newspapers. 

In  one  example,  automation  would  move 
product  sampling  in  the  mailroom  (with 
insert  advertising)  back  into  the  pressroom 
(with  run-of-press  advertising). 

Seeking  to  diversify  its  business  beyond 
steel  rolling,  a  local  company  visited  Pape’s 
paper  to  observe  how  the  web  runs  through 
the  press  and  see  if  it  could  devise  a  way  “to 
apply  product  samples  directly  in  the  press 
stream”  —  with  the  idea  that  a  sample 
could  be  delivered  right  on  the  page  on 
which  its  ad  appears.  Development  is 
under  consideration,  says  Pape. 

Another  example  for  the  mailroom:  Apart 
from  its  daily  printed  edition.  The  Fresno 
(Calif.)  Bee  needs  labeling  equipment  with 
“much  better  accuracy  and  speed  —  to  get 
into  direct  mail  —  than  what’s  out  there  to¬ 
day,”  says  Production  Director  Janet  Owen, 
who  insists  that  vendors’  claims  of  99%  accu¬ 
racy  have  proved  untrue.  This  recalls  another 
of  Ferguson’s  beefs  with  vendors.  After  diplo- 
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matically  stating  the  issue  (“The  ease  of 
getting  information  from  people”),  he  lays 
out  the  problem  — “Theyll  tell  you  any  fairy 
story  and  then  expect  you  to  believe  it.” 

Ideally,  accurate  printing  would  be  at 
inserter  speed.  The  McClatchy  Co.’s 
162,628-circulation  (194,551  Sunday) 


If  “.somebody  could 
just  come  up  with  a 
modular  system”  of 
control  .software ... 


JACK  FERGUSOM 
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Bee  produces  direct  mail  —  sorting  and 
shipping  via  the  U.S.  mail  —  mostly  for  its 
newspaper  advertisers.  “But  we  are  trying 
to  get  into  it  in  a  bigger  way,”  says  Owen. 

'Faster  and  easier’ assembly 

Beyond  the  mailroom,  Kathy  Michalfik 
asks,  “How  do  we  move  forward  on  packag¬ 
ing  in  the  field?  We  still  do  so  much  hand 
work.”  Michalak,  circulation  director  of  The 
Press-Enterprise  in  Riverside,  Calif.,  wants 
“faster  and  easier”  assembly  of  “completes” 
(fully  inserted,  one-piece  copies)  at  distri- 


NewsView  Solutions  has  the 
industry's  most  AFFORDABLE 
digital  asset  management  tools. 
Yet  they  are  POWERFUL  enough 
to  give  you  all  the  archiving, 
searchability  and  redistribution 
capabilities  you  need  while 
saving  time  and  staff  resources. 

We  were  FIRST  to  base  our 
software  in  News  Industry  Text 
Format  standard  XML.  That 
means  your  data  is  kept  at  its 
most  flexible,  opening  the  door 
for  you  to  turn  content  into 
cash  by  SELLING  your  assets  to 
vendors  and  the  public  with  NO 
additional  staffing  or  EFFORT. 

Find  out  how. 

Visit  us  at  Booth  #2511 

NewsView 

solutions 

www.newsviewsolutions.com 


bution  centers.  When  a  solution  seems  to 
come  along,  she  says,  “Somewhere,  some¬ 
body’s  going  to  have  to  take  the  initiative 
and  say,  ‘I’m  willing  to  test  some  new  tech¬ 
nology  with  a  vendor.’” 

Baldwin  Kansa  Corp.,  an  Emporia,  Kan., 
unit  of  Baldwin  Technology  Co.,  has 
^  asked  the  P-E  to  partner  with 
it  on  a  machine  to  assemble 
completes.  “It’s  going  to  take 
some  work.  I  haven’t  decided 
yeL”  says  Michalak.  “They’re 
out  here  right  now,  helping 
us  with  a  machine  that  we 
think  might  at  least  get  us 
one  step  in  the  right  direc¬ 
tion.”  That  machine  being 
tested  is  basically  an  inserter. 

“Somewhere  along  the  line,  I  think 
we’re  going  to  need  some  kind  of  collating 
package,”  she  adds.  “Even  for  smaller 
papers,  the  Sunday  package  is  pretty 
hefty.”  Michalak  called  stuffers 
and  other  machines  from 
Stepper  Inc.,  Olathe,  Kan., 

“a  step  in  the  right  direction,” 
although  not  quite  as  fast  as 
the  industry  would  like. 

For  other  production  tech¬ 
nology  needs,  says  Michalak, 

“I  think  we’ve  gotten  the  an¬ 
swers  at  the  last  few  Nexpos.” 

Now  it’s  mostly  a  matter  of  budgeting  for 
things  such  as  an  editorial  front  end,  pagi¬ 
nation,  press  controls,  and  color  towers. 

But  given  Southern  California’s  competitive 
markets,  it  seems  natural  that  the  Belo  dai¬ 
ly,  which  circulates  172,007  copies  in  River¬ 
side  and  parts  of  San  Bernardino  counties, 
also  is  focusing  on  business  systems. 

A  veteran  of  the  regional  market,  with  25 
years  at  the  Los  Angeles  Times  before  join¬ 
ing  the  P-E  in  Januaiy,  Michalak  next 
needs  a  circulation-information  system  to 
replace  an  older  one  from  Collier-Jackson. 
“We  need  some  flexibility,”  she  remarks. 

More  broadly,  she  seeks  “more  informa¬ 
tion  and  definitive  answers  about  database 
marketing.”  She  says  the  industry  needs  to 
“know  how  to  use  it  correctly”  —  how  the 
application  works  “for  the  whole  newspaper 
—  not  just  [for]  growing  circulation.” 

For  those  aware  of  database  marketing  as 
a  frequent  topic  at  Newspaper  Association 
of  America  (NAA)  marketing  and  circula¬ 
tion  federation  meetings,  Michalak  adds, 
“There  are  definitely  vendors  that  come  to 
Nexpo  that  can  help  you  out  with  that.” 

Power  and  the  press 

Executives  also  worry  about  the  future  of 
two  costly  consumables:  paper  and  power. 


nexp® 


“Where  is  newsprint  going  to  wind  up, 
in  price  terms?”  wonders  Ferguson.  “I 
don’t  know  any  other  industry  that  could 
inflict  a  37%  increase  in  the  last  16  or  18 
months  and  then  come  out  looking  for 
another  fifty  bucks,”  he  says. 

And  from  power-starved  California, 
Owen  asks,  “Is  there  anything  out  there 
that  somebody  is  working  on ...  to  help 
reduce  our  costs?”  She  says  cost  and 
availability  of  both  fleet  fuel  and  plant 
power  are  important,  “but  our  big 
concern  is  electricity  for  the  plant.” 

As  for  print  quality,  Ferguson  would  like 
to  see  publishers  invest  in  training,  and  ad 
agencies  develop  realistic  expectations,  with 
ads  prepared  to  newspaper  specifications. 

He  asks  why  U.S.  papers  cannot  achieve 

\ 


Database  markelinj^ 
works  “for  the  whole 
newspaper  —  not 
Just ...  eireulatioii.” 

KATHY  MICHALAK 
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the  consistent  high  quality  shown  by  most 
of  their  European  counterparts. 

To  that  end,  the  NAA  could  resume  work 
with  the  international  media  technology 
organization  Ifra,  a  perennial  Nexpo 
exhibitor.  Ferguson  suggests  that  a  balance 
can  be  struck  between  the  NAA,  whose 
predecessor  American  Newspaper  Publish¬ 
ers  Association  “used  to  be  more  proactive 
in  this  area,”  and  Ifra,  which  “probably  does 
more  than  it  should  be  doing.” 

Back  at  Boone,  the  group  may  publish 
small,  community  papers,  but  they  are 
many  and  widespread  —  34  shoppers, 

22  weeklies,  and  12  dailies  in  six  states 
ranging  north  to  Minnesota  and  east  to 
Virginia.  No  less  (and  maybe  more)  than 
major  metros  and  bigger  groups,  the 
smallest  dailies  face  the  Internet’s  potential 
longer-term  erosion  of  their  business  of 
printing  newspapers. 

But  Web-related  technologies  are  all 
over  Nexpo.  As  both  contributor  and 
competitor  to  the  business,  they  provoke 
the  same  question  everywhere  in  this 
anxious  and  uncertain  season.  Jimmy  Ruff 
came  back  with  it  from  a  recent  meeting 
with  colleagues  at  Boone.  “Where  is  the 
newspaper  industry  going?”  he  asks. 

“That’s  No.  1  on  their  minds.”  11 
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FOR  THE  STREET?  EASY. 


(BREAKING  NEWS  FOR  YOUR  CEO?  UH  OH.) 

On  the  street  or  in  the  boardroom,  information  is  the  lifeblood  of  the  media  industry. 
But  now,  along  with  data  volume  and  speed,  the  stakes  are  rising.  To  capture,  manage  and  deliver 
information  efficiently,  vou  need  a  powerful,  end-to-end  software  solution,  geared  to  the  sf>ecial 
needs  of  your  industry.  mvSAP  Media  integrates  all  your  key  processes  on  a  single  platform, 
creating  efficiency  across  the  entire  enterprise.  So  you  can  deliver  high-quality  facts  and  figures 
to  newsstands,  TV  screens,  Web  sites  —  and  your  CEO.  Find  out  more  at  www.sap.com 'media 
Come  see  demonstrations  of  our  media  solution  at  NEXPO,  Booth  #2667,  in  the  e-business  area. 
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Exhibitor  Booth  No. 


A-American  Press  Parts . 1600 

ABB  Automation  Inc . 2145 

Accraply  Inc . 966 

AccuWeather  Inc . 3959 

Adobe  Systems  Inc . 2.329 

AdStar.com  Inc . 2328 

Advanced  Publishing  Technology  ....29.39 
Advanced  Technical  Solutions 

Inc . 3003 

Advanced  Wireless  Solutions . 2944 

Affinisys  Inc . 2950 

Agfa  Corp . 3103 

Agile  Enterprise . 4029 

AGV  Products  Inc . 2221 

ALTA  Graphics  Inc . 2249 

American  Profile* . 2948 

Anocoil  Corp . 3229 

Artes  Graficas . 3000 

The  Associated  Press . 2309 

ASTECH  InterMedia . 2359 

'Ataboy . 1703 

The  Austin  Co . 1323 

Autologic  Information  International 

Inc . 3703 

Automated  Systems  Technology* . 146 

Automatic  Handling  Services* . 2119 

Avalist  Networks  Inc.* . 2308 

AWS  Graphic  Systems* . 466 

B.G.  Industrial  Inc . 565 

Baldwin  Technology  Co . 1537 

Baseview  Products  Inc . 3241 

Baumer  Electric . 2209 

Baumuller  LNI . 958 

BEK  Systems  Inc . 10.33 

Bellatrix  Systems  Inc . 2200 

Billserv  Inc . 2400 

Binuscan* . 4213 

BizNizWeb* . 2546 

Chuck  Blevins  &  Associates . I8I8 

Bottcher  America  Corp.* . 1828 

Brainworks  Software . .3741 

Burgess  industries  Inc . 3929 

Burt  Technologies  Inc . 259 

CAE  Alpheus  Inc . 1144 

Camera  Bits . 4144 

Canadian  Web  Consultants  Ltd . 1449 

Cannon  Equipment . 12.31 

Capital  Track  Co . 950 

Carnegie  Mellon  Research  lnstitute....i.38 

Carter  &  Burgess  Inc . 2205 

CCI  Europe . 2639 

Central  Graphics  Inc.* . 128 

CHAnERBOX-ISD . 4049 
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Exhibitor  Booth  No. 


CKP  Newspaper  Systems  Inc . 2767 

Cleveland  Electric  Co . 1502 

Clickpaper.com . 970 

CNI  Corp . .3402 

The  Code  Corp . 2600 

Cold  North  Wind  Inc . 2521 

Colorbus* . 3366 

Controls  Group  Inc . 2.33 

Craftsman  Newspaper  Systems . 160 

CreoScitex  America . 4245 

Dario  Designs  Inc . 158 

Data  Engineering  Ltd . 2202 

Data  Sciences  Inc.  (DSD . 2303 

Dauphin  Graphic  Machines  Inc . 1959 

DAY  International  Inc . 959 

Demantra . .3759 

DENEX  Inc . 2049 

designALLIANCE . 1059 

Diamond  Roller . 1700 

Digital  Collections . 2.321 

DigitahConvergence  Corp.* . 4121 

Digital  Creations . 3760 

Digital  Technology  International . 2621 

Dimensional  Insight . 2300 

Douthitt  Corp . .3149 

Duarte  Register  Systems . 3248 

Dynamic  Graphics* . 4122 

DYC  Supply  Co . 1.337 

Dynaric  Inc . 1.337 

EAE  Group . 181.3 

EAM-Mosca  Corp . 1511 

Eclectic  Co.  Inc . 1500 

Edgil  Associates  Inc . 2831 

Editor  &  Publisher . .3359 

EDIWISE . 2338 

Electronic  Image  Systems  of  America 

(elSA) . .3400 

Enfocus . .3102 

Engage* . 2567 

Enron . 969 

EnterNet  LLC . 121 

Envirecycle  Ink  Recovery . 1232 

ePayment  Pros  Inc . 3362 

Epson* . 3267 

ERGOMAT . .346 

Essex  Products  Group . 135 

Farrukh  Systems* . 4ii4 

FastChannel  Network  Inc . .3913 

FERAG  Americas . 2103 

FileFlow  Inc . 4205 

Fincor  Electronics . 1237 

FKI  Logistex . 18.30 

Flint  Ink . 1037 


Exhibitor  Booth  No. 


FMC  Corp . 1943 

Foley,  Torregiani  &  Associates  Inc.  ...4105 
Fuji  Hunt  Photographic  Chemicals 

Inc . .3659 

Gammerler  Corp . 1601 

Gannett  Media  Technologies  International 

(GMTI) . 2321 

GDT-Nova . 4.30.3 

Geac  Publishing  Systems . 2347 

Glunz  &  Jensen  Inc . .333.3 

GMA/Muller  Martini . 42i 

Goss  Graphic  Systems  Inc . 190.3 

Granitar  Inc.* . 2324 

Graphic  Enterprises  Inc . 3903 

Graphics  Microsystems  Inc . 171.3 

GretagMacbeth . 2263 

GSI  Media  Group . 1.359 

GSP  Inc . 1.50.3 

George  R.  Hall  Contracting . 1159 

Harland  Simon . 567 

Harris  Publishing  Systems  Corp . 3241 

HBE  Software . 2548 

Heidelberg  Web  Systems . 4.37 

HK  Systems  Inc . 2245 

Hurletron* . 126 

IBM . 2559 

ICANON . 2451 

Ifra . 2500 

IMC  America/Grafikontrol  America  ...2237 

InflNet . 2320 

Informatel . 3221 

Inland  Newspaper  Machinery  Corp.  ..1331 

IntraKnowledge* . .3.358 

Jardis  Industries  Inc . 1759 

JobMinder . 4144 

JobOptions . 4045 

K&F  International . 3445 

K&M  Newspaper  Services . .329 

Kansa  Corp . 1537 

Kaspar  Sho-Rack . 1445 

KBA  North  America . 82i 

Jim  Kelley  &  Associates . 341.3 

The  Kennedy  Group . 115.3 

King  Press  Corp . 1919 

Kirk-Rudy  Inc . 865 

KnowIT!  Inc . 2964 

Kodak  Polychrome  Graphics . .3721 

Konica  Graphic  Imaging  USA . 3059 

KPMG  Consulting* . 2362 

Krause-Biagosch  GmbH . 3965 

Lambrakis  Press  Archives . 4150 

Lankford  Engineering  Inc . 118 


Lazer-Fare  Media  Services  Ltd . 24.39 
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With  everything  that's  been  said  about  online 
editions,  local  portals,  convergence,  and  the 
like,  one  thing  remains  true.  If  it  can't  make 
revenue  -  real,  new  revenue  -  for  your  paper, 
a  "dot  com"  edition  is  a  waste  of  resources. 

TownNews.com  has  more  than  550 
customers  who  are  discovering  that  you  can 
make  money  with  an  online  edition.  Today. 
Without  costing  your  newspaper  advertising 
dollars  or  circulation. 


We're  making  more  money  for 
newspapers  with  Web  sites  that  complement 
content  and  multiply  the  value  for 
advertisers.  That's  the  single  biggest  reason 
TownNews.com  is  growing. 

Take  a  tour  of  our  Web  site  at 
www.townnews.com  or  tour  our  products  at 
http://demosite.townnews.com.  You'll  see  for 
yourself  that  there's  no  cyber-hype  here  - 
just  straight  talk  and  real  solutions. 


TBIHNNcmaLCOIII 

Online  solutions.  Bottom  line  results."" 


309-743-0800  •  800-293-9576  •  1 521  47th  Ave.,  Moline,  IL  61 265 
406-837-5171  •  800-579-6397  •  P.O.  Box  1 744,  Big  Fork,  MT  5991 1 
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Exhibitor  Booth  No. 


Lockwood  Greene . 85i 

Lufthansa  Systems  AS* . 3758 

Mactive  Inc . 3921 

MakeTheMove.com . 2946 

MAN  Roland  Inc . 837 

Managing  Editor  Inc . 2603 

Marketing  Solutions  Group  Inc . 240i 

Markzware  Inc . 3133 

Masthead  International  Inc.* . 1510 

McClier . 460 

McGrann  Paper  Corp.  West . 3145 

Media  CareerLINK . 2310 

Media  Marketing  Inc . 2429 

MediaStream  Inc.* . 2350 

Megawheels.com* . 4215 

MEGTEC  Systems . 2265 

MerlinOne  Inc . 2958 

MGI  International  Inc . 1900 

Micro  Inks  Corp.* . 1067 

Mid-America  Graphics  Inc . 337 

Miles  33  International . 4133 

Mindset  Software  Inc . 3100 

Mirachem* . 1844 

Mi  Systems* . 4139 

Modulo  Systems* . 2845 

Monotype  Systems  Inc . 3433 

Morcor  Solutions  Inc.  (Xpance) . 2529 

Motorola  Inc . 3364 

MotterStich  Co.* . 1503 

MSSI  (Micro  Systems  Specialists 

Inc.) . 3139 

MultiAd  Services  Inc.  (AdBuilder)  ...2503 

NAPP  Systems  Inc . 2837 

Naylor  lnc./imstore . 3232 

Neasi-Weber  International . 2613 

NELA  Ternes  Register  Group . 3021 

NENSCO . 1559 

net-linx  Publishing  Solutions . 3203 

netPost  Inc.* . 2467 

The  Newark  Group . 2227 

Newsindexer  Inc . 4311 

News-Net . 3360 

Newspaper  Association  of  America  ..2159 

NewspaperDirect* . 3914 

Newspapers  &  Technology* . 142 

NEWSTEC  Inc . 1259 

NewsTech  Co . 3665 

NewsView  Solutions . 2511 

New  York  Times  News  Services . 2312 

North  American  Business 

Solutions* . 3362 

Olive  Software . 3228 


Exhibitor  Booth  No. 


Omicron  Group . 1845 

ONE  Corp . 1051 

OpenPages  Inc . 3121 

OneVision  Inc.* . 2459 

Ovalstrapping . 1837 

Oxy-Dry  Corp . 1613 

Pape -h  Partner  Media . 2365 

PEPC* . 1929 

Perfect  Pallets  Inc . 132 

Perretta  Graphics  Corp . 1567 

Pitman  Co . 2931 

Plumtree  Co . 2203 

Pongrass  Newspaper  Systems . 2550 

PowerAdz.com . 2304 

Precision  Pressroom  Products  Inc.  .1702 

Pressline  Services  Inc . 2201 

Pressroom  Cleaners  Inc . 1167 

PressTech  Controls  Inc . 129 

Prim  Hall  Enterprises  Inc . 143 

The  Printers  House  Ltd . 2249 

Printers’  Service  (PRISCO)* . 964 

Printex* . 4112 

Printing  Press  Services  International 

(PPSI) . 759 

Prolmage  America  Inc . 2349 

PTFS  (Progressive  Technologies  Federal 

Systems  Inc.) . i.M  i 

Publishing  Business  Systems  Inc.  ..2803 

Purup-Eskofot  Inc . 3403 

OPS  Inc . 1745 

QTI . 1145 

Quickwire . 4239 

Quipp  Systems  Inc . 1021 

Rak  Systems* . 970 

Rayovac* . 4146 

Reed  Brennan  Media  Associates . 2326 

Reeves  Brothers  Inc . 247 

Rieger  Printing  Ink  Co.  Ltd . 1449 

Rock-Built . 951 

Rockwell  Automation* . 1223 

RouteSmart  Technologies  Inc . 2346 

Samuel  Strapping  Systems . 2127 

SAP  America . 2667 

SAXoTECH  Inc . 3945 

SciTex  Digital  Printing . 124 

Signode  Corp . 2167 

Sitma  U.S.A.  Inc . 459 

Smith  RPM  Corp . 323 

The  Software  Construction  Co . 4059 

Software  Consulting  Services . 3459 

Solna  Web  USA  Inc . 1331 

Sonic  Factory . 2.334 


Exhibitor  Booth  No. 


Sonoco . 2213 

Sonoran  Scanners  Inc.* . 3937 

Southwest  MicroPublishing* . 1846 

SPSS* . 2259 

Squid  Ink* . 2.348 

Staffwriters  Plus  Inc . 2302 

Star*Key  Software . 2.306 

Sterling  Packaging  Systems . 1049 

Storeroom  Solutions  Inc . 2231 

Sybase* . .3244 

Systems  Technology* . 1749 

Tech-Energy  Co . 1803 

Technotrans  America  Inc . .347 

TECNAVIAS.A . 2851 

Tensor  Group  Inc . 239 

TERA  U.S.  Inc . 2821 

TesaTape  Inc . 144 

TKS  (U.S.A.)  Inc . 1519 

Tobias  Associates  Inc . 3135 

Tolerans  Ingol  Inc . 22.35 

Total  Mailroom  Support  Inc . 1245 

U.M.1 . 1706 

Unisys . 2943 

US  Ink . 559 

USA  Leader  LLC . 2029 

Valley  Remanufacturing  Co.* . 223 

Valmet* . 22.37 

Varn  International . 959 

Vertis* . 4120 

Vision  Data  Equipment  Corp . 2759 

Web  Press  Corp . 1949 

Web  Printing  Controls  Co.  Inc . 859 

Jervis  B.  Webb  Co.* . 2119 

Wescorp  Ink  Reclamation* . 1045 

Western  Lithotech . .3.321 

WIFAG . 21.35 

Word  of  Mouth  Technology . .3269 

World  Choice  Travel* . 4321 

Xitron  Inc . .3259 

X-Rite  Inc.* . 4259 

Yakalow* . 193.3 

Zycus  Inc . 4111 


(*)  Descriptions  unavailable  at  press  time 
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We  love  paperwork 


Because  to  us,  delivering  the  industry’s 


most  reliable,  flexible  and  cost-effective 


newsprint  solutions  is  anything  but  work 


Our  unique  position  in  the  industry  enables  us  to 


manage  the  production,  purchase  and  sale  of 


newsprint  from  the  mill  to  the  market  —  so  you  can 


feel  secure  about  your  supply.  We  provide  you 


with  price  alternatives  tailored  to  your  individual 


business  needs. 


At  Enron,  it's  not  just  our  job  to  deliver  the  best 


prices  and  service  in  the  newsprint  industry. 


It's  our  pleasure. 


For  more  information,  please  contact  us 

at  1  888  367  6641  or  visit  ^CHckpaper.com 


i 
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Booth:  1600 

A-Amkrican  Prkss  Par  is 
STAFFED  BY:  Marli  Keller,  president;  Donn  Stephan,  vice  presi- 
j  dent,  sales  and  marketing;  and  Tom  Sweeney,  vice  president, 

I  operations 

I  KxmuiT:  A- American  Press  Parts  manufactures  and  in¬ 
ventories  a  wide  range  of  replacement  press  parts  and  en- 

I I  hancements  for  Goss,  TKS,  Hoe,  MAN  Roland,  and  Mitsubishi 
;  j  equipment,  web-width  reduction  parts:  ink  rolls,  tubular  RTF, 

I  j  and  split  RFB  pulleys  are  available.  In-house  machining  pro- 
I  vides  short  lead-times. 

Rockford,  III. 

(888)  434-088S:  Fax:  (SIS)  865-1049; 
j  donn@SISNA.coni:  Salos@A-Anwricans.coni 
Web  site;  littp:/Airww.a-americans.com 

I  Booth:  2145 

\BB  Actom.vi  to\  Inc. 

I  STAFFED  BY:  Jeff  Curtis,  Lynn  Deimel,  Jeff  Gelfand,  Hans  Wirth, 

I  David  Zepeda,  Wolfgang  Felber,  Dieter  Koch,  Rolf  Hess,  Hans 
Hirscher,  and  August  Studer 

MXMIBIT:  ABB  will  present  press-control  and  drives-system 
equipment  as  well  as  comprehensive  solutions  to  manage  print¬ 
ing  work  flow,  including:  MPS  Press  Control  Console;  MPS  Pro¬ 
duction  for  interactive  product  planning,  optimized  production 
preparation,  and  presetting;  MPS  Inform,  turning  production 
data  into  meanin^ul  reporting  tables;  MPS  Edition  for  matched 
page  setup  between  prepress  and  press;  MPS  Roll  Handling; 

!  and  MPS  Cockpit  focusing  on  the  entire  production  chain. 

'  New  Berlin,  Wis. 

(262)  785-3394;  Fax;  (262)  785-6295; 

I I  lynn.detmel@us.abb.com; 

Web  site:  littpV/www.abb.com/printing 

I  Booth:  966 

I  Accr-vim.v  Inc. 

STAFFED  BY  Peter  Nicholson  and  Tom  Schuh 
KXl  i  I  Bi  i  Accraply  Inc.  will  present  its  model  5203HS 
i  I  publication  labeler,  putting  Post-it  Notes  at  4,000  inches  per 

j  I  minute,  up  to  60,000  notes  per  hour,  at  the  stacker  infeed  or 

I  the  gripper  conveyor. 

'  Ontario.  Calif. 

(909)  605-8200;  Fax;  (909)  605-6204; 
Kerin.Preston@accraply.com: 

Web  site:  http://www.accraply.com 

Booth:  3959 

.U  CCWK.M  tlhR  Im  . 

STAFFED  BY  Joel  Myers,  Chris  Kirkpatrick,  Brad  Scarborough, 
Larry  Hampton,  and  Carol  Keeler 

j  kxiiihh  AccuWeather  is  a  supplier  of  weather  content  for 
I  newspaper  weather  pages  and  Internet  sites.  AccuWeather’s 

j  I  weather  pages  are  customized  for  the  readers  of  each 
I  j  newspaper,  transmitted  electronically,  and  ready  for  press. 

I  j  AccuWeather  can  put  the  best  weather  content  on  your  site  or 
I ;  operate  a  co-branded  partnership  that  generates  revenues. 

I ,  State  College,  Pa. 

I  (814)  235-8600:  Fax:  (814)  235-8609; 

info@accuwx.com: 

Web  site;  littp://www.accuweather.com 

!  Booth:  2329 

I  Ai«)Bii  Systk.ms  Inc. 

I  MX!  1 1  BIT:  Founded  in  1982,  Adobe  Systems  builds  software 
j  solutions  for  Web  and  print  publishing.  Adobe's  graphic  design, 

I  imaging,  dynamic  media,  and  authoring  tools  enable  cus- 

j  I  tomers  to  create,  publish,  and  deliver  products  used  by  Web 

I I  and  graphic  designers,  professional  publishers,  document- 
1  ’  intensive  organizations,  business  users,  and  consumers. 

San  Jose,  Calif. 

(408)  536-6000;  Fax:  (408)  537-6000, 
chainza@adobe.com; 

Web  site;  http://www.adobe.com 

i| 

j|  Booth:  2328 

.Ao.Star.co.m  Inc. 


i  STAFFED  BY  Jeff  Baudo,  Steve  Glovsky,  Leslie  Bernhard,  and 
I  Eli  Russo 

!  KXHlBri .  Ad.star.com  Inc.  (formerly  Ad-Star  Services  Inc.) 

'  is  a  provider  of  remote  ad-entry  solutions  for  newspapers  and 
advertisers.  AdStar.com  provides  a  broad  range  of  products 
j  from  Web-based  solutions  to  dial-up  and  fax  environments  for 
:  more  than  43  major  metropolitan  newspapers  and  more  than 
1,400  advertisers. 

!  Marina  D«l  Rey,  Calif. 

I  (310)  577-8255;  Fax:  (310)  577-8266; 
b«th@adstar.com; 

Web  site:  http;//www.adstar.com 

Booth:  2959 

.Vdvancki)  I’l^Bi.isniNt;  TVchnoi.ocv 
STAFFED  BY  David  Kraai,  Jeff  Sie,  and  Mike  Seller 
KXl  1 1  Bi'K:  Advanced  Publishing  Technology  will  showcase 
!  its  complete  line  of  publishing  software.  On  display  will  be  the 
'  ACT  Advertising  32.  a  fully  integrated  solution  for  classified, 
display  ad  entry,  and  accounts  receivable.  Other  major  com- 
I  ponents  of  APT's  system  include;  ACT  Editorial;  ACT  Web  for 
Internet  publishing;  Page  Master,  a  page-layout  module;  and 
'  ACT  Master  for  ad  tracking  and  management. 

Burbank,  Calif. 

(818)  557-3035;  Fax;  (818)  557-1281; 
mikesaller@worldnet.att.net: 

Web  site:  http://www.advpubtech.com 

j  Booth:  3003 

j  Advanckh  Tkchmcai.  Soi.c  t  iONs  Inc. 

I  STAFFED  BY  Al  Edwards,  Anand  Bangalore,  Bill  Pate.  Rick 
Laroche,  Laina  Larabee,  Walter  Saivi,  Kelli  Diaz,  Rich  Cunning¬ 
ham,  Bruce  Steere,  Susan  Gallant,  Kathy  Steere,  Bill  Miller. 
Bryan  Kelley,  Dave  Ellis,  Ken  Schurr,  and  Jon  Daly 
I  MX  H 1 B  I'l  Building  on  their  publishing  solutions  and 
'  improving  their  underlying  technology,  flexibility,  and  depth, 

ATS  will  be  introducing  AdVisor  Version  3,  the  next  generation 
total  advertising  system. 

Wilmington,  Mass. 

(978)  657-6500:  Fax:  (978)  657-6543; 
laina.larabee@atsusa.com; 

Web  site:  http://www.atsusa.com 

Booth:  2944 

Auvanckd  WiREi.tss  Soi.i'  rroNs  Inc. 

STAFFED  BY  Kathy  Johnson,  Chris  Haddad,  Mark  Johnson,  and 
Paul  Prine 

EXlUBl  i  AWS  seamlessly  integrates  wireless  notification 
j  systems  with  existing  circulation  systems.  AWS  improves 
customer  retention  and  strengthens  customer  relationships  by 
;  enabling  field  personnel  to  quickly  and  efficiently  respond  to 
I  customer  service  calls  for  redelivery,  requests,  or  other  time- 
!  sensitive  information. 

:  Tampa,  Fla. 

!  (813) 915-0882; Fax:  (813)  915-1986; 

,  sales@advwireless.com; 

:  Web  site:  bttp://www.advwireless.com 

Booth:  2950 

Afunisys  Inc. 

STAFFED  BY  Paul  Harris,  president;  and  Jeff  Conatser,  vice 
president,  sales  and  marketing 
KXl  ilBi  i .  Adding  MemLink  eCommunity  to  your  Web  site 
can  boost  your  site’s  profitability  and  customer  loyalty  and  in¬ 
crease  exposure  in  your  local  community  with  your  own  private 
branded  eCommunity  builder.  Memlink  also  includes  several 
revenue-generating  options  to  help  improve  your  profitability. 
Irvine,  Calif. 

(604)  484-5000:  Fax:  (604)  484-5001; 
sales@affinisys.com; 

Web  site:  http://www.memlink.com 

Booth:  3103 

•Agfa  Cori’ 

STAFFED  BY  Kip  Manseau,  Marty  Larkins,  Gary  Schwartzkopf, 
Dave  Hamrock,  David  Neeff,  Dave  Green,  Paul  Capozzi, 

Bob  Caplan,  Rich  Ferranti,  Brian  Flemons,  Doug  Krug,  Peter 


Crawford,  Andy  Grant,  and  Jack  Knadijan 

EXi  II  Bl  i  Agfa  is  a  supplier  of  integrated  solutions  serving 

the  printing  industry,  with  products  for  advanced  work  flow, 

computer-to-plate,  imagesetters,  consumables,  and  proofing 

products.  Its  mission  is  to  ensure  that  customers  get  the  best 

performance  and  maximum  return  on  investment  from  its 

products. 

Ridgefield  Park,  N.J. 

(201)  440-2500;  Fax:  (201)  440-8187; 
richard.ferTanti,b@us.agfa.com: 

Web  she:  http://www.agfa.com 

Booth:  4029 

.Vjii.i  Kntfrprisf 

STAFFED  BY  Frank  Rizzo,  senior  vice  president  and  general 
manager;  John  Vins,  customer  support  manager;  Tony  Lynch, 
product  marketing  manager;  and  Mark  Leibowitz,  general 
manager,  newspaper  division 

KXHiun  Agile  Enterprise  will  demonstrate  its  TeamBase 
editorial  system,  showing  its  newest  Macintosh  and  Windows 
tools  for  content  creation,  production  tracking,  asset  manage¬ 
ment,  and  work-flow  automation.  Special  sessions  will  high- 
j  light  automated  display  ad  creation,  database-driven  Web 
I  publishing,  and  XML  tagging  that  works  seamlessly  across 
1  platforms,  in  QuarkXPress  and  on  the  Web. 

Nashua.  N.H. 

i  (603)  880-6440:  Fax:  (603)  880-6450 
tlynch@AgjleEnterprise.com; 

Web  site:  http;//www.AgileEnterprjse.com 

i 

I  Booth:  2221 

AG\' Prodi'Cis  Ing. 

I  STAFFED  BY  Mats  Herrstromer,  Don  Holdenrid,  and  Debbie 
Bishop 

K.XH)  Bi'i  AGV  Products  will  display  automatic  roll  handling 
I  using  automated  guided  vehicles  (AGVs).  Guidance  methods 
include  laser,  wire,  and  inertial.  Knowledgeable  staff  will  be  on 
!  hand  to  discuss  your  particular  application. 

I  Charlotte,  N.C. 

j  (704)  845-1110;  Fax:  (704)  845-1111 
dbishop@agvp.com; 

Web  site:  http://www.agvp.com 

j  Booth:  2249 

ALT.ACiRarhics  Inc. 

STAFFED  BY  Al  Taber,  Bill  Kanipe,  and  Al  Taber  Jr. 

KXHiun  ALTA  Graphics  is  a  dealer  in  quality  used  news¬ 
paper  presses,  inserters,  bindery,  and  mailroom  equipment. 
Distributors  of  new  Orient  web-offset  newspaper  printing 
presses.  Available  are  four-High,  three-color  units,  stacked 
units,  and  complete  presses. 

Roswell,  Ga. 

(770)  552-1528;  Fax:  (770)  552-2669 
!  ALTAEQ@aol.com: 

I  Web  site:  http://www.  altagraphics.com 

Booth:  3229 

.Anocoii.  Corf. 

STAFFED  BY  Howard  Fromson,  C.G.  "Bud"  Knorr  Jr,  Tim  From- 
son.  Bob  Gracia,  Al  Barnard,  Bob  Case,  George  McLean,  Peter 
Coyne,  Peter  Allan,  Randy  Simonoff,  Clayton  Douglas.  Ron  Rec- 
chia.  Bill  Ryan,  and  Sue  Schunk 
KXl  II  BIT  Anacoil  will  present  a  live  demonstration  of  its 
thermal  830  T-Plate,  imaged  in  CreoScitex’s  100  plate-per- 
hour  Trendsetter.  A  200  plate-per-hour  unit  is  also  available. 
Rockville,  Conn. 

(800)  492-7286;  Fax:  (860)  872-0534; 
infor@anocoil.com: 
j  Web  site:  http://www.anocoil.com 

I 

Booth:  3000 

Arif  s  Gkafic.as 

STAFFED  BY  Carolina  Sanchez-Shay,  Alfredo  Domador,  Patri¬ 
cia  Rivera,  and  Orlando  Trujillo 
K.XMIBIT:  Artes  Graficas  is  a  multimedia  publication  serv¬ 
ing  the  information  needs  of  Latin  American  graphic  arts  pro- 
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positioning,  web  tension,  and  winder/register  controls. 
Bloomfield,  Conn. 

(860)  243-0232;  Fax:  (860)  286-3080: 
chrisw@l)aumuller.coffl; 

Web  site:  littp://www.baumuller.coffl 


I  fessionals  with  BPA-qualified  subscribers  in  20  countries,  in- 

j  eluding  Mexico.  Argentina,  Brazil,  Colombia,  Chile,  Peru,  and 

I  Venezuela. 

!  (h)ral  Gables,  Fla. 

(30S)  448-6875;  Fax:  (305)  448-9942: 
pbelledonne@b2bportables.com: 

Web  site;  http;/A»ww.artesgraficas.com 

Booth:  2309 

■Ptft  Associated  Press 
STAFFED  BY:  Dan  Day,  membership  executive;  Jeffrey  Hastie, 
deputy  director  of  communications;  Paul  Caluori,  director  of 
AdSEND;  Geoff  Haynes,  editor  of  XML  services;  and  Tony  Lugo, 
cartographic  editor  of  AP  Graphics 
KXH 1  BI  T:  The  Associated  Press  will  demonstrate  how  to 
enhance  your  newspaper  and  Web  site,  providing  free  daily  > 
clinics  on  XML.  digital  photos,  AdSEND.  or  MapSHOP  Learn  ! 
about  new  offerings  such  as  AP  Online  En  Espanol  and  AP  En-  | 
i  tertainment.  ^ 

New  York,  N.Y 

(212)  621-1500:  Fax;  (212)  621-1723  I 

info@ap.ort; 

Web  site;  http://www.ap.ort 

Booth:  2359 

XS  TKCH  Intermedia 
STAFFED  BY  Patrick  Glennon,  Jim  Hart,  and  Doug  Karr 
KXiiiBi'l  ASTECH  Intermedia,  a  strategic  marketing  com¬ 
pany,  will  demonstrate  several  data-driven  marketing  tech¬ 
nologies  including:  Media  Sense,  R-Logic,  AnalytiXfor 

I  newspapers,  and  Email  Campaign  Manager. 

Denver,  (>)lo. 

(303)  296-9966;  Fax:  (303)  296-9969; 
rrm@astech-intermedia.com; 

Web  site:  http;//www.astech-intermedia.com 

Booth:  1703  ; 

Atauov  Inc. 

STAFFED  BY  Howard  McBane,  Greg  Lang,  Frank  Berry,  and  Joe 
Salinas 

KXii  iKi  I  'Ataboy  will  be  displaying  various  Goss,  Fincor, 
and  Ferag  product  upgrades  including:  SmartStart  digital  fold¬ 
er  operator's  console;  the  SmartSpeed  digital  MOP  for  Fincor 
drive  masters;  Softsmart  colorliner  impression  circuit  modifi¬ 
cation;  and  various  other  enhancements  for  existing  press  and 
mailroom  equipment. 

Buriington,  NI 

(609)  387-4908;  Fax:  (609)  387-7165; 

Howard@ataboyinc.com; 

Web  site:  http://www.ataboyinc.com  ! 

j  Booth:  1323 

The  Acstin  Co. 

STAFFED  BY  Michael  M.  Pusich,  vice  president  and  manager, 
Austin  newspaper  group;  Steven  L.  Derman,  vice  president, 
Austin  newspaper  group;  Michael  McCaleb,  director  of  busi¬ 
ness  development,  Austin  newspaper  group;  and  Ralph 
Grimse,  director  of  planning  and  development,  Austin  newspa¬ 
per  group 

KXiiiKi’l':  The  Austin  Co.  specializes  in  business  planning, 
site  location,  concept  development,  architecture,  engineering, 
construction,  and  start-up  of  newspaper  printing  and  distribu¬ 
tion  facilities.  Projects  include  new  facilities,  renovations,  and 
expansions.  Austin's  services  are  available  on  an  end-to-end 
design-build  basis  or  can  be  bundled  to  meet  specific  require- 
j  ments. 

I '  Cleveland,  Ohio 

j  I  (440)  544-2600  Ext  789;  Fax:  (440)  544-2684; 

I I  newspapergroup@theaustin.com: 

Web  site:  http://www.theaustin.com 

Booth:  3703 

Anoi.oGic  Inkdrmation  Internationa!.  Inc. 
STAFFED  BY  Al  Brunner,  president;  Jack  Embree,  director, 
sales  and  customer  service;  and  Tom  Lejeune,  director,  mar¬ 
keting 

ILXIIIBIT:  Autologic  will  present:  computer-to-plate,  con¬ 


tent  management  and  archiving  systems;  imagesetters;  pro-  I 
duction  management,  planning  and  tracking;  raster  image  I 
processors;  and  editorial  software  and  systems. 

Thousand  Oaks,  Calif. 

(805)  498-9611;  Fax:  (805)  499-1167; 
rmodina@autolotic.com: 

Wob  site;  http://www.autolotic.com 

Booth:  565 
R.G.  Inde'.striae  Inc. 

STAFFED  BY  Charles  Greer  and  Ashley  McDougald 
KX )  I  iKi  r  B.G.  Industrial  provides  the  design  and  installa¬ 
tion  of  ink  systems,  modification  of  existing  ink  systems,  de¬ 
sign  and  installation  of  ink-reclamation  systems,  and  it  sells 
ink  system  auxiliary  equipment,  such  as  ink  storage  tanks, 
pumps,  valves,  strainers,  pressure  gauges,  pac  hoses,  and  fit¬ 
tings.  ! 

Doer  Park,  Texas  I 

(281)  479-8393;  Fax:  (281)  479-8027; 
salas@btitex.com; 

Wob  site:  http://wwwibtitex.com 

Booth:  1537 

Baldwin  Technology  Co. 

STAFFED  BY  John  Nicoli,  Mike  Gregory,  and  Jim  Vansco 
KXH  I  BIT:  Baldwin  Technology  will  exhibit  its  line  of  news¬ 
paper  press  auxiliaries  and  material  handling  equipment  in¬ 
cluding:  IMPACT  automatic  blanket  cleaning  systems; 

LithoSpray  spray-dampening  systems;  DailyLiner  dampening, 
cooling,  and  circulating  systems;  press  protection  systems; 
guide  roller  cleaning  systems;  automatic  ink  train  cleaning  I 
systems;  Baldwin  Kansa  inserters;  and  Baldwin  Enkel  splicers  | 
and  pasters.  ! 

Sholton,  Conn. 

(800)  245-2538;  (203)  402-1000;  Fax:  (203)  402-5500; 

salos@baldwin-bt$.com 

Wob  site-.  http://www;baldwintech.com 

Booth:  3241 

B.a.seview  Prodccts  Inc.  | 

F.x  H I B  (T  Baseview  Products  will  be  offering  a  complete  | 
line  of  powerful  digital  publishing  tools  for  newspapers,  maga-  I 
zines,  Web  and  cross-media  publishing.  Baseview  will  intro-  ! 
duce  an  in  design  integration  suite;  CopyDesk  integration;  j 

PhotoBridge,  a  Photoshop  plug-in;  CirculationPro  with  Web 
import;  ProductionManagerPro,  an  asset  management  solu¬ 
tion;  and  JazShak,  their  integrated  Web-hosting  service. 

Ann  Arbor,  Mkh. 

034)  662-5800;  Fax:  034)  662-5204; 
markoting@basevjow.com: 

Wob  site:  http://www.basoviow.com 

Booth:  2209  j 

Bai  mer  Electric  ! 

STAFFED  BY  Ken  Liddell,  director,  sales  and  marketing;  j 

Stephen  Petronio,  manager  of  training;  Brian  Floyd,  Scatec 
product  manager;  and  Brian  Duval,  marketing  coordinator  ' 

EXHIBI  T  Baumer  provides  an  array  of  precision  sensing 
products  including  the  SCATEC  laser  based  copy-counter,  ca¬ 
pable  of  counting  lap  streams  of  paper  at  1.5  million  copies 
per  hour.  Also  featured  will  be  the  PosCon  photoelectric  line 
scan  sensor,  designed  for  web-feed  monitoring  via  edge  detec¬ 
tion. 

Southington,  Conn. 

(800)  937-9336;  Fax.-  (860)  628-6280; 

sales.us@baunMroloctric.com:  | 

Web  site;  http;//wwwbaumoroloctrk.com  j 

i 

Booth:  958  | 

Bal’mi'ller  LNl 

STAFFED  BY:  Christian  Wendler,  president;  Todd  Tagget,  vice 
president,  and  Ralf  Dietrich,  vice  president 
FAHIBI'T:  Baumuller  will  showcase:  motion  controllers  and 
amplifiers  from  1-300  hp;  AC  and  DC  motors  from  1-500  hp; 

DC  brushless  motors  3-3000  inch-lbs.;  and  the  460  volt  line 
technology  M-Dnve  intelligent  motion  system,  which  has  press 
controls  including  flying  synchronization,  cross-cutting,  plate 


Booth:  1033 

BEK  Sy.stems  Inc. 

STAFFED  BY:  Larry  Kadlec,  director  of  sales;  and  Paul  Engiram. 
president 

KXH  1  BIT:  BEK  Systems  is  a  leading  manufacturer  of  ink 
storage/supply  systems,  reverse  osmosis  water  purification, 
fountain  solution  mixing/supply  systems,  ink  fountain  levelers, 
and  dust  control  equipment.  BEK  Systems  also  provides  com¬ 
plete  engineering  and  turn-key  installation  services. 

Addison,  III. 

(630)  268-0880;  Fax.-  (630)  268-0923: 
lkadl«c@beksy$tems.com; 

Wob  sito:  http-y/wwwibeksystems.com 

Booth:  2200 

Beli.^vtri.x  Systems  Inc. 

STAFFED  BY  Bill  Hemingway,  president;  Steve  Morris,  senior 
vice  president,  sales  and  marketing;  and  Bill  Raven,  vice  pres¬ 
ident,  business  development 

EXHIBIT:  Bellatrix  will  present  electronics,  and  feature  the 
IMPACT  point-of-purchase  newsrack  designed  to  stimulate 
impulse  buying  of  single-copy  newspapers  and  to  improve 
branding  of  the  newspaper  to  customers  and  advertisers. 

Bond,  Ore. 

(541)  382-2208;  Fax:  (541)  385-3277; 
smoiTis606@aol.com: 

Web  site;  http-y/wwwLbellatrix.com 

Booth:  2400 

Billserv  Inc. 

EXHIBIT:  Billserv  will  showcase  a  10x10  pop-up  with  new 
design  and  company  image 
San  Antonio,  Texas 

(210)  402-5000;  Fax:  (210)  402-5157; 
info@billserv.com; 

Web  site:  http://wwwbillse(vcom 

Booth:1818 

Chuck  Blevin.s  4:  A.ssoct.vtes 
STAFFED  BY  Chuck  Blevins,  Dick  Keener,  Kevin  Anderson,  AJ. 
Mangini,  Janelle  Piccola,  Robin  Adams,  and  Dave  Downs 
EXHIBI  T  Chuck  Blevins  &  Associates,  an  international 
print  media  consulting  firm,  specializes  in  helping  clients  navi¬ 
gate  the  complexities  of  strategic  planning,  process  develop¬ 
ment,  equipment  procurement,  distribution,  and  facility 
design. 

Vkiina,  Va. 

(703)  883-2200;  Fax:  a03)  242-7712; 
janellopiccola@aol.com; 

Web  site:  http://www.chuckblevins.com 

Booth:  3741 

Br:\inworks  Soetware 
STAFFED  BY:  John  Barry,  Barbara  Lampasona,  Chris  Burnette. 
Shari  Mendez,  Laura  Walgren,  Maria  Gruner,  Steve  Gmelin. 
Laurie  Lewis,  and  Ann  Deletto 
E.XHIBIT  Stop  by  for  coffee  at  the  “Brainworks  Cafe," 
where  Brainworks  Software  will  be  demonstrating  their  inte¬ 
grated  marketing  system,  sales  force  automation,  advertising 
management,  billing,  and  financial  systems. 

Sayville.N.Y 

(800)  886-6434:  Fax:  (631)  563-6320; 
info@bninwoiks.com: 

Web  site;  http://wwwbnjnworks.eom 

Booth:  3929 

Burgess  Industries  Inc. 

STAFFED  BY  DJ.  Burgess,  Joe  Stein,  Gary  Goldstein,  Randy 
Perlick,  and  Mike  McDonald 

EXHIBI  T  Burgess  will  feature  a  plate  distribution  system 
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1 

N  E  X 

po  2001:  Profi 

1  e  s 

for  CTR  and  present  Incline  punching,  bending,  slitting,  plate 

EXHIBIT.  Capital  Track  supplies  simple,  economical. 

Booth:  2767 

processors,  and  register  control  plate  exposure  equipment. 

proven  manual  systems  for  transporting  paper  rolls  to  and 

CKP  Newspaper  Systems  Inc. 

Plymouth,  Minn. 

from  paper  storage  and  to  the  reel  room.  Capital  Track  offers 

STAFFED  BY  James  Mooney,  Pat  Stewart,  Dick  Mooney,  and 

[' 

(763)  553-7800;  Fax:  (763)  553-0289; 

both  cast  iron  and  low  profile  manual  roll  handling  systems. 

Peter  Marsh 

joes@bur(«$$ind.com; 

Columbus.  Ohio 

KXiiiBn':  CKP  provides  software  customization,  consulting. 

1 

Web  site:  http:/A»ww.Burgesslnd.com 

(614)  221-4110;  Fax:  (614)  225-9834; 

and  support  services  to  the  newspaper  publishing  industry. 

MCALD71157@aol.com: 

The  Millennium  Editorial  and  Advertising  systems  are  totally 

Booth:  259 

Web  site:  http://www.capitaltrack.cam 

integrated  multimedia  publishing  solutions  that  feature  run- 

1 

Burt  'I'eciinoi.ociks  Inc. 

anywhere  Java  Uls,  content-independent  architecture,  and 

STAFFED  BY:  Rich  Burt,  Jim  Burt,  Larry  Frakes,  Bryon  Hays, 

Booth:  138 

mission-critical  fault  tolerance. 

1 

and  (Jolleen  Bynum 

Carnecie  Mei.i.on  Research  Institcte 

Bedford,  N.H. 

KXHiBn :  Burt  Technologies,  a  provider  of  packaging  and 

STAFFED  BY  Regis  Leonard,  manager,  strategic  business  de- 

(603)  472-5825  Ext.  21;  Fax;  (603)  472-3082; 

distnbution  management  software,  will  be  demonstrating  the 

velopment;  and  Ed  Borgoyn,  manager.  Intelligent  Automation 

jamesmooney@ckp.cam; 

ASP  version  of  the  BURT  System.  E-BURT  offers  all  the  function- 

Systems 

Web  site:  http;//www.ckp.cam 

ality  of  the  BURT  System,  affordably,  to  virtually  any  operation. 

EXHIBIT:  The  Carnegie  Mellon  University  Automation  Sys- 

Booth:  1502 

Evergreen,  (kilo. 

terns  group  delivers  flexible,  robust,  state-of-the-art  newspa- 

(303)  674-3232;  Fax:  (303)  670-0978; 

per  production  control  and  monitoring  systems.  CMU  IAS  has 

Ci.EVEEAND  Electric  Co. 

E  J 

$a  les@burtmountain.com; 

deployed  automation  systems  to  a  dozen  of  major  metropolitan 

STAFFED  BY  Mike  Forrest,  Robin  Jeansonne,  La  Donna  Adams, 

r 

Web  site:  http://www.burtmountain.com 

newspapers  in  the  country. 

and  LeAnn  Norton 

Pittsburih.  Pa. 

KXHiBn  :  Since  1925,  Cleveland  Electric  Co.  has  been 

Booth:  1144 

(412)  268-3371;  Fax  (412)  268-6960; 

serving  a  host  of  industries,  including  major  printers  and  pub- 

, 

Regis.Leomard@cmu.edu; 

lishers  nationwide.  With  more  than  75  technicians  on  call  24 

! 

STAFFED  BY:  Ken  Lay  and  Scott  Perkins 

Web  site:  http://www.cmu.edu/cmri/car.html 

hours  a  day,  Cleveland  offers  a  full  range  of  services  including 

i 

1 

ILXHIBIT:  CAE  Alpheus  will  be  featuring  the  CO2  MiniBlast 

emergency  services,  installations,  preventative  maintenance 

r ' 

1 

line  of  portable  dry  ice  blasting  systems.  MiniBlast  replaces 

Booth:  2205 

programs,  upgrades  and  retrofits,  video  thermographic  sur- 

solvents,  hand  scrubbing,  and  steam  cleaning  in  removing  ink 

Carter  &  Burgess  Inc. 

veys,  and  circuit  breaker  testing,  and  repairs. 

(wet  and  dry),  grease,  paper,  dust,  and  coatings  from  printing 

STAFFED  BY  Allen  F.  Flanders,  Doug  R.  Cruse,  and  Linda  A. 

Austell,  Ga. 

' 

presses.  Dry  ice  disappears  on  contact  with  press  surface. 

Wright 

(8UU)  241-/34d  txt.  FaX:  t4U4)  !)0!>*46b4; 

Rancho  Cucamonga.  Calif. 

KXHiBl  1  Carter  &  Burgess  (formerly  Coleman/Caskey  Ar- 

Robinj@clevelandgroup.com; 

(909)  481-6444;  Fax:  (909)  481-9724; 

chitects)  will  showcase  photos  and  literature  from  the  design 

lay@cae-alpheus.com: 

of  newspaper  production  facilities. 

Booth:  970 

Web  site:  httpV/www.DrylceBlasting.com 

Costa  Mesa,  Calif. 

A- 

(714)  327-1600;  Fax:  (714)  327-1601; 

Clickpaper.com 

1  Booth:  4144 

wrightla@c-b.com; 

STAFFED  BY  John  Cummings,  general  manager;  and  Marla 

V 

C.\MF.RA  Bits 

Web-Site:  http://www.c-b.com 

Thompson,  senior  specialist 

1 

STAFFED  BY  Dennis  Walker  and  Robert  Russell 

EXHIBIT;  Clickpaper.com  is  an  Internet-based  trading  sys- 

1 

!  EXHIBIT:  Camera  Bits  will  display  its  software  solutions  for 

Booth:  2639 

tern  dedicated  to  the  forest  products  industry.  Clickpaper.com 

i 

;  digital  photojoumalists,  including  Quantum  Mechanic  and 

provides  a  commission-free,  real  time  transactional  platform 

Photo  Mechanic. 

Portland,  Ore. 

(503)  531-8430;  Fax;  (503)  531-8429; 
sales@camerabits.com: 

Web  site:  http://www.camerabits.com 

STAFFED  BY  Ed  Easley,  sales  manager,  U.S.;  Richard  Tamargo, 
sales  manager,  U.S.;  and  Jorgen  Valher,  vice  president 
KXHIBIT:  CCI  is  an  international  company  that  specializes 
in  the  development  and  implementation  of  publishing  solu¬ 
tions,  including:  CCI  NewsDesk,  designed  to  streamline  the 
editorial  process  from  story  creation  to  final  publication  both 

to  buy  and  sell  physical  and  financial  pulp,  paper,  and  wood 
products. 

Houston,  Texas 

(713)  853-6161;  Fax:  (713)  646-2176; 
john.cummings@clickpaper.cam; 

Web  site:  http;//www.clickpaper.cam 

Booth:  1449 

online  and  in  print;  CCI  MediaStore,  an  archiving  solution  for 

Booth:  3402 

Canadian  Web  Consui.t.ants  Ltd. 

multimedia  publishing,  allowing  all  types  of  information  and 

STAFFED  BY  Stephen  Tweddle,  president;  Michele  Belanger, 

file  formats  to  be  stored,  organized,  cross-referenced,  and  re- 

CM  CoRP. 

i 

vice  president;  and  J.P  Belanger,  service  manager 

trieved  instantaneously;  and  CCI  AdDesk,  an  advertising 

STAFFED  BY:  John  Dickinson,  president;  Mike  Gold,  chairman; 

I 

EXHIBIT:  With  more  than  30  years  of  graphic  arts  expert- 

process  to  maximize  advertising  revenue. 

and  David  Farrell,  marketing  coordinator 

I 

1  ence,  CWC  has  a  staff  of  installers,  field-  service  technicians. 

Kennesaw,  6a. 

EXHIBIT;  CNI  will  display  AdDesk,  an  Internet-based  sys- 

electricians,  and  printers.  Operating  on  a  global  spectrum. 

(770)  420-1100;  Fax:  (770)  420-5558; 

tern  for  advertiser  customer  service;  ProofDesk,  an  add-on  to 

CWC  specializes  in  turnkey  installations,  rebuilds  and  repairs. 

info@ccieuropo.cam: 

AdDesk  that  enables  ads  to  be  proofed  over  the  Internet;  and 

'  project  coordination,  equipment  evaluations,  and  in-house 

Web  site:  http://www.ccieurope.com 

AdTracker. 

hands-on  training  and  seminars 

MiKord,  N.H. 

Port  Sydney,  Ontario 

Booth:  2321 

(603)  673-6600;  Fax;  (603)  672-6633; 

(705)  385-8016; Fax:  (705)  385-8017; 

OFARRELL@cnicorp.com; 

cwc4webs@surenet.net 

Booth:  1231 

KXHIBIT:  Celebro  creates  multimedia-marketing  opportuni¬ 
ties  through  a  suite  of  applications  that  automate  print  and 
electronic  advertising  production.  The  Celebro  product  line  in- 

Web  site;  http://www.cnicorp.com 

Booth:  2600 

1  Cannon  Equii’MENT 

eludes  Celebro  HomesPlus,  Celebro  CarsPlus,  and  Celebro 

The  Code  Corp. 

STAFFED  BY  Pat  Geraghty,  Jim  Baird,  and  Steve  Blouse 

CityServer. 

STAFFED  BY  Ben  Miller,  vice  president,  new  business  develop- 

I  KXHIBIT:  Canon,  a  leader  in  newspaper  distribution  equip- 

Cincinnati,  Ohio 

ment;  John  Blankevoort,  director,  business  development;  and 

ment  and  systems  offers  a  component  product  line  that  in- 

4info@celebro.com; 

Bright  Williamson,  director,  business  development 

eludes:  a  bundle  conveyor;  NCL II  cart  loaders;  EZ-Lock 

Web  site:  http://www.celebra.com 

KXHIBIT:  The  Code  Corp.  will  present  GoCode,  which  en- 

newspaper  carts:  cart  labeling  equipment:  laser-guided  shut- 

ables  readers  to  scan  miniature  bar  code  symbols  in  newspa- 

ties;  automated  storage  lanes  for  empty  and  loaded  carts; 

Booth:  4049 

pers  and  magazines  from  a  variety  of  devices,  including. 

secured  access  to  product:  tracking  software;  carrier  worksta- 

CHAITKRBOX-Innovated  Sy.ste;m.s  Design 

mobile  phones,  TV  remotes,  and  electronic  organizers. 

tions,  and  single-copy  newspaper  displays. 

STAFFED  BY  Jeff  Tierney,  Laurie  Scott,  and  D’Arcy  Tierney 

Mount  Pleasant,  S.C. 

(843)  723-5155;  Fax;  (843)  723-5156; 

(651)  322-6300:  Fax:  (651)  322-1583: 
jboehlke@cannonequipment.com 

Web  site:  http;//www.cannanequipmenLcom 

EXHIBIT:  Chatterbox  will  present  IVR/VRU  voice  response 
systems  for  circulation  and  advertising.  Connect  your  cus¬ 
tomers  via  the  Internet  to  your  host  computer  without  pro- 

bmlller@gocode.com; 

Web  site;  http://www.gocode.com 

gramming. 

Montreal,  Quebec 

Booth:  2521 

Booth:  950 

(514)  696-8377;  Fax;  (514)  676-9016; 

Cold  North  Wind  Inc. 

C.APiTAi.  Track  Co. 

sales@isd.ca: 

STAFFED  BY  Jeff  Nelson,  Ken  Czajka,  Bob  Huggins,  Scott  Plun- 

STAFFED  BY:  Matt  Caldwell  and  Wm.  F.  Harper 

j 

Web  site;  http://www.isd.ca 

kett,  Lee  Freeman,  and  Mark  Caldbick 
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DYC/Kinyo  Delivers  Superior  Printing  Blankets 
to  the  Newspaper  Industry 


Introducing  the  NP-99  Newspaper  Blanket 


The  NP-99  is  a  4-ply,  .083” 
no  pack  blanket  designed 
for  use  on  all  newspaper 
presses,  especially  older 
vintage  Goss  Metros, 
Metroliners,  Urbanites 
and  Community  presses 
where  controlled  feed 
is  required.  This  no 
pack  blanket  with  its 
revolutionary  new 
compressible  layer  will 
compensate  for  blanket 
overfeeds.  It  features 
excellent  release  char¬ 
acteristics  and  provides 
unmatched  durability 
for  long  runs  between 
blanket  changes.  It  features 
a  uniform  unique  construc¬ 
tion,  with  a  closed  microcell 
compressible  layer,  as  weU 
as  a  high  tensile,  smash 
resistant  backing. 


Features  &  Benefits; 

■  Consistent  gauge  control 

■  Ground  Surface  for 
Optimum  Ink  Transfer 

■  Excellent  solid  coverage/ 
dot  reproduction 

■  No  Overfeed 

■  Smash  resistant/ 
High  tensile  backing 

■  Easy  installation  and 
wash-up  (100%  clean 
surface) 

■  Longer  blanket  life 

Consistent,  Superior 
Quality  Guaranteed 

Call  800-446-8240 

For  A  No  Obligation 
Trial  Offer. 

Fax:  757-486-5689 
E-Mail:  gd@d-y-c.com 


Glenpointe  Centre  West 
500  Frank  W.  Burr  Blvd. 
Teaneck,  NJ  07666 


DYC  Supply  Co. 


Please  visit  us  at  NEXPO  booth  1337 


wmmmmmmmmHammmmmmmmmmmmmammim 

Nexpo  2001:  Profiles 


KXlilKlT  CNW  provides  revenue  opportunities  for  organi¬ 
zations  that  own  valuable  microform  collections.  By  digitizing 
and  marketing  dormant  archives,  they  create  a  new  product 
that  can  be  sold  on  the  Internet. 

Ottawa.  Ontario 

(613)  722-9866;  Fa:  (613)  722-9236: 
iiiarfc.caldbick(S>coldnoithwind.coni: 

Web  site:  littp;/A*ww.caldnorthwind.com 

Booth:  233 

Coniroi.sOkiu  p  INi. 

STAFFED  BY:  Darrell  Hinson,  vice  president  of  sales;  and  Dick 
Hirst,  North  American  sales  manager 
i:\iiiisi  i  Controls  Group  Inc.  specializes  in  precision  inking 
systems  for  use  on  continuous  web  printing  presses.  CGI  of¬ 
fers  systems  for  use  in  both  letterpress  and  cold  set  offset  ap¬ 
plications.  Product  offerings  include  packages  to  upgrade 
pump  and  rail  as  well  as  existing  open  fountain  systems  for 
both  single-  and  double-width  presses. 

Rocktord,  III. 

(815)  227-0027:  Fa:  (815)  484-6275: 
dliinson(a)m$n.con): 

Web  site:  httpyAvww.controlsKroupinc.com 

Booth:  15.9 

1 1  Cr.xfi'.'^.man  Nkwsi'.m'i.k  Proih  ction  Systim- 
1 1  KX  M I B 1 1  Craftsman  offers  encompass  a  wide  range  of 

mailroom  equipment  and  services:  Machine  controls,  un-tied 
bundle  palletizers,  press/delivery  gripper  conveyors,  and  inno¬ 
vative  inserting  equipment  are  but  a  few.  Craftsman  products 
will  demonstrated  by  means  of  video,  graphical  representa¬ 
tions,  and  computer  simulations. 

Tampa.  Fla. 

(813)  969-2253:  Fa:  (813)  969-2373: 
hi(tinsrt(3juno.coffl: 

Web  site:  http:/Airww.craftsmansystems.com 
Booth:  4245 

;|  C'RhoSn  l>  \  A.MI  RU  A 

I :  i'.x  H 1 1: 1 1  CreoScitex  will  demonstrate  a  complete  range  of 
thermal  computer-to-plate  solutions  for  newspapers,  including 
Trendsetter  News  CTP  systems  capable  of  from  75  to  200 
broadsheet  plates  per  hour. 

Bedford,  Mass. 

(781)  275-5150:  Fa:  (781)  275-3430; 

Web  site:  littp://www.creoscita.com 

Booth:  158 

1  [  llARin  1)1  SICNS  Ini. 

STAFFED  BY  Dario  D.D.  Dimare  (AIA),  David  Ehrhardt  (AIA), 
and  David  Hogan  (AIA) 

I  I  \  1 1 1  Bi  I  Dario  Designs  will  show  sample  projects  for 

'  newspaper  facility  projects  including:  The  Wall  Street  Journal 
color  project  valued  at  $250,000,000:  The  Bulletin  in  Bend, 
Ore.,  and  the  Union-News  in  Springfield,  Mass.,  which  will 
house  North  America's  first  MAN  Roland  Regioman  press. 
Framingham,  Mass. 

(508)  877-4444:  Fa:  (508)  877-4474; 
dario@dariodesitns.com 

^  Booth:  2202 

;  ;  DaIA  KxCIM  bRINC  I. IP. 

!  STAFFED  BY  Sari  Nyrhinen,  Jarmo  Seppanan,  and  Minna  Salo 

i.xiiliui  Data  Engineering  is  a  leading  manufacturer  of  ink 
'  key  pre-  setting  measurement  and  quality-control  equipment. 
Data  Engineering  will  demonstrate  F-PAR  and  Pagevision  prod¬ 
ucts. 

Helsinki.  Finland 

358-9-759071;  Fa;  358-9-786626: 
data@data-oyfi: 

Web  site:  http:/A»ww.data-oy.fi 

,  Booth:  2303 

I I  D.ma  Si  (1  Ni  hs  iNi  .iDSl 

STAFFED  BY  Mark  Ganslaw,  president;  Dan  Martini,  vice  presi¬ 
dent.  marketing  and  sales;  Kelli  Nowak,  manager,  support 


services;  Nancy  Carter,  implementation  manager;  Deane 
Parkhurst,  Western  sales  manager;  and  Kim  Andrews,  imple¬ 
mentation  manager 

i-xniBi  1  DSI,  serving  the  newspaper  industry  for  nearly  30 
years,  is  a  developer  of  DSI  Oracle  circulation  and  advertising 
software.  Unique  to  DSI  software  is  a  common  address  mod¬ 
ule.  DSI  has  both  large  and  small  newspaper  clients. 

Laurel,  Md. 

(301)  957-0100;  Fax:  (301)  957-0111; 

MARTINI187@AOL.com; 
j  Web  site:  http://www.data-sci.com 

Booth:  1939 

t).Ai  riiiN  LTrarhk'  Maciiinks  I.\r. 

STAFFED  BY  Chris  Lunt,  David  Moreland,  Jack  Little,  Dave 
Romberg,  and  Bob  Dietz 

KX  1 1  ( Bl  1  Dauphin  Graphic  Machines  will  be  exhibiting  the 
“Twin  Towers,”  the  new  DGM  440  and  DGM  860  four-high  tow¬ 
ers.  Both  the  DGM  440,  a  40,000  iph  one  around  four-page, 
press,  and  the  DGM  860,  a  60,000  two  around  eight-page 
press,,  feature  a  commercial  design  and  three  ink  forms. 
Elizabethvilla,  Pa. 

ai7)  362-3243;  Fax;  ai7)  362-0978; 

I  dmortland@dauphingraphic.com: 

Web  site;  http://www.dauphingraphic.com 

Booth:  959 

1).\V  iNTKRNAriON.Vl  INi 

STAFFED  BY  E.G.  Mills,  Bill  Smals,  Larry  Cabaniss,  Mike 
Treadway,  Scot  Hudak,  Arnold  Rowin,  Wes  Nosek,  Steve  Noe, 
and  Julio  Vela 

EX  H I B 1 1  DAY  will  exhibit  its  line  of  newspaper  printing  prod¬ 
ucts  from  dayGraphica  and  david  M  brands,  featuring  the  day- 
Graphica  RM70,  made  specially  for  the  MAN  Roland  Regioman. 
Dayton,  Ohio 

I  (800)  877-8187;  Fax:  (937)  226-1466; 

:  Web  site:  httpV/www.dayintl.com 

Booth:  3759 

Dr.MANTRA 

STAFFED  BY  Paul  Cotsibas,  Andrew  Zaneski,  and  Ben  Tafoya 
I'.  X  H I B 1 1  Demantra  provides  demand  planning  and  man¬ 
agement  solutions  that  are  collaborative,  market-responsive, 

I  and  operate  in  real  time. 

Cambridge.  Mass. 

I  (617)  876-2500:  Fax:  (617)  876-2555: 

I  tarabourgeois@demantra.com; 

Web  site;  http://www.demantra.com 

Booth:  2049 

1)KNK.\  iNO. 

STAFFED  BY  Gary  Caroll,  president,  U.S.;  Tom  Csora,  project 
manager;  and  Christer  Olsson,  corporate  president,  Sweden 
E-X>  li  tin  DENEX  will  feature  InfoTrack,  a  consolidated  pro¬ 
duction  management  and  information  system  that  handles  to¬ 
talizing,  newsprint  inventory,  and  production  reporting.  DENEX 
will  provide  complete  demonstrations  of  InfoTrack,  which  in¬ 
cludes  the  latest  version  of  ReelTrack,  CopyTrack  and  other 
modules. 

Pittsburgh,  Pa. 

(412)  369-3590;  Fax;  (412)  369-3599; 
gcarDll@deiwxinc.com; 

Web  site:  http;//www.denex.se 

Booth:  1059 

I )  E.s  1 1 ;  N  A 1 ,  LI  .-VN  C  K 

STAFFED  BY  Ken  Harding,  Don  Mills,  and  Scot  Sherick 
I'lXlllBn  designALLIANCE  will  showcase  its  newspaper 
consulting  services  and  recent  project  work  in  facility  and 
workplace  design,  business  consulting,  and  process  analysis. 
Boulder,  Colo. 
kcnh(@dA-consultintcom; 

Web  site;  http://www.dA-consulting.com 

Booth:  1700 

OlA-MONli  RoI.I.ER 


STAFFED  BY  Charlie  Stavola  and  Vaughn  Mosteller 
KXlllBl  1 :  Diamond  Roller  will  display  “ULTRA-BOND,”  Dia¬ 
mond's  newest  product  for  double-wide  presses 
Marrieta,  Ga. 

(770)  795-8556;  Fax:  (770)  795-8943; 
kenh@diamondroller.com; 

Web  site:  http://www.diamondroller.com 

1 

Booth:  2321 

Dhjitai.  Collkction.s 
STAFFED  BY  Michael  Tucker,  director  of  marketing 
ICX)  1 1  Bi'i  Digital  Collections  systems  provide  digital  asset 
management  and  a  news  library/multimedia  archive  database, 
accessible  via  Internet  and  intranet  using  common  Web 
browsers.  The  system,  which  can  be  configured  to  enable  in¬ 
formation  commerce  activities,  serves  as  a  single-source  in¬ 
formation  reservoir  to  support  both  print  and  electronic 
publishing  initiatives. 

Cincinnati,  Ohio 

i  (513)  665-3777;  Fax;  (513)  241-7219: 

I  mtuckor@gmti.gannett.com; 

:  Web  site:  http;//www.gmti.com 

Booth:  2621 

DlGlTAI  I’l  I’lrXOl.Ot.)  I.N TKRN.VriDNAl. 

STAFFED  BY  Jo  Ann  Froelich,  president  and  chief  operating  of¬ 
ficer;  Don  Oldham,  chairman  and  CEO;  Ed  Hubbard,  David 
Lewis,  Steve  Moon,  Marc  Thompson,  Gus  Berges,  and  David 
Bicknell,  sales  managers;  Marilyn  Evans,  private  advertising 
system  demos;  Tony  Hake,  Kathryn  Richardson,  and  Andy 
Syme,  general  advertising  system  demos;  and  David  Oldham, 
private  editorial  system  demos;  Steve  Watson,  Katie 
Blomquist,  and  Rich  Peterson,  general  editorial  system  demos 
KXl  1 1  Bit  DTI  will  present  new  generation  solutions  for  dis¬ 
play  ad  production,  graphics  management,  editorial  pagina¬ 
tion,  and  text  editing,  as  well  as  DTI's  cla:  sified  ad  system. 
Demos  will  show  the  various  systems  working  together  as  a 
unified  solution  for  publishing  to  print  and  the  Web. 

Springville,  Utah 

I  (801)  853-5000;  Fax:  (801)  853-5001; 

'  DTInfo@dtintcom; 

Web  site:  http;//www.dtjnt.com 

Booth:  2300 

DiMKNsrON.AI.  iNSriiHT 

STAFFED  BY:  Ed  O'Brien 

I  xiiiB)  1  Dimensional  Insist  provides  business  intelli¬ 
gence  solutions  for  the  publishing  industry.  DI-ProDiver  allows 
circulation,  advertising,  and  database  marketing  managers  to 
“dive”  into  corporate  data  and  analyze  critical  business  infor¬ 
mation.  Subscriber  retention,  advertiser  sales  trends,  and  di¬ 
rect  marketing  data  are  accessible  by  anywhere  via  Web  or 
desktop. 

Burlington,  Mass. 

(781)  229-9111;  Fax:  (781)  229-9113; 

Web  site;  http://www.dimensionalinsight.cam 

Booth:  3149 

OorTriftT  CoRP. 

STAFFED  BY  John  G.  Diehl 

KXi  r  I  BCi  Douthitt  will  feature  its  semi-automated  Model 
Gemini  twin  frame  plate  exposure  system  that  redefines  pro¬ 
ductivity,  quality,  and  reliability.  Douthitt  will  also  highlight  its 
vacuum  system  and  a  selection  of  exposure  units  for  all  appli¬ 
cations. 

Detroit  Mich. 

(313)  259-1565;  Fax:  (313)  259-6806; 
em@doiithittcorp.com; 

Web  site:  http://www.douthittcorp.com 

Booth:  3248 

Duartk  Registkr  Sy.stkms  Inc. 

STAFFED  BY  Martin  A.  Peters  and  Marco  Cerna 
EXltlBl'l'  Duarte  Register  Systems,  a  leader  in  pin  registra¬ 
tion  for  web  presses,  has  registration  solutions  for  web  reduc¬ 
tions,  imagesetting,  platesetting,  plate  bending,  and  press 
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Save  a  Bundle 


With  The  Bundler  "  from  GMA 

GMA  Innovation... the  company  that  brought  you 
the  expandable  inserter,  on-line  press-to-pocket,  and 
versatile  automated  press  copy  storage  and  retrieval, 
now  brings  you  bundle  building  the  way  it  should  be. 

Bundle  building  used  to  be  a  troublesome  process — 
slowing  down  your  inserting,  causing  you  to  question 
your  counts.  Not  anymore.  The  Bundler  builds  bundles 
in  one  secure  motion — stack,  wrap,  label  and  strap. 
This  reduces  product  damage  and  productivity-robbing 
line  stops  while  improving  count  accuracy  so  you  don’t 
have  to  add  or  pad!  Now  production-proven  for  your 
use.  It  will  save  you  a  bundle! 


MEMBeR  OF  THE  MULLER  MARTINI  GROUP 


PHONK:  610-694-9494  f/vx;  610-694-0776  www.gma.com 


Nexpo  2001 


Profiles 


registration.  Duarte  provides  precise  image  control  from 
paste-up  or  electronic  output,  on  to  the  press  tailored  to  work 
with  existing  press  and  prepress  equipment. 

Palo  Alto.  Calif. 

(800)  345-6445:  Fax:  (650)  493-0178: 
sales(Sduaiteregister.coni: 

Web  site;  http://www.duarteregister.com: 


Booth:  1337 

OYC  Srppr.Y  Co. 

STAFFED  BY:  Joe  Martinez,  Kevin  Kennedy,  Jack  Valdespino,  Ted 
Rogers,  and  Jim  Kearns 

HXHIBIT:  DYC,  specializing  in  the  manufacturing  of  newspa¬ 
per  printing  blankets,  will  exhibit  the  NP-99  and  NP-21,  specifi¬ 
cally  designed  for  use  in  all  newspaper  presses,  especially  Goss 
Metros,  TKS,  Metroliners,  Urbanities,  and  (Community  presses. 
Teanock,  NJ. 

(201)  692-7700: 
gd@d-y-c.com: 

Web  site:  http://www.dynaric.com 


Booth:  1337 

Dyn.\ric  Inc. 

STAFFED  BY  Joe  Martinez,  Mike  Moses,  Bob  Frey,  Mike 
Ameser,  Jen  Brown.  Steve  Mishler,  and  Pete  Eckblad 
EXHIBIT:  Dynaric,  specializing  in  the  manufacturing  of 
non-metallic  strapping  material,  will  introduce  the  new  high¬ 
speed  NP3000  and  Air  Inline  strapping  machines  designed 
specifically  for  use  in  the  newspaper  industry. 

Toanock,  NI 

(201)  692-7700:  Fa:  (201)  692-7700: 
gd@dynaric.com: 

Wob  sito:  http://www.dynaric.com 


Booth:  1813 

EAE  Group 

STAFFED  BY  Dave  Robinson,  Chris  Eickhoff,  and  Dieter  Ewert 
EXHIBIT:  EAE’s  newly  designed  Press  Retrofit  Control  Con¬ 
sole  and  Print  PP  bring  modern  technolo©  to  dated  press¬ 
rooms.  Supporting  the  most  advanced  printing  machines  in  the 
world.  EAE  offers  the  latest  in  press  control  technolo©  and 
production  support  systems. 

Mahotta,  Ga. 

(770)  421-0774:  Fa:  (770)  421-0731: 
rdave@aarthlink.nat: 

Web  site:  http:.Vwww.aaa.com 


Booth:  1511 

EAM-M()sc.\  CoRP. 

STAFFED  BY  Dierk  Wessel,  president:  Bob  Leighton,  vice  presi¬ 
dent:  and  Randy  Wright,  national  accounts  manager,  graphic 
arts  industry 

EXHIBIT:  EAM-Mosca  will  exhibit  inline  and  offline  strap¬ 
ping  systems,  including  the  TRZ-4  Automatic  newspaper 
strapping  system  from  Germany,  featuring  innovative  sealer 
technolo©,  auto  strap  feeding,  touch-screen  operator  panel, 
and  servo  motor  technolo©  Also  on  exhibit  will  be  the  offline 
R0MP4  that  straps  up  to  50  bundles  per  minute. 

W.  Hazalton,  Pa. 

(800)  456-3420:  (570)  459-3426:  Fax:  (570)  455-2442: 
info@eammosca.com: 

Web  site:  http://www.eammosca.com 


Booth:  1500 

Eclectic  Co.  Inc. 

STAFFED  BY  Ronald  M.  Wantz,  president:  and  Douglas  Wantz, 
project  manager 

EXHIBIT:  Eclectic  will  feature  pressroom  dust  control  and 
noise  abatement  systems  featuring  their  UMA  450  and  UMA 
750  dust  collectors  for  the  folder  and  slitter  group.  Also  pre¬ 
sented  will  be  the  Eclectic  waste  ink  reclaimer  and  Eclectic 
quietrooms  and  enclosures. 

Lebanon,  Ohio 

(513)  934-4041:  Fax:  (513)  934-4095: 
ecloctic(^our-netcom: 

Web  site:  http://www.eclectic-co.com 
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Booth:  2831 

Edcil  As.sociates  Inc. 

STAFFED  BY  James  Starr,  sales  and  marketing  coordinator; 
Denise  Theriault,  office  manager;  and  Steve  Rosenfeld,  vice 
president,  sales  and  marketing 
EXHIBIT:  Edgil  Associates  will  present  the  EdgCapture  3.0 
e-commerce  option,  to  take  payments  seamlessly  through  the 
Internet;  Ads  to  Go  2.0;  to  automate  reception  of  display  ads 
on  the  Web;  and  D3  content  processing  tools  to  receive,  con¬ 
vert,  and  distribute  data  to  multiple  sources. 

Chalmsford,  Mass. 

(978)  251-9932;  Fax:  (978)  251-9970: 
jstarr@edgil.com: 

Web  site:  http://www.edgil.com 


•  THE  E&P  INTERNATIONAL  YEARBOOK  AND  CD-ROM,  with 
three  volumes  of  data:  (1)  U.S.  and  Canadian  dailies:  (2)  U.S. 
and  Canadian  weeklies;  (3)  “Who's  Where,”  a  personnel  di¬ 
rectory  of  the  major  players  in  the  newspaper  industry. 


•  EDITOR  &  PUBUSHER  MAGAZINE,  featuring: 

Breaking  News  —  Timely  weekly  coverage.  Our  later  deadline 
allows  us  to  present  the  most  recent  news. 


Cover  Stories  —  Our  cover  stories  feature  probing  reports  on 
the  most  important  issues  facing  the  newspaper  industry. 


Technolo©  News  —  Special  emphasis  on  all  areas  each 
week. 


-  Thoughtful  commentary  on  timely  issues. 


Newspeople  in  the  News  —  People  on  the  move.  New  posi¬ 
tions,  promotions,  awards... 


E&P  CONFERENCES  AND  TRADE  SHOWS,  including: 


Booth:  2338 

EDIWISE 
STAFFED  BY  Jeff  Low 

I^XHIBIT:  EDIWISE  will  highlight  their  e-business  solutions 
for  paper  inventory  tracking  and  supply-chain  management. 
Mississauga,  Ontario 

(905)  820-3084  Ext  341;  Fax:  (905)  820-1498; 
JeffL@ediwisa.com: 

Web  site:  http://www.ediwise.com 


Booth:  3400 

Electronic  Imaging  systems  of  A.merica 
STAFFED  BY  John  Metsig,  Gary  Griffin.  Bill  Weibel,  Jim  Hamil¬ 
ton,  and  Rick  Riccio 


l  AHiBlT:  EISA  is  a  dynamic,  multi-tasking,  multi-service 
software  company  which  provides  a  suite  of  products  to  en¬ 
able  clients  to  efficiently  store,  share,  and  manipulate  infor¬ 
mation  through  its  own  Internet  accessible  virtual  private 
network  and/or  LAN  and  WAN. 

Rolling  Meadows,  III. 

(847)  590-0955  Ext.  226; 
jmetsig@eisaimage.com 


Booth:  3359 

Editor  a-  Publisher 

STAFFED  BY  Dennis  O’Neill,  vice  president/publisher:  Betsy 
Maloney,  associate  advertising  director;  Howard  Flood,  Derek 
Hamilton,  Jill  Martin,  and  Bill  Callahan,  regional  advertising  di¬ 
rectors;  Randy  Larsen  Jr.,  CD-ROM  and  directory  sales;  Mary 
Beth  Johnston,  vice  president,  marketing;  Rachel  Bell,  market¬ 
ing  services  director;  and  Gina  Mele,  marketing  and  special 
projects  coordinator 

EXHIBIT :  Editor  &  Publisher  products  and  services 


Booth:  3102 

Enfouus  SoF'nvARK  Inc. 

EXHIBIT;  Enfocus  publishes  PDF  tools  for  powerful,  rapid, 
and  accurate  flow  of  PDF  documents  in  enterprises  including 
ePaper,  Internet,  and  graphic  arts  markets.  Enfocus’  new  Cer¬ 
tify  PDF  plug-in,  based  on  their  Certified  PDF  work-flow  tech¬ 
nolo©,  streamlines  PDF  work-flows. 

San  Mateo,  Calif. 

(650)  358-1210:  Fax:  (650)  358-1211; 
jnfa@enfocu$.com: 

Web  site:  http://www.enfocus.com 


Letters  to  the  Editor  Our  readers  are  always  ready  to  tell  us 
what  they  think. 


Photo  of  the  Week  and  Photo  of  the  Year:  A  new  addition  to 
E&P,  newspapers  can  submit  photos,  from  the  amusing  to  the 
intriguing  to  the  captivating.  E&P's  second  “Photo  of  the  Year” 
winner  will  be  chosen  this  fall. 


Interactive  Newspapers,  San  Jose,  Calif.,  February  2002.  The 
premier  international  conference  and  trade  show  on  interac¬ 
tive  newspapers  and  new  media.  This  annual  show,  first  held 
in  1990,  attracts  participants  from  all  over  the  globe  —  more 
than  1,100  attended  the  2001  conference.  The  three-day  con¬ 
ference  has  something  for  every  type  and  size  of  paper  and 
media  company. 

New  York,  N.t 

(646)  654-5119;  Fax:  (646)  654-5360; 
edpub@editorandpublisher.com; 

Wob  site:  http://www.editorandpublisher.com 


Booth:  969 

ENRON 

STAFFED  BY  Chris  Croom,  Eric  Holzer,  Wendy  King,  and  Craig 
Hiddleton 

EXHIBIT :  Enron  is  changing  the  way  newsprint  is  bought 
and  sold.  Enron  proposes  product  availability,  allowing  cus¬ 
tomers  the  choice  to  buy  at  a  fixed  or  floating  price. 

Houston,  Texas 

(800)  97-ENRON;  Fax:  (713)  646-3253; 
ccroom@snron.com; 

Web  site:  http://www.clickpaper.com 


Booth:  121 

Enternf.t  EEC 

STAFFED  BY  Bob  Davidson,  president;  John  Sprieger,  chair¬ 
man;  Cullen  Barry,  sales  manager;  and  John  Martin,  business 
development  manager 

E.XI  MBIT:  Enternet  provides  process  liiie  control  systems 
(software  and  hardware)  for  newspaper  inserters,  onserters, 
and  all  downstream  devices,  featuring  the  “Bulls  Eye"  TMC 
program. 

Lombard,  III. 

(630)  268-2800;  Fax:  (630)  268-2809; 
jmartin@entemetworldwide.com: 

Web  site:  http:/, rwww.enternetworldwide.com 


Booth:  1232 

Envtrecyci.e  Ink  Recovery 
STAFFED  BY  David  Erickson,  president;  David  Gray,  vice  presi¬ 
dent,  sales  and  marketing;  and  Wayne  Bean,  MRS  sales  man¬ 
ager 

EXHIBIT':  Envirecycle,  a  leading  ink  recovery  company,  of¬ 
fers  a  full-service  ink  recovery  program  for  commercial  print¬ 
ers  and  newspapers. 

Minneapolis,  Minn. 

(612)  379-7500;  Fax;  (612)  379-7700; 
gray@envirecycle.com; 

Wob  site:  http://www.envirecycle.com 


Booth:  346 

ERGOMAT 

STAFFED  BY  Torsten  Rodbroe  and  Pat  Rodbroe 


Booth:  3362 

ePaymentPros  Inc. 

STAFFED  BY  Anne  Skinner  and  Ed  Hugget 
EXHIBIT :  EPaymentPros  provides  a  variety  of  customizable 
electronic  payment  systems,  allowing  customers  to  automate 
and  streamline  receivables,  receive  payments  on  time,  and 
have  funds  transferred  electronically  within  48  hours  of  ac¬ 
cepting  payment. 

Palm  Harbor,  Fla. 

(727)  463-2579;  Fax:  (727)  772-6512; 
info@spaymontpros.com; 

Web  site:  http://www.epaymontpros.com 
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No  tall  story: 

The  highest  productivity 
on  the  smallest  footprint 
in  the  newspaper  world. 


The  WIFAG  OF  370  GTD  six-high  tower  in  a  space-saving 
compact  configuration.  It  produces  a  complete  48-page  news¬ 
paper  with  16  four-color  pages  on  a  printing  machine  footprint  of  only 
129  square  ft.  Or  70,000  copies  per  hour  of  a  24-page  newspaper  with 
8  four-color  pages  in  the  straight-run  mode  in  the  same  tower. With  this 
high-end  productivity  rating  on  such  a  small  footprint,  the  WIFAG  OF 
370  GTD  is  unparalleled.  Yet  the  6-high  tower  -  almost  the  same  height 
as  a  conventional  4-high  tower  -  offers  you  up  two-thirds  more  capacity, 
superior  printing  quality,  webbing  flexibility  and  waste  savings.  All 
controls  are  accommodated  in  each  of  these  autonomous  printing 
units,  so  you  don’t  need  separate  air<onditioned  rooms  and  special 
wiring.  A  WIFAG  OF  370  6-high  tower  is  a  highly  proactive,  compact  web 
press  which  allows  you  to  produce  a  newspaper  on  up  to  three  webs 
concurrently,  while  saving  waste  and  time.  Would  you  like  to  know  more 
about  high  productivity?  Let’s  talk  about  it! 


WIFAG 


WIFAG,  640  Gunby  Road,  Mariena.  GA  3006' 
Contact:  Joe  Ondras,  Phone  770^50  8511  -  Fax  770^50  8550  -  www  wifag.com 
WIFAG  AG,  3001  Bern  (Switzeriand)  -  Phone  +41-31-339  33  33  -  Fax  +41-31-339  36  66 


Booth:  135 

Essex  Prooucts  Groep 
STAFFED  BY:  Pete  Alfano,  product  manager;  Don  Hurteau, 
service  engineer;  Dick  Brandenburg,  manufacturers  represen¬ 
tative;  and  Charlie  Cornwell,  manufacturers  representative 
EXHIBIT:  Essex  Products  Group  will  present  Keycolor  III 
and  Keycolor  C  remote  Ink  control  Systems.  Both  Systems  in¬ 
clude  Keycolor  Autoset  and  Keycolor  Autopage.  Autoset  allows 
presetting  jobs  from  CIP3  files  or  low  density  bit  maps.  Jobs 
are  setup  and  controlled  by  page  number  when  utilizing  the 
Autopage  software. 

Centerbrook.  Conn. 

(880)  767-7130;  Fax:  (860)  767-9173; 
sales@ept-inc.cani; 

Web  site;  http://www.epg-inc.cani/keycolor.htni 

Booth:  3913 

FastChannei.  Network  Inc. 

STAFFED  BY  Jared  Nieuwenhuis,  Joe  Scarfi,  Karen  Werner,  Beth 
Borek.  Eric  Riess,  George  Lange,  Wayne  Flower,  Jim  Patton,  Lori 
Marlitt,  Bobb  Haskitt,  John  Roland,  and  Jason  Otterstad 
EXHIBIT:  FastChannei  Network  is  an  application  service 
provider  with  an  in-depth  knowledge  of  the  media  industry. 
Utilizing  a  proprietary  Internet  network,  FastChannei  provides 
efficient  distribution  and  management  tools  for  print  and  radio 
advertising  campaigns. 

Seattle.  Wash. 

(206)  753-3926;  Fax:  (206)  903-6400; 
jnieuwenhuls@fastchannel.com; 

Web  site:  http://www.fastchannel.com 

Booth:  2103 

FER-\G  .'Vmericas 

STAFFED  BY  Joe  Basara,  president,  WRH  marketing  Americas; 
Andy  Vecchione,  president,  FERAG  Americas;  Dennis  Reilly, 
vice  president,  marketing  and  business  development,  WRH 
marketing  Americas;  Walter  Wild,  senior  executive  vice  presi¬ 
dent,  FERAG  Americas;  Joseph  Colletti,  vice  president.  North 
American  newspaper  sales;  Juan  C.  Echavarria,  vice  presi¬ 
dent,  Latin  America  sales;  Herbert  Wuest,  manager,  applica¬ 
tion  engineer;  Ron  Giancoli,  account  manager,  John  Groff, 
account  manager;  David  Hornik,  account  manager,  and 
Michael  Vishevnik,  software  sales  engineer 
EXHlBl  T:  FERAG  Americas  focuses  on  research,  develop¬ 
ment,  and  production.  FERAG  will  dispaly  the  UTR  Conveyor, 
Integrated  Control  System  (ICS).  MultiOisc  System,  Journomat, 
and  Betz  ink  supply  system. 

Bristol,  Pa. 

(215)  788-0892;  Fax:  (215)  785-0604; 
chartene.jvos@ferag-america$.com: 

Web  she:  http://www.(erag-americas.com 

Booth:  4205 

Fii.eFlow  Inc. 

STAFFED  BY  Ken  Freedman,  executive  vice  president;  Bret 
Farrah,  marketing  vice  president;  Dan  Johansen,  director  of 
business  development;  Diana  Griffith,  account  executive;  and 
Dawn  Casillo,  marketing  assistant 
EXHIBIT:  FileFlow  will  be  demonstrating  FastSend,  a  file- 
delivery  service  that  allows  customers  to  send  and  receive 
electronic  files  20  to  30  times  faster  than  traditional  FTP 
Milford,  Mass. 

(508)  473-3778;  Fax:  (508)  473-3680; 
sales.us@filoflow.coni; 

Web  site:  http://www.bleflow.coni 

Booth:  1237 

Fincor  Ei.ectronics 

STAFFED  BY  Lee  Hankey,  Pedro  Hernandez,  Dick  Simmons, 
and  Rod  Heiner 


EXH 1  BIT:  Fincor  will  exhibit  a  variety  of  AC  and  DC  drives 
in  support  of  many  aspects  of  newspaper  production.  The 
main  themes  being  presented  are  drives  designed  specifically 
for  use  on  double-width  and  single-width  presses  along  with 
drives  for  slip-in  retrofit  applications. 

York,  Pa. 

(717)  757-4300;  Fax:  (717)  751-4263; 
lhankey@bncor.net: 

Web  site:  http://www.bncor.net 

Booth:  1830 

FKI  l.oGisi  EX 

STAFFED  BY  Martin  Clarke,  Russ  Matthews,  Mike  Baker,  Steve 
McElweenie,  Paul  Moore,  Tom  Roberts.  Kevin  Kozuszek,  and 
Trish  Whipp 

EX  H I B  IT  FKI  Logistex  is  a  leading  single-point  provider  of 
automated  material  flow  solutions  to  customers  worldwide.  FKI, 
which  includes  Alvey  Systems  and  Crisplant  Inc.,  provides  lead¬ 
ing-edge  technologies  in  high-speed  sortation,  carousels,  pa¬ 
perless  pick  products,  controls,  conveyors,  and  mechanization. 
Danville,  Ky. 

(877)  935-4564; 
info@biilotistex.cani: 

Web  site:  hRp://www.fkilagistex.coni 

Booth:  1037 

Fi.int  Ink 

STAFFED  BY  Roy  Beagle,  Mike  Dodd,  Ron  Miller,  Tom  Stokes, 
Bill  Tasseff,  and  Norm  Harbin 

E.MiiBn :  Flint  Ink  provides  a  wide  range  of  quality  inks, 
colorants,  and  printing  supplies  that  provide  consistent  color 
solutions  to  meet  industry-specific  requirements. 

Ann  Arbor,  Mich. 

(734)  622-6321;  Fax:  (734)  622-6131; 
nharbin@bintink.coni: 

Web  site:  hnp://www.bintink.coni 

Booth:  1943 

FMC  CoRP. 

;  STAFFED  BY  John  Harper  and  Neville  Croft 
i  EXI II  BIT:  FMC  Corp.,  a  supplier  of  automated  material 
'  handling  equipment  to  the  newsprint  industry  with  more  than 
50  years  of  experience,  offers  technologically  advanced  AGVS 
(Automated  Guided  Vehicle  Systems)  &  SGVS  (Self-Guided  Ve¬ 
hicle  Systems)  featuring  flexible  laser  navigation,  powerful  Mi¬ 
crosoft  CE-based  vehicle  control,  and  user  friendly 
configuration  software  (Layout  Wizard  and  Setup  Wizard).  FMC 
also  offers  automated  press  loading  equipment,  system  soft¬ 
ware,  and  press  and  mailroom  material  handling  solutions. 
Chalfont,  Pa. 

(215)  822-4300;  Fax:  (215)  822-4553: 
stv_sales@finc.coin; 

Web  site:  http://www.fnicstvs.coni 

Booth:  4105 

FoI.EY,  ToRRElilANI  K  A.s.soci.vrKs 
,  STAFFED  BY  Jamie  Torregiani,  Ray  Mancini,  Jim  Cuozzo,  and 
Charles  Donovan. 

EXHIBIT:  Foley,  Torregiani  and  Associates  will  demon- 
I  strate:  Mosaic,  an  Integrated  publishing  server,  supporting 
display  ad  tracking,  image  management,  archiving,  and  Web 
browser  and  output  management.  Available  for  NT,  UNIX, 
Sybase,  or  Oracle;  and  ClassPage,  classified  pagination  and 
design  application  that  integrate  with  all  advertising  systems, 
traditional  and  Postscript. 

Westport,  Conn. 

(203)  222-0496:  Fax:  (203)227-8225; 

Janijeba@aol.com: 

Web  site:  hnp;//www.northwaodpublishjntconi 

.  Booth:  3659 

i  Fuji  Hunt  Photographic  Chemicaes  Inc. 
STAFFED  BY  Scott  Clouston,  Michelle  Mathias,  Brad  Philips, 
Tom  Rapacz,  Jesse  Rojas,  and  Jim  Crawford 
i  EXHIBIT:  Fuji  Hunt  will  present  prepress  developers  and 
'  fixers  in  the  vacuum-packed  ChemPact  product  line.  Fuji 
Hunt’s  new  pressroom  product  line,  PressMax,  with  fountain 


solutions,  additives,  washes,  and  coatings  for  commercial 
sheet-fed  will  be  highlighted. 

Allendale,  N.J. 

(201)  995-2200;  Fax:  (201)  995-2299; 
niniathjas@hijihuntusa.cani; 

Web  site:  http://www.fujlhuntusa.coni 

Booth:  1601 

Gam M FREER  Corp. 

STAFFED  BY  Marl  Legac,  vice  president,  sales  and  marketing; 
Leslie  Figler,  marketing  manager;  Bob  Manley,  regional  sales 
manager;  Mike  Duffy,  regional  sales  manager;  Mike  Fairhurst, 
regional  sales  manager;  and  Karen  Voncina,  sales  assistant 
EXHIBIT  Gammerler,  manufacturer  of  inline  finishing 
equipment,  will  display  the  PrintPath  STC-70  compensating 
stacker  and  the  RS  111  trimmer. 

Hanover  Park,  III. 

(630)  539-4596;  Fax:  (630)  539-4596; 
Leslie.Figler@Gamnierler.coni; 

Web  site:  http://www.gammerler.com 

Booth:  2321 

Gannett  Media  Technoeogifa; 

I NTERN AT  1 0  NAE  tGMTl ) 

EXH  IBH  ;  GMTI,  which  provides  multimedia  information 
management  and  Web-publishing  solutions,  offers:  Celebro,  a 
suite  of  applications  that  automate  print  and  electronic  adver¬ 
tising  production;  and  Digital  Collections  systems,  that  provide 
online  multimedia  databases  for  digital  asset  management 
and  information  commerce. 

Cincinnati,  Ohio 

(513)  665-3777;  Fax:  (513)  241-7219; 
info@gmti.gannett.com; 

Web  site:  http://www.gmti.com 

Booth:  4303 

GDT-Nova 

STAFFED  BY  Richard  Grover,  president  and  chief  information 
officer;  Jan  McDonald,  CEO,  Nova  Publishing;  and  John  Pourt- 
less,  vice  president,  sales 

i'.XH  IBI  T:  GOT-Nova  will  showcase  its  Web-publishing  ap¬ 
plications,  including  the  Connex  XML  transaction  server  and 
AdEZ  classified  remote  entry. 

Auburn,  Calif. 

(866)  443-8462;  Fax:  (916)  434-5050; 
sales@gdtnova.com; 

Web  site:  http://www.g(itnava.com 

Booth:  2347 

Ge.\U  PUBEISHING  SY.STE.MS 

STAFFED  BY  Bernard  Grinberg,  president;  Phil  Lowe,  chief  op¬ 
erating  officer;  and  John  Herbst,  sales  manager 
EXH  IBM :  (3eac  Publishing  Systems,  a  global  supplier  of  so¬ 
lutions  to  the  publishing  industry,  offers  solutions  for  prepress, 
editorial,  advertising,  business,  and  distribution  from  a  single 
source.  Geac  products  use  a  coherent,  multi-tier  platform 
strategy,  sharing  divergent  data  types  and  enabling  multiple 
use  of  content. 

Tampa,  Fla. 

(813)  872-9990:  Fax:  (813)878-2751; 
vsinfo@geac.com; 

Web  site:  http://www.publjshingsystems.geac.cam 

Booth:  3333 

Gei:nz  k  Jen.sen  Inu. 

STAFFED  BY  W.  Bruce  Goodwin,  Michael  Bugge,  Michael 
Jensen,  Les  Burman,  and  Rosendo  Larrea 
EXHIBIT:  Glunz  &  Jensen,  manufacturers  of  film  and  plate 
processors,  will  exhibit  the  NewsLink  PRO  28,  a  deep-tank 
I  film  processor  for  the  latest  high  speed  imagesetters;  Inter- 
!  Plater  85HD  CTP  and  conventional  plate-processing  systems; 

I  and  their  newest  digital  input  products. 

Elkwood,  Va. 

(540)  825-7300:  Fax:  (540)  825-7525; 
usva@glun2-jensen.com; 

Web  site;  http://www.glunz-jonsen.com 
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Booth:  421 

GMA/Mi  i.LKR  Martini 
STAFFED  BY:  Randy  Seidel,  president  and  CEO;  Phil  Jones,  di¬ 
rector,  marketing/production  systems;  Darrell  Pav,  director, 
technology;  Jim  Gdinski,  Named  Seyedi,  Carl  Toth,  Tom  Stuart, 
Keith  Hockenberry,  and  Bob  Mongold,  sales  managers; 
Gretchen  Walters,  marketing  manager;  Carl  Bahn,  director, 
marketing  service;  Dan  Cropley,  director,  field  service;  and 
Frank  Cinquino,  director,  customer  service  support 
icxii  I  BIT :  GMA  will  demonstrate  their  high-speed  {up  to 
15,000  or  30,000  cph)  solution  for  inserting,  cnserting,  indi¬ 
vidual  wrapping,  and  bundling  —  all  in  one  process.  Also  on 
display  will  be  labor-  and  product-saving  solutions  using 
FlexiRoll,  complete  program  stitching,  and  production  planning 
and  control  software. 

Bethlehem,  Pa. 

(610)  694-9494;  Fax;  (610)  694-0776; 
info@gma.cam; 

Web  site:  http://www.gma.com 

Booth:  1903 

Goss  G RAIMI  1C  Systems 
KXi  1 1  BIT :  Goss  offers  a  full  range  of  single-width  and  dou¬ 
ble-width  press  systems.  The  latest  entry  is  the  Uniliner  press 
series,  a  double-width  press  system  (based  on  the  Universal 
series)  with  the  flexibility  of  a  single-width  machine. 

Westmont  III. 

(630)  850-5600;  Fax:  (630)  850-6045: 
info@gossgraphic.com: 

Web  site:  http;//www.gossgraphic.com 

Booth:  3903 

GR/\rhic  Enterprises  Inc. 

STAFFED  BY  Bob  Behringer.  Michael  Frank,  and  Michael 
Cowles 

KXiiiBiT :  GEI  will  feature  software  demos  including  Inter¬ 
net  proofing,  color  management,  output  management  (DPI, 
spooling,  mutiplexing),  page  pairing,  production  tracking, 
pressroom  proofing,  tearsheet  server  and  an  XML  digital  asset 
management  tool.  Also  featured  will  be  GEI’s  high-speed 
copydot  scanner. 

North  Canton,  Ohio 

(888)  438-6050;  (330)  305-6960;  Fax;  (330)  497-5562; 
salos@geiworldwido.com; 

Web  site:  http://www.geiworldwide.com 

Booth:  1713 

GRAPtiics  Microsystems  Inc. 

STAFFED  BY  Fred  Barnes,  Phil  Fluke,  and  Bill  Fleck 
EXHIBIT  GMI  will  introduce  PrintQuick,  a  color-to-color 
register  for  four-high  towers.  GMI  will  also  be  demonstrating 
newspaper  digital  presetting  and  digital  ink  control  for  new 
and  existing  presses.  GMI  has  installations  on  more  than 
1,300  units  of  Goss,  Dauphin,  and  other  newspaper  presses. 
Sunnyvale,  Calif. 

(408)  745-7745;  Fax:  (408)  747-0222; 
sale$@gmicolor.com: 

Web  site:  http://www.gmicolor.com 

Booth:  2263 

GretaoMacbeth 

STAFFED  GY  Russell  Doucette,  Michael  Azzarello,  and  Patrick 
Endaya 

F.XH)  BIT  GretagMacbeth  provides  a  comprehensive,  inte¬ 
grated,  single-source  solution  for  measuring,  selecting,  evalu¬ 
ating,  and  communicating  color  in  all  phases  of  production. 
New  Windsor,  N.Y 

(845)  565-7660;  Fax:  (845)  565-0390; 
depalo@gretagmacboth.com; 

Web  site;  http://www.gretagmacbeth.com 

Booth:  1359 

GSI  Media  Group 

STAFFED  BY  Celso  Gilberti,  principal;  Peter  Spittler,  principal; 
Steve  Barber,  director,  media  group;  Reuben  Grossberg,  senior 
project  manager;  and  Chuck  Rosati,  senior  project  manager 
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I  EXHIBIT  GSI  Media  Group  is  a  production  and  office  plan- 
I  ning,  design,  engineering,  and  construction  consulting  group 
!  specializing  in  services  for  the  newspaper  industry.  Exhibits 
{  will  include  designs  for:  The  Plain  Dealer,  Cleveland;  The  Pa- 
<  triot-News,  Harrisburg,  Pa.;  and  Paddock  Publications. 
Cleveland,  Ohio 

I  (216)  363-0000;  Fax:  (216)  363-1990; 

:  steve.barber@gsiarch.com 

Booth:  1503 

GSP  Inc. 

STAFFED  BY  Jens  Ljungberg,  president;  Eric  Ljungberg,  CEO; 
Maurice  Blanchet,  vice  president;  and  Frank  Azevedo,  sales 
I  manager 

I  EXHi  Bi  I  GSP,  a  provider  of  used  rebuilt  printing  press 
equipment,  will  display  the  Barstrom  high-speed  Post-it  Note 
labeler,  Barstrom  TMC  labeler,  and  Motterstich  inline  stitching 
equipment. 

Mystic,  Conn. 

(860)  572-8951;  Fax:  (860)  536-3961; 
mblanchot@gsptodaycom; 

,  Web  site:  http://www.gsptoday;com 

i 

I  Booth:  1159 

I  George  R.  Hale  Contracting 
I  STAFFED  BY  Ron  Ehrhardt,  Bill  Moore,  Don  Bish,  Dennis  Bush¬ 
man,  and  Devin  Hogan 

I  EX  f  1 1 B  IT  Hall,  a  leader  in  press  and  mailroom  installa- 
1  tions,  press  building,  and  web-width  reductions,  will  be  ex¬ 
hibiting  a  rebuilt  Goss  Cosmo  unit  that  is  part  of  a  10-unit 
Cosmo  rebuild  project  in  Kenosha,  Wis.  Hall  will  also  be  pro¬ 
moting  their  recent  acquisition  of  six  used  Goss  Headliner  off¬ 
set  presses  which  are  being  offered  for  sale,  rebuilt  and 
converted  to  50-inch  web  width. 

Avon  Lake,  Ohio 

;  (440)  933-4100:  Fax:  (440)  933-7070; 

;  rohrhardt@grhall.com 

I 

I  Booth:  567 

1  Hareand  Simon 

i  STAFFED  BY  Rob  Watson,  Tony  White,  Mark  Hainswoth,  Peter 
I  Cox,  David  Wallen,  Tim  Young,  and  John  Staiano 
I  EXHIBIT ;  Harland  Simon  provides  a  Comprehensive  range 
I  of  systems  and  products  for  control  and  monitoring  in  the  pro- 
;  duction  environment.  These  include  press  control  and  man¬ 
agement  systems,  totalizers,  direct  (iigital  presetting  systems, 
soft  proofing,  auto-impositioning,  and  the  unique  ColorWare 
page  booking  system. 

Oak  Brook,  III. 

(630)  572-7650;  Fax;  (630)  572-7653; 
sales@harlandsjmon.com; 

Web  site;  http://www;harlandslmon.com 

j  Booth:  3241 

j  HaRRES  I’l'BI  ESHING  Sx.STr  MS  Corp 

j  STAFFED  BY  Doug  Stark,  vice  president  and  general  manager; 
Briggs  Kilbome,  vice  president,  marketing  and  business  devel¬ 
opment;  John  MacEwen,  vice  president,  sales;  and  Grady 
()wper,  director  of  product  management 
EXH IBIT :  Harris  will  showcase:  Jazbox,  a  cross-media 
content  management  and  work-flow  solution  for  dynamic  Web 
and  print  publishing  in  collaborative,  distributed  authoring  en- 
:  vironments.  Harris  will  also  feature  AdPower,  a  WYSIWYG  ap- 
I  plication  for  classified  ad  order  entiy. 

Molboumo,  Fla. 

(321)  242-5000;  Fax;  (321)  242-5151; 
hpscmktg@harris.coffl; 

Web  site:  httpV/www' jazbox.com 

I  Booth:  2548 

HRF,  Soi'TWARE  Ini'. 

!  STAFFED  BY  Bruce  Pennycook,  CEO;  Peter  Bailey,  and  David 
i  Ainsworth 

j  EXHIBIT  HBE  Software  will  present  its  latest  deployment 
j  of  HBEPublisher,  HBE  Software’s  flagship  product  for  the 
i  newspaper  publishing  industry. 


Montreal,  Quebec 

(514)  87^7881:  Fax:  (514)  876-9223; 
pballey@hbesoftware.com: 

Web  site;  http://www;hbesoftware.com 

Booth:  437 

Heide.eberg  Web  Snmems 
STAFFED  BY  Doug  Gibson 

t:xHiBiT  Heidelberg’s  shaftless  30,000  papers  per  hour 
Magnapak  inserter/collator  will  be  in  full  operation.  Heidelberg 
will  also  highlight  the  gapless  technology  1x4  Mainstream 
press,  the  single-width  Mercury  press,  and  a  variety  of  post¬ 
press  solutions. 

Dover,  N.H. 

(603)  749-6600;  Fax:  (603)  749-3301; 
Gre(i.len|@us.hei(lelbertcom; 

Web  site;  httpy/wwwLheidelberg.com 

Booth:  2245 

IIKSystem.s  Inc 

STAFFED  BY  Jim  Borecki,  Bruce  Lindsay,  and  Mike  LeSage 
EXHIBIT  HK  Systems  is  a  leading  automated  material 
handling  and  software  total  solutions  provider  to  the  newspa¬ 
per  industry.  The  company  develops,  implements,  and  sup¬ 
ports  integrated  solutions  for  management  of  enterprise-wide 
inventory,  distribution  and  logistic  management,  and  automat¬ 
ed  material  handling  systems. 

Milwaukee,  Wis. 

(800)  HK-SYSTEMS;  Fax:  (262)  860-7020; 

lisa.ewert@hksystems.com; 

web  site;  http://www.hksystems.com 

Booth:  2559 

HIM 

STAFFED  BY  Lesia  Figueira,  Chazz  Chiamandas,  and  Jack 
Gunther 

EX  1 1 1  BIT  IBM  will  showcase  infrastructure  to  support  digi¬ 
tal  content  via  the  latest  technology  in  text  and  imaging. 
Glendale,  Calif. 

(818)  539-3330;  Fax:  (818)  539-3800: 
jgunther@usibm.com 

Booth:  2451 

ic.vxox 

E..XHIBIT:  ICANON  will  present  NEWZware  suite  of  business 
management  software,  including  circulation,  advertising,  and 
financial  modules.  New  for  Nexpo  are  wireless  applications  for 
the  Palm  PDA. 

I  Blue  Bell.  Pa. 

i  (610)  313-1850;  Fax:  (610)  313-1848; 

I  sales@icanon.coffl; 

Web  site:  http://wwwicanon.com 

Booth:  2500 

Iera 

STAFFED  BY  Barbara  Kropp,  marketing  and  Expo  manager; 
and  Jamie  Davies,  director  of  marketing  and  Expo 
EX  1 1 1  BIT  Ifra,  an  association  for  media  publishing  with 
more  than  2,000  members,  will  provide  information  on  the  an¬ 
nual  IfraExpo;  the  first  virtual  IfraExpo;  special  events;  the 
monthly  magazine.  Newspaper  Techniques-,  and  the  interna¬ 
tional  suppliers  directory. 

Darmstadt  Germany 
49-6151-733-6;  Fax:  49-6151-733-802; 
info@ifra.com; 

Web  site;  littp://wwwifra.com 
i 

Booth:  2237 

IML’.VMIRICA  I'lR.M  ikon  I  ROl  .\merica 

STAFFED  BY  Ric  Mayle,  vice  president,  sales;  Ward  Walsh, 
president;  and  Hans  Frey,  Valmet  sales  manager 
EXH  1  BIT  IMG  will  be  displaying  Valmet  (formerly  Von  Roll) 
roll  handling  equipment  for  automation  of  newspaper  presses; 
Grafikontrol  register  systems  for  color  control;  and  will  intro¬ 
duce  the  new  Civiemme  rotary  trimmer, 
j  YbrKPa. 
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(717)  845-4807;  Fax;  (717)  845-8828;  | 

itncsales@imcanierica.cotn 

Booth:  2320 

ImiNkt 

STAFFED  BY:  Angus  Twombly.  Ken  Kuester,  and  Morgan  Wells 
KXi  iiBn  InfiNet,  an  application  service  provider  serving 
more  than  200  newspapers  worldwide,  provides  outsourced 
technology  solutions  supporting  media  Web  sites  with  content 
delivery  services  and  an  array  of  managed  applications.  As 
newspaper  specialists.  InfiNet’s  infrastructure  is  designed  to 
accommodate  the  traffic  surges  and  the  growth  that  interac¬ 
tive  newspapers  experience. 

Norfolk,  Va. 

(757)  624-2295;  Fax:  (757)  623-2658; 
solutions@infinet.net; 

Web  site:  http://www.infinet.net 

Booth:  3221 

IXKORM.VrKI. 

STAFFED  BY  Andre  Paquette.  Vincent  DeGarie,  Ed  Slattery,  and 
Louis  Pelletier 

KXMiBi  i :  Informatel  will  present  the  "One-Stop  Advertis¬ 
ing "  solution,  an  integrated  suite  of  software  for  both  display 
and  classified  advertising. 

Laval,  Quebec 

(450)  975-9000;  Fax:  (450)  975-8005: 
sales@infonnatel.com; 

Web  site:  http://www.infonnatel.com 

Booth:  1331 

Inijvnd  N’kw.spapkr  M.achinury  Corp. 

STAFFED  BY  Beau  Campbell,  president;  Jim  Allison,  sales  i 
manager;  Bill  James,  sales  manager,  single-width  presses;  | 
and  Ann  Ewing,  sales  administrator 
EXHIBIT:  Inland  specializes  in  quality,  pre-owned  web  off¬ 
set  presses  and  offers  such  services  as  removal,  transporta¬ 
tion.  reconfiguring,  reconditioning,  and  installation.  Inland 
purchases  presses  or  can  act  as  an  exclusive  selling  agent. 
Lenexa,  Kan. 

(913)  492-9050;  Fax:  (913)  492-6217; 
aewing@inlandnew$.com: 

Web  site:  http://www.inlandnews.com 

Booth:  1759 

jARDts  Indcstrip.s  Inc. 

STAFFED  BY  Al  Jardis,  Gary  Klawinski,  Cliff  Bassett,  Art  Lan- 
gosch,  and  Mike  Anderson 

KXH  iBi'l':  Jardis  Industries  will  display  a  full  line  of  auxil¬ 
iary  pressroom  equipment.  Highlights  of  the  exhibit  are  the  FP 
series  flying  paster  and  the  FS  series  zero  speed  festoon 
splicer.  Jardis  also  provides  a  complete  line  of  productivity  en¬ 
hancements  such  as  pneumatic  throw-offs,  motorized  register 
controls,  infeeds,  web  guides,  silicone  applicators,  plow  fold¬ 
ers,  and  ribbon  decks. 

Itasca,  III. 

(630)  860-5959;  Fax:  (630)  860-6515; 

scosio@jardis.com;  i 

Web  site:  http://www.jardis.com 

Booth:  4144 

.lOllMlNIH.R 

STAFFED  BY  John  Swart 

EXHIBIT  JobMinder  is  a  client-server  based  management  j 
system  for  creating,  tracking,  and  archiving  photo  assignment 
requests.  JobMinder  will  also  automatically  insert  standard 
IPTC  and  custom  assignment  information  into  JPEG  and  sub¬ 
mit  it  to  a  client’s  photo  server  or  production  system. 

Minneapolis,  Minn. 
jmsales@jobminder.net: 

Web-Site:  http;//www.jobminder.net 

Booth:  4045 

.louOl’TlONS 

STAFFED  BY  Renee  Ward  and  Andrea  Levy 

EXI IIBTI ;  JobOptions  provides  job  searching,  resume  post- 
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ing,  and  career  tools  for  Internet  sites. 

Cleveland,  Ohio 

(888)  393-6300; Fax:  (216)  566-7388; 
networkinfo@joboptions.com; 

Web  site:  http;//www.joboptions.com 

Booth:  3445  ! 

KnF  iNTKRNATIONAi.  INC. 

STAFFED  BY  Tom  Kocsis,  CEO;  Joe  Bella,  president;  Alex  Koc- 
sis,  chairman;  George  Link,  Bill  Pearson,  John  Terrano,  Rockie 
Westberg,  Mike  Millea,  Mike  Squires,  Ernie  Johnson,  and  Vijay 
Bhausar 

E.XHIBIT:  K&F  International  will  display  press  register  lock 
ups,  PC-based  vision  benders,  and  new  plate-transportation 
equipment.  | 

Granger,  Ind. 

(219)  272-9950;  Fax;  (?19)  272-2271: 
tscoft@k-f.com: 

Web  site:  http;//www.k-f.com 

Booth:  329  I 

KaM  Nkwsrapkr  Skrvicks  Inc. 

STAFFED  BY  Mark  Jacobs,  Robert  Lumino,  Tom  Toth,  and  Phil 
Depalma  ! 

EXHIBIT:  K&M  Newspaper  Services  will  be  showcasing  its  |  j 
line  of  Titan  rotary  inserting  systems  and  Image  PC/NT  pack-  j  i 
aging  and  distribution  software.  Also  displayed  will  be  K&M’s 
family  of  hopper  loaders,  a  shaftless  hopper  from  the  new  Ti-  ! 
tan  G3  inserter,  and  the  new  X-50  jogging  table.  i 

Monroe,  N.Y  ! 

(800)  828-0242;  Fax:  (845)  783-2972;  j 

kmnews@warwick.net;  { 

Web  site:  http://www.kmnewspaper.com  I 

n 

Booth:  1537 

Kansa  Corp. 

STAFFED  BY  Ron  Swint,  president;  Jesse  Miser,  assistant  mar¬ 
keting  manager;  Ron  Clover,  service  manager;  Chris  McCune,  | 
senior  marketing  representative;  Kevin  Paige,  marketing  repre¬ 
sentative;  and  Joe  Patterson,  marketing  representative 
i':XHiBH  Kansa  will  be  operating  and  have  live  demon-  | 

strations  on  their  new  eight-station  multifeeder  (featuring 
shaftless  design),  new  Mail  Base,  320  inserter,  480  inserter,  | 

760  inserter,  600  feeder  base,  550  pressure  sensitive  labeling, 

525  quarterfolder,  and  horizontal  and  vertical  belt  conveyor  i 

and  joggers.  < 

Emporia,  Kan. 

(620)  343-6700;  Fax;  (620)  343-2108;  I 

mark8ting@baldwinkansa.com:  I 

Web  site;  http;//www.baldwinkansa.com 

Booth:  1445 

Ra.spar  Sho-Rack 

STAFFED  BY  David  Kaspar,  Chris  Stiuka,  Gary  Grosz,  George 
Welsey,  Bob  Sanders,  Darrel  Clements,  and  Les  Mitchell 
itXH  I  BIT:  Kaspar  Sho-Rack  will  display  their  line  of  coin 
operated  newspaper  racks;  newsrack  refurbishing;  electronic 
coin  mechanisms,  including  the  new  “flex  mechanism"  that 
includes  smart  card  capabilities;  and  TK  Advantage  single¬ 
copy  information  management  software.  Kaspar  now  offers  a 
line  of  distribution/mailroom  equipment  and  TK-Matic  sin- 
glevend. 

Shiner,  Texas  i 

(361)  594-2911;  Fax;  (361)  594-4264; 

shorack@juno.com; 

Web  site;  http://www.shorack.com 

I 

Booth:  821  | 

KRA  Nori'h  A.mrrica  j 

STAFFED  BY  Heinz  Schmid,  Gary  Owen,  and  Bruce  Richardson 
l'.xi  ilBi  r.  KBA  Group  North  America  offers  a  complete  line 
of  single-width  and  double-width  flexographic  and  offset  print¬ 
ing  machinery:  the  Colormax,  Colormax  II,  and  Colormax  SW 
for  flexography;  the  Colora,  Prisma,  and  (jommander  for  dou¬ 
ble-width  offset;  and  the  Continent  and  Comet  for  single-width 
applications.  Keyless  inkers  are  available  as  an  option. 
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York,  Pa. 

(717)  S05-1150;  Fax:  (717)  50S-1161; 
sala$@kbapa.coin: 

Web  site;  http://www.ld)a-printde/en 


Faron  Throgmorton 

ivXUlHlT:  King  Press  will  be  displaying  a  Print  King  IV  mod¬ 
ule.  The  Print  King  IV  combines  high-quality  color,  reliability, 
and  ease  of  operation  in  a  compact  four-high  package. 

Joplin,  Mo. 

(417)  781-3700;  Fax;  (417)  701-9925; 

Web  site:  http;/A«wmkingpress.com 


products  and  their  own  Thermal  CTP  technology. 

Victor.  N.Y 

(077)574-7274; 

info@kp(raphics.coni; 

Web  site;  http-JAnmanitec.coffl 


Booth:  3413 

JrM  KkI.J.KY  «r  A.S.SOCfATKS 

STAFFED  BY:  Jim  Kelley,  Brian  Bannon,  and  Bert  Smith 
K.Xil  llil'l':  JK&A  will  display  the  DigitalDot  1270  copydot 
scanner  with  GrayFox,  PageSnap  and  ColorSnap  software.  The 
1270  scans  halftones,  line  art,  negatives,  color  separations, 
and  full-page  ads  in  less  than  a  minute.  JK&A  will  also  intro¬ 
duce  the  DCP  800  scanner  for  electric  tearsheets  and  archiv¬ 
ing. 

Dallas.  Pa. 

(570)  075-7797;  Fax:  (570)  674-7004; 
jlianda@aol.coni 


Booth:  3059 

Kf)MCA  (Irapmic  I.maginc  USA 

STAFFED  BY:  Steve  Schuster,  president;  Robert  Feldberg,  vice 

president,  marketing;  and  Ed  Wozny,  vice  president,  customer 

service 

f:x  tl  I  KI’I  Konica  Graphic  Imaging  will  feature  a  range  of 
full-page  output  devices  including  filmsetters,  platesetters, 
and  digital  color  proofing  devices. 

Glon  (>)vo,  N.l 

(516)  674-2622;  Fax:  (516)  674-2530; 

Foldbort^R@lwiica.coni; 

Wob  site;  littp-7/wwwkonica.com/k(i 


Booth:  865 

Kikk-Kudy  Inc. 

STAFFED  BY  Tom  Kirk  and  Lisa  Jordan 
KXIIIBIT:  Kirk-Rudy  will  demonstrate  the  up^aded  KR  512 
newspaper  inserter  and  the  KR  W'inkjet  addressing  system. 
Kennosaw,  Ga. 

(770)  427-4203;  Fax;  (770)  427-4036; 
tonik@kirkrudy:coni 


Booth:  2964 

KnowIT!  I.n’c. 

STAFFED  BY  Robert  Belger  and  Kelly  Rowles 
KXiilKl'l :  KnowIT!  specializes  in  bringing  comprehensive 
digital  voice  services  into  computer  applications  and  data  in¬ 
frastructures,  featuring  the  Telephone  Network  Turbodialer 
(TNT)  Call  Center  System. 

Aubumdale,  Mass. 

(008)  566-9204;  Fax;  (617)  969-7906; 
rtwlger@knowit-cti.coffl; 

Web  site:  http:/A«ww.knowit-cti.com 


Booth:  1153 

TtiK  Kknnkdy  Group 
STAFFED  BY  Mike  Kennedy,  Rick  Mack,  Renee  Heinie 
KXJlllJri':  The  Kennedy  Group  manufactures  several  remov¬ 
able,  front-page  promotional  response  products.  New  this  year 
are  Versa-Cards,  Flexi-Cards  and  Banner  Tab-On  ads.  Also 
displayed  will  be  4-color,  fold-out  booklets  and  Versa- 
Coupons. 

Willoughby;  Ohio 

(440)  951-7660;  Fax;  (440)  951-3253; 
www.labeland|)ktdiv@kafliwdy|rp.coin; 

Web  site:  http;/A«ww.kennedygn).coni 


Booth:  3965 

Krau.sk  BiACioscii  GmkII 
KXi  1 1  Hl'l  Krause  will  display  the  Laser  LS  Jet  Eco,  an  ul¬ 
tra-compact  and  economical  CTP  newspaper  platesetter  with 
up  to  110  plates  per  hour,  modular  design,  and  a  high-per¬ 
formance  optic  system. 

49-0-521-4599-217;  Fax;  49-0-521-4599-137; 
inof@krause.de; 

Web  site;  http:/A>ww.krause.do 


Booth:  3721 

Kodak  Poi.ychromk  (jRAPtitcs 

STAFFED  BY  Mike  Popper,  Mike  Bonham,  Rich  Puco,  and  Guy 

Wheeler 

KX 1 1 1 B  I't :  Kodak  Polychrome  Graphics  will  be  displaying  a 
wide  range  of  newspaper  solutions,  including  Anitec  brand 


Booth:  4150 

Iw\MBHAKIS  I’RKSS  ARCJnVP.S 

STAFFED  BY  Nikos  Gouraros,  Basilios  Gatos,  and  Spyridon 
Mantzaris 

KX )  ( I B  IT  Lambrakis  will  present  E-preserve  Newspapers, 
an  integrated  system  for  the  creation  and  management  of 


Booth:  1919 

King  Prkss  Cork. 

STAFFED  BY  John  Jellovitz,  Roger  Kaughman,  Evans  Kostas, 
Ken  Lary,  Chris  Moos,  Julius  Rosewicz,  Geoff  Symanek,  and 


■  Pape  +  Partner  -  if  you  want  to  be  on 
the  safe  side,  we  are  the  only  ones 


How  many  phone  calls  do  you  have  to  make 
before  you  know  the  production  status  of 
your  ads  and  editorial  pages?  Too  many?  Do 
it  the  easy  way:  With  Pape  +  Partner,  your 
production  is 

■  transparent, 

■  safe, 

■  efficient. 


Starting  from  electronic  product  planning, 

Pape  -K  Partner  automates  all  process  steps, 
such  as  ad  production,  classified  pagina¬ 
tion,  page  assembly  and  platemaking.  In 
doing  so,  Pape  +  Partner  integrates  all  stan¬ 
dard  systems  of  other  manufacturers  into  a 
digital  workflow.  In  addition,  with  our  Web- 
based  CtobalTrack  you  retain  an  overview  of  Internet: 
your  entire  production.  Curious?  E-mail: 


userdi 

userdT 


Pape  +  Partner  Media 


http://vvww.ppi.de 

media@ppi.de 


MAY  14,  2001 


www.editorandpublisher.com 


Nexpo  2001:  Profiles 


newspaper  archives,  a  tool  for  converting  newspaper  pages 
into  digital  resources  providing  full  access  to  all  articles  of  the 
newspaper  rssues. 

Athens.  Greece 

30-1-8254-768:  Fax:  30-1-8250-040: 
ntouraras@lpa.gr: 

Web  site:  http://www.lpa.gr 

Booth: 118 

Lxxkford  Encinefring  Inc. 

STAFFED  BY:  George  Womack.  Larry  Lankford.  Jeff  LeBlanc. 
and  Charles  Vivien 

EXHIBIT:  Lankford  Engineering  will  demonstrate  the  Paster 
Panel  l-lll  with  HMI  and  PLC  capability.  "The  Big  Blue  Box"  be¬ 
gins  the  system  integration  of  the  entire  web-press  process 

Lafayette.  La. 

(337)  267-3131:  Fax:  (337)261-2332: 
gwomack@lanktordengr.coni: 

Web  site:  http://www.thebigbluebox.com 

Booth:  2439 

I '  Lczf.r-F.xrf  Mf.di.x  Services  Ltd. 
j  i  STAFFED  BY:  Chris  Stanley.  Anthony  Kost.  John  Stockwell. 
j  Christian  Panson,  Kurt  Kudor.  and  Steve  May 
j  j  FAM !  BIT:  Lazer-Fare  will  demonstrate:  PostStrip  3.0,  a  work- 
!  I  flow  solution  featunng  Web-based  monitoring  of  an  edition's 

I  progress  and  PDF  pagination;  Phrasea,  offering  powerful  news- 
;  paper  archiving;  and  FotoWare,  which  organizes  image-ready 

!  (  data.  Lazer-Fare's  new  ad-services  package  lets  advertisers  or- 

I I  der  ads.  view  schedules,  proof  ads.  download  tearsheets.  view 
account  information,  and  preflight  PDF  ads.  all  online 
Winnipeg,  Manitoba 

(204)  452-5023:  Fax:  (204)  452-5061: 
ask@lazerfare.com: 

Web  site:  http://www.lazeitare.cam 


Booth:  851 

IXXCKVVOOD  Gree.ne 

STAFFED  BY  Joe  Collins,  Carmine  DiLullo,  Paul  Poliski.  Marty 
Donner.  and  Mike  Massey 

EXHIBIT:  Lockwood  Greene  provides  project  justification 
and  work-flow  studies  as  well  as  a  full  range  of  other  consult¬ 
ing,  design,  engineering,  and  construction  services  to  the 
newspaper  industry 

New  York.  N.Y 

(212)  545-6308:  Fax:  (212)  545-6400: 
joecollins@lg.cam: 

Web  site:  http://www.lgcom 

Booth:  3921 

M.xctivf.  Inc. 

STAFFED  BY  Lynn  Yawn.  Tom  Carnohan,  Don  Rich.  Larry 
Roessler,  Jud  Edwards,  Donna  Bewley,  Karen  Comstock,  Lars 
Jiborn,  Marty  Shultz,  Steve  Roessler,  and  Scott  Roessler 
EXHiBi'i :  Mactive  will  be  demonstrating  the  AdBase  adver¬ 
tising  system,  which  includes  tools  for  classified  display  and 
pre-print  ad  order  entry,  rating,  graphics  management,  data 
analysis  and  warehousing,  customer  management  and  con¬ 
tract  tracking,  accounts  receivable,  invoicing,  cash  receipts, 
and  classified  pagination,  and  display  ad  dummying. 
Melbourne,  Fla. 

(321)  254-5559:  Fax:  (321)  254-5252: 
info@mactiyeinc.com: 

Web  site:  http://www.mactiveinc.com 

Booth:  2946 

M.\ke'1'iieMove.c(>m 

STAFFED  BY  Grant  Neptune  and  Casey  McNally 

l-AH  (BIT:  MakeTheMove's  applications  reduce  newspaper 

operations  costs  by  automating  routine  account  management 

tasks  such  as  new  subscriptions,  renewals,  change  of  ad¬ 


dress,  and  vacation  start/stop,  allowing  customers  can  now  !  i 
perform  these  tasks  on  their  own.  j 

Denver,  Colo. 

(303)  455-1890:  Fax:  (303)  455-3146;  I 

nwright@makethemove.com:  i 

Web  site:  http://www.makethemove.com  | 

,  Booth:  837  i 

MAN  Roi.,\nd  Inc. 

STAFFED  BY  Vince  Lapinski,  vice  president,  MAN  Roland  i  i 

Group  Newspaper;  Mark  Handley,  director  of  marketing  devel-  | 

opment;  Craig  Simon,  director  of  marketing  communications, 
web  products;  and  Ron  Sams,  Harry  Newton,  Keith  Kandrasoff,  i 
I  and  Greg  Harabin,  regional  sales  managers  !  ^ 

j  EXHIBI’I  :  MAN  Roland  sales  and  service  personnel  will  be  I: 

i  available  to  discuss  the  newest  MAN  Roland  technologies  for  j 

'  maximizing  throughput  in  production  facilities.  This  includes  | 

the  four-plate  across,  one-plate  around  70,000  cph  Regioman, 
which  has  been  ordered  by  three  North  American  newspapers.  | 

:  Other  Products  include  the  PECOM  2000  control  system;  Geo-  I 

man,  Geoman  F  (flexo),  Colorman  double-width  presses,  and  1 1 

:  the  Uniset  70  single-width  press.  j  - 

Westmont,  III.  j 

(630)  920-2000:  Fax:  (630)  920-9183;  || 

’  marketing@mru.com:  j 

Web  site:  http://www.manraland.com  j 

I  Booth:  2603 

1  M.\n.\(;in<;  Editor  Ini  .  ! 

I  EXHIBIT:  MEI,  which  specializes  in  automated  planning,  | 

pagination,  and  work-flow  management  solutions,  will,  pres-  j 
:  ent:  AdsUp,  TruEdit,  and  Roundhouse  Ad  Tracking  System  2.5  ! 

for  Macintosh  and  Windows.  MEI  will  also  showcase  Page  Di-  j  I 
;  rector  Ad  Layout  system  4.0,  Page  Director  Classified  Layout  I ! 

System  3.0,  and  PressZoom.  |i 


The^  F-uturp  of  volcze-to-wpb 
communiczc3tion£>  hcasD  arrlve»d... 


SONIC  ») 
FACTORY™ 

Volcp-to-We^tD 
www.sonic-factory.com 
^-570-621-3306  1 

Please  visit  us  at  Nexpo  booth  2334 


Newspapers  are 
looking  for  ways  to 
integrate  and  distribute 
content  across  media 
to  generate  revenue. 
Sonic  Factory's  voice 
portal  technology 
enables  them  to  do 
just  that. 

■  Integrate  print  and 
Web  classifieds 

■  Increase  distribution 
to  anyone  with  a 
phone 

■  Generate  revenue 

with  audible  ads, 
content  sponsorships 
and  direct  connect 
fees 


.36  EDITOR& PURI.ISIIER  MAY  14,  2001 


WWW  editorandpublisher.com 


Nexpo  2001 


ienkintown.  Pa. 

(215)  886-5662;  Fax:  (215)  886-5681; 
Web  site;  http://www.maned.coni 


Booth:  2401 

Markkting  Soi.uTioN.s  Grol'h  Inc. 

STAFFED  BY:  Monica  Benedict,  president;  Bill  Flanagan,  vice 
president,  technology;  and  Jaime  Smith,  sales  director 
EXHIBIT:  Marketing  Solutions  Group  is  a  supplier  of  com¬ 
plete  marketing  solutions  designed  specifically  for  newspa¬ 
pers.  Marketing  Solutions  products  and  services  enable 
customers  to  establish  and  perfect  effective  database  market¬ 
ing  programs. 

Okomah,  Okla. 

(918)  623-2770;  Fax:  (918)  623-2944; 
j$mith(Saskmsg.com: 

Web  site:  http://www.askmsg.cem 

Booth:  3133 

Makkzw.arl  In'C. 

STAFFED  BY:  Mary  Gay  Marchese,  Kara  Mack,  and  Patrick 
Marchese 

EXtll Bn :  Markzware  will  display  FLIGHTCHECK,  a  pre¬ 
flighting  application,  and  will  showcase  its  latest  advance¬ 
ments.  Also  presented  will  be  MartuTools  III. 

Santa  Ana,  Calif. 

(949)  756-5100:  Fax:  (949)  756-5108; 
pr@mark2ware.com; 

Web  site:  http://www.markzware.com 

Booth:  460 

McCliv.r 

STAFFED  BY  Rick  Rogers  and  Alan  Stromberg 
EXtll  HI  1':  McClier  will  be  showcasing  design,  construction, 
and  consulting  services,  including  recent  projects  for  newspa¬ 
per  facilities. 

Chicago,  III. 

(312)  373-7000;  Fax:  (312)  373-7710; 
rogers@mcclier.com; 

Web  site:  http://www.mcclier.com 


Booth:  3145 

McCiR.an'n  Paper  West 

STAFFED  BY  Karl  McGrann,  owner;  Anthony  Nanna,  president; 

and  K.L.  Castle,  Rob  Gefell,  and  Alyn  Walls,  sales 

l•:XlIIHn■:  McGrann  Paper  is  a  merchant,  converter,  and 

distributor  of  newsprint,  premium  groundwoods,  groundwood 

specialities,  super  calender  grades,  coated  offset/opaque,  and 

paperboard. 

Las  Vegas.  Nev. 

(702)  644-3438;  Fax:  (702)  644-3491; 
vito@vagasnaLnet; 

Web  site:  http://www.mcgrann.com 

Booth:  2310 

Media  CareerI.INK 

STAFFED  BY  Pam  Kanten,  president;  and  Mike  Bear,  national 
sales  manager 

EX  1 1 )  BI  T  Media  CareerLINK  will  be  present  their  newspa¬ 
per-branded,  custom-designed  employment  vertica  for  filling 
the  local  niche,  providing  classified  ad  integration  and  self- 
generating  revenue  features. 

Cloarwator,  Fla. 

(727)  724-5465;  Fax:  (727)  724-0347; 
info@modiacaroar1ink.com: 

Wob  sito:  http://www.fflodiacaroorlink.com 

Booth:  2429 

Media  Marketing  Inc. 

STAFFED  BY  Allyn  Hallsey,  national  sales  manager;  James 
Theall,  CEO  and  president;  Bob  Busch,  regional  sales  manag¬ 
er;  Charlie  Mauldin,  vice  president/chief  methodologist;  Karen 
Murphy,  regional  sales  manager;  Larry  Womack,  regional  sales 
manager;  and  Jeff  Pezzano,  regional  sales  manager 
EXlIl  BIT:  Media  Marketing  will  introduce  the  release  of  im- 
MEDIAte  2000,  PowerPoint  and  Office  open-architecture  tech- 
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nology  that  enables  sales  representatives  to  generate  cus¬ 
tomized  advertiser  presentations  and  proposals  in  minutes. 
Scheduled  shows  will  demonstrate  how  newspapers  can  mul¬ 
tiply  presentation  volumes  and  increase  revenue-per-call  and 
closing  rates. 

Boulder,  Colo. 

(303)  440-7855;  Fax:  (303)  440-8035; 
allynh@immodiatesfa.coni; 

Web  site;  httpVAirww.immediatesfa.com 

Booth:  2265 

MKG'rEC  Systkms 

STAFFED  BY:  Barry  Lewis,  Tod  Salfai,  and  Donald  Dionne 
K\i  1 1  BIT:  MEGTEC  Systems  will  exhibit  its  new  flying 
paster  systems,  including  the  DLP-1000  and  DLC  2100/3200. 
MEGTEC,  formed  in  1997  through  the  merger  of  MEG  with  TEC 
systems,  also  supplies  automated  and  semi-automated  roll 
loading  systems,  web-handling  devices,  and  complete  heatset 
packages. 

De  Pere,  Wis. 

(920)  337-1479;  Fax;  (920)  339-2784; 
tfeiTon@meftec.com: 

Web  site:  http://www.megtec.com 

Booth:  2958 

Mkri.inOm  iNt. 

STAFFED  BY  Rande  Simpson,  Bnan  Hanser,  David  Tenenbaum, 
Josh  Chessman,  and  Teresa  Martin 
ti\  1 1 1 B  IT  MerlinOne  will  exhibit  the  Merlin  4,  a  visual  asset 
management  system  providing  photographic,  PDF,  advertising, 
text,  and  multimedia  solutions  for  newspapers. 

Quincy,  Mass. 

(817)  328-6645; 
tmartin@mef1inone.com; 

Web  site:  httpV/www.merlinone.com 

Booth:  1900 

MGl  Ixri'.RN.vnoNAi.  Inc. 

STAFFED  BY  Arthur  Hamlin,  Warren  Weaver,  and  Doug  Lippy 
KXHiBi  I  MGl  International  Inc  will  be  introducing 
pressroom  pollution  control  equipment,  flexo  ink 
management,  flexo  ink  recovery  equipment,  dust  control, 
and  noise  control. 

Rockville,  Md. 

(301)  881-4242;  Fax:  (301)  881-7121 


Booth:  337 

Min-AMF.KiCA (iRAPirics  l\c. 

STAFFED  BY  David  George,  Chris  George,  and  Dave  Hannon 
KM  I  IBM  Mid-America  Graphics  will  have  examples  of  new 
and  rebuilt  equipment,  including  stackers,  inserters,  and  new 
tabber  design  with  "Big  Stuff”  feeder  pocket.  Mid-America 
provides  a  selection  of  equipment  for  single-copy  and  sub¬ 
station  market. 

Harrisonvilla,  Mo. 

(800)  356-4886:  Fax;  (816)  887-2762; 
midamerica@aol.com: 

Web  site:  httpV/www.midamericagraphics.com 
Booth:  4133 

Mrt.l-S  .T.J  iNTl-RNATtONAI. 

STAFFED  BY  Kenny  King,  Eric  Hansen,  Chris  Habasinski,  Mike 
Moore,  and  Marino  Dececchis 

KMliBlT  Miles  33  will  be  demonstrating  the  FutureProof 
newspaper  system,  a  suite  of  modules  that  includes  editorial, 
advertising,  page-layout,  and  pagination.  FutureProof  is  an 
open  and  modular  system  built  around  industry  standards. 
Darien,  (k)nn. 

(203)  656-1800;  Fax;  (203)  656-2400; 
kennyk@miles33.com: 

Web  site:  httpV/wwwimiles33.com 

Booth:  3100 

MtNosvr  Son  wARi.  Inc. 

STAFFED  BY  Patrick  Tully,  Sean  O’Dea,  and  Max  Dawa 
KxniBM  Mindset  So^are  will  introduce  four  new  prod¬ 
ucts:  l^ir  Sorcerer,  a  Windows  NT-based  imposition  product; 
Dingo  license  management  software;  and  WebLiners  and  We- 
bAssemble,  Internet  publishing  for  editorial  and  classified. 
Sacramento,  Calif. 

(916)  446-8000;  Fax:  (916)  446-9009; 
info@mindsetsoflcom: 

Web  site:  httpV/www.mindsetsoflcom 

Booth:  3433 

MoNOn  Vt  SV.STKM.'i  I.Nt 

STAFFED  BY  Dennis  Nieman,  John  Lally,  Keith  Roeske,  Frank 
O'Hearn,  Randy  Johnson,  Jim  Hanger,  Jeff  Bernhardt,  Skip 
McTighe,  Lowell  Allen,  Roger  Kirkpatrick,  Jerry  Pennington,  and 
Chris  Chafee 

i;\il  IBI !  MSI  will  be  demonstrating  new  cost  effective 


If  you’re  going  to  do 
only  one  thing,  you 
better  do  it  well. 

For  more  than  91  years  we’ve  done  only  one  thing;  buy 
and  sell  newspaper  presses.  Today  we’re  recognized  as 
the  source  for  pre-owned  presses  world-wide.  From  single 
to  double  width,  our  inventory  and  singleness  of  purpose 
will  make  you  better  at  whatyow  do. 


See  Us  At 
NEXPO 
Booth  #1331 
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products  and  work-flow  solutions,  including  the  FasTRAK  Vio¬ 
let  Laser  CTR  ExpressTRAK  CTR  PrintExpress  PressMatch  color 
proofing  software,  and  new  RIP  technology. 

Rolling  Meadows,  III. 

(847)  427-8800  Fax:  (847)  427-8860; 
krooske@monooxpre$s.com; 

Web  site;  http://www.monooxpross.cam 

Booth:  2529 

Morcor  Soi.i'TioNS  Inc.  (Xpance) 

STAFFED  BY  Kenn  Morrison  and  Dan  Richter 
liXli  I  BIT:  Morcor  will  be  demonstrating  Xpance  4.0,  the 
fastest  selling  integrated  ad  productionArading  system. 
Napanoo,  Ontario 

(613)  354-2912;  F«;  (613)  354-0138; 
kmorisson@morcor.com: 

Web  sito:  http://www.marcor.cam 

Booth:  3364 

Motorola  Inc. 

STAFFED  BY  Karen  Morea-Ricci 
KXl  1 1 BM :  Motorola,  a  provider  of  integrated  communica¬ 
tions  and  embedded  electronic  solutions,  will  showcase  iDEN 
handsets. 

Plantation,  Fla. 

(954)723-5000: 

Web  sito:  http://www.motorala.com/idon 

Booth:  3139 

MSSI  (Micro  Systk.ms  Speciai.ist.s  Inc.) 
STAFFED  BY  Cathy  Culkin,  president;  and  Judy  Bruning,  vice 
president 

ILXHIBI 1';  MSSI  provides  an  array  of  computer  software 
products  for  newspaper's  business  office  and  advertising  and 
circulation  departments.  MSSI's  ten  software  modules  work 
together  to  form  a  master  business  system. 

Millbrook,  N.Y 

(845)  677-6150:  Fax:  (845)  677-6620; 
mssisoftwara@cs.com 

Booth:  2503 

Mi'ltiAi)  (AdBciliu- r 

STAFFED  BY  Fred  Prager,  Jeff  Wishmeyer,  and  Mark  Rodosevic 
KXHiBi  I  MultiAd  will  feature  its  successful  advertising  re¬ 
sources,  MultiAd  creator  version  6,  and  will  showcase  the  ris¬ 
ing  use  of  Ad6uilder.com  in  newspaper  productionand  sales 
departments  across  the  country. 

Peoria,  III. 

(800)  245-9278  Ext  5324;  (309)  693-1648; 
marketing@adbuildar.cam: 

Web  site:  http://www.adbuilder.com 

Booth:  2837 

N.-VPP  System.s  Inc. 

STAFFED  BY  KaiWenk-Wolff 

KXHIBI  r.  NAPP  Systems  will  feature  NAPPflex  HS-II  for 
high  quality  newspaper  printing,  which  Save  money,  solve  ink 
rub  off,  and  produce  consistent  high  quality  newspapers. 

San  Marcos,  Calif. 

(800)  854-2860;  Fax;  (760)  471-6932; 
tmoore@nappsystems.com; 

Web  site:  http://www.nappsystems.com 

Booth:  3232 

Naylor  Inc./imstore 
STAFFED  BY  John  Dulion,  developer;  Troy  Tatum,  systems 
manager;  Fay  Key,  president;  and  Erna  Schneiderman,  sales 
and  marketing  manager 

KXHiBM  Naylor  is  the  parent  company  of  Webco  Printing, 
a  heat-  and  cold-set  printer  specializing  in  design,  production, 
and  fulfillment  of  print,  POR  and  display.  Naylor  will  feature 
imstore,  a  software  system  that  automates  the  graphic 
production  process  by  integrating  traditional  applications  used 
in  page  building  and  cutting  up  to  50%  off  the  time  needed  to 
build  pages. 

Atlanta,  Ga. 
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(404)  89$-S892:  Fax;  (404)  696-8744; 
emas@adqu«st-$olutions.coin: 

Wab  site:  http://www.imstora.com 

Booth:  2613 

N EAS I  -VVe  b  k  r  I  nte  rn.\tionai. 

STAFFED  BY:  Michael  Brier,  chief  operating  officer 
K.\niBiT:  Neasi-Weber  will  demonstrate  their  Internet- 
ready  ORACLE  products:  DISCUS  circulation  management 
system,  ADMARC  advertising  management  system,  ADSERT 
insertion  system,  and  AdDesk  sales  system. 

Northridga,  Calif. 

(818)  895-6900;  Fax:  (818)  830-0889: 
dabib@nwintl.com; 

Wab  sita:  http://www.nwintl.com 

Booth:  3021 

NEL\'1>;rnes  Regi.ster  Group 
STAFFED  BY  Frank  Neumeister,  president;  Dave  Martin,  direc¬ 
tor,  business  development,  newspaper/CTP;  Helmut  Britsch, 
sales  director,  NELA  Germany;  Terry  Kelly,  intemabonal  sales 
manager;  Dave  Akin,  regional  sales  manager;  Rick  Hughes,  re¬ 
gional  sales  manager;  Katja  Flehmig,  newspaper  project  man¬ 
ager;  and  Jurgen  Gruber,  service  technician 
KXKI  Bi'i :  NELA  Temes  Register  Group,  together  with  its 
parent  company  NELA/Germanir,  will  exhibit  a  full  inline  con¬ 
ventional  offset  plate  system  with  the  NPE  200  exposer;  a 
Glunz  &  Jensen  processor;  and  a  VCP  2002  fully  automatic  op¬ 
tical  punch/bender  and  stacking  device  for  plates. 

St  Paul,  Minn. 

(888)  407-4808;  Fax;  (651)  407-4801; 
info@nalatama$.com; 

Web  site:  http://www.nelatemes.cem 

Booth:  1559 

NENSCO 

liXHiBiT:  NENSCO  will  display  prepress,  pressroom, 
and  post-press  products  including:  Polyfibron  press  blankets; 
Liquid  Gold  solutions;  environmentally  safe  USA  and  Freedom 
press  washes;  Ebonite  ink  drums  and  rubber  rollers;  press 
parts;  reel  room  supply  items;  ergonomic  mailroom  handling 
equipment;  Anitec  and  AGFA  Film;  along  with  their  latest 
catalogs. 

Millbury,  Mass. 

(800)  347-7377;  Fax:  (508)  865-0811; 

jminior@buynensco.com; 

web  site;  http;//www.nensco.com 

Booth:  3203 

NET-I.INX  PUBLl-SHINt;  Sol.UTION.S 

STAFFED  BY  Bill  Solimeno,  Dennis  Doolittle,  Mike  Lee,  Larry 
Moore,  Dick  Steensma,  and  Ron  Stephens 
ivXit  (BIT:  Net-linx  Publishing  Solutions  will  demonstrate 
their  advanced  suite  of  editorial,  advertising,  pagination,  and 
Internet  publishing  systems,  along  with  upgrades  for  its  most 
popular  Legacy  applications.  Theater  and  small  group  presen¬ 
tations  will  showcase  ROI  solutions  for  both  major  metropoli¬ 
tan  and  smaller  market  newspapers. 

Ann  Arbor,  Mich. 

(734)  677-4700;  Fax;  OW  677-4747; 
dianay@nxps.com; 

Wob  sito:  http;//www.nxps.com 

Booth:  2227 

IYte  New'ark  Group 

STAFFED  BY  Eric  Ashley,  Randy  Tillery,  Hal  Cottle,  Terry  Strick¬ 
land,  and  Larry  Montague 

KXXIBIT:  A  nationwide  manufacturer  and  distributor  of 
pressroom  and  packaging  supplies  including  bottom-wrap, 
dunnage,  shipping  bags,  roll-wrap,  papermill  cores,  and  head¬ 
ers.  Tailored  programs  are  available  for  managing  paper  waste 
from  pre-production  to  post-production,  including  newsprint, 
copies,  wrap,  headers,  and  cores. 

York,  Pa. 

ai7)  846-4559;  Fax:  (717)  (843)  3655; 

Wab  sita;  httpV/www.rwwar1(group.com 


It's  the  name 
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makes  the  difference.. 


We  know  that  without  a 
customer,  there  is  no  business. 

Our  customer  service  mandate  is  to  ensure  100%  customer 
satisfaction.  Develop  partnerships  with  our  customers.  Understand 
their  needs  and  be  responsive.  Be  pro-active.  Pay  attention  to  all 
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and  accessibility.  We  don't  just  say  it.  We  do  it 
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Booth:  4311 

Nk\vsIni>e.\1' K  Inc. 

STAFFED  BY:  Jay  Ven  Eman,  CEO;  and  Alice  Redmond-Neal, 
taxonomy  consultant 

KXHii!!  1 ;  Newsindexer,  an  indexing  system  created  specifi¬ 
cally  for  the  newspaper  industry,  uses  a  specialized  vocabu¬ 
lary  of  terms  reflecting  the  media’s  evolving  jargon. 
Newsindexer  allows  automatic  filtering  or  assists  human  in¬ 
dexers  in  applying  subject  terms  to  individual  news  articles. 
Albuquerque,  N.M. 

(505)  998-0800:  Fax:  (505)  998-3372; 
margaretmrSaccessinn.com: 

Web  site:  http://www.newsindexer.com 

Booth:  3360 

News -Net 

STAFFED  BY:  Khymn  Glover  and  Jim  Greer 

KX)  (iBi'i :  News-Net  will  display  AdWorks,  an  ad  manage¬ 


ment  system  that  offers  a  cross-platform,  feature-rich  entry 
system  that  incorporates  an  external  Web-based  ad-taking 
module. 

Oakville,  Ontario 

(905)  844-0524:  Fax:  (905)  844-0093: 

Khymn@news-net.net: 

Web  site:  http://www.news-net.net 

Booth:  2159 

N'Ew.sPAr’iiK  A.s.socr.vr TON  or  .\mekic.\ 

STAFFED  BY  Harshad  Matalia,  director,  production  operations; 
Don  Hensel.  manager,  environmental  health  and  safety;  and 
Melissa  Stallings,  membership  coordinator 
IJXO  (Bi  T;  Take  a  walk  on  the  NAA  green!  Come  to  NAA's  ex¬ 
hibit  at  Nexpo,  try  your  luck  on  their  putting  green,  and  win 
great  prizes.  While  your  there,  take  a  look  at  the  breadth  and 
depth  of  products  and  services  that  NAA  offers.  Staff  members 
will  be  on  hand  to  answer  your  questions,  talk  over  specifics, 
and  hand  over  your  prize. 


WE 
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1  Vienna,  Va. 

;  (703)  902-1600:  Fax:  (703)  917-0636: 
rabin@naa.org: 

Web  site:  http://www.naa.arg 

Booth:  1259 

I  NKWSTKC  iNc. 

'  STAFFED  BY  Skip  Connors,  executive  vice  president;  Terry 
!  Connors,  director,  sales  and  marketing;  and  Don  Curley,  vice 
I  president,  operations 

!  KXTiiBn  :  NEWSTEC,  a  leading  provider  of  remanufactured 
I  inserters,  also  provides  NEWSCOM,  an  inserter  management 
controller,  as  well  as  inserter  spare  parts  and  mailroom  instal¬ 
lation  services. 

Walpole,  Mass. 

(508)  850-7945:  Fax:  (508)  850-7951; 

Web  site:  http://www.newstec.com 

Booth:  3665 

News’)  ECU  Co. 

STAFFED  BY  Oscar  Rovito,  president;  Diego  Rovito,  vice  presi¬ 
dent:  Guillermo  Franco,  Mario  Marcoccia,  Daniel  Rossi,  Martha 
Baltodano,  Rocio  Sarmiento,  Michela  Bertagnolli,  and  Sergio 
Puotti 

KXHiBn :  NewsTech  Co.,  serving  the  Latin  American  and 
:  Caribbean  newspaper  industries  for  more  than  20  years,  will 
be  featuring  Sinedita,  an  integrated  multiple-media  publishing 
solutions  for  newspapers. 

Miami.  Fla. 

(305)  757-5577:  Fax;  (305)  757-2255; 
email@nowstochco.cam: 

Web  site:  http;//www.newstechco.cam 

Booth:  2511 

!  NkwsView  Sor.crioN.s 
STAFFED  BY  Randy  Frisch,  Tony  Semerad,  Kim  McDaniel,  Mike 
Venso,  Antonio  Ramirez,  Darren  Ewing,  Bradd  Brewer,  Sherry 
White,  Manny  Mellor,  and  Dorothy  Chioda 
!  e:xhi  BEi :  NewsView  Solutions  provides  a  complete  line  of 
'  digital  asset  management  tools  from  basic  text  and  photo 
archiving  and  repurposing  to  complex  e-commerce,  Web  con¬ 
struction  and  newsroom  management  tools. 

Salt  Lake  City,  Utah 

(800)  897-3271;  Fax:  (801)  257-8818; 

info@newsviewsolutions.com; 

Web  site:  http://www.newsviewsolutions.com 

Booth:  2312 

:  New  York  'I’imes  SYNDic.vnoN  Sai.es  Corp. 

STAFFED  BY  Bob  Farnell,  sales  director.  North  America 
I  EXHimr  The  New  York  Times  Photo  &  Graphics  service 
'  will  introduce  a  Web  source  of  photos  and  graphics  from  the 
Times  and  12  partner  news  organizations,  plus  special  pack¬ 
ages.  The  New  York  Times  Syndicate  will  present  Escrito,  a 
Spanish-language  paginated  feature;  HealthScout  news  serv¬ 
ice-,  NextGen,  now  with  art;  PageExpress  from  Cox  News  Ser- 
'  vice;  WorkWisdom  (Stephen  R.  Covey,  Ken  Lloyd,  and 
Stephanie  Winston);  and  World  Calendar,  now  with  art. 

New  York,  N.Y 

(212)  499-3300:  Fax;  (212)  499-3382; 
nyst(@nytimes.com; 

Web  site:  http://www.nytimes.cam/newsservice: 

Web  site;  http://www.nytimes.com/syndicate 

Booth:  3228 

I  (Jr.IVE  SuErWARE 

STAFFED  BY  Shaun  Dail,  Kim  Logan,  Alon  Man,  Tony  Rolls, 

Vicki  Zimmerman,  and  Yoni  Stern 

EXHIBIT':  Olive  Software  develops  XML-platform  editorial, 

I  advertising,  e-publishing,  archiving,  and  microfilm  digitization 
solutions  for  newspapers.  Olive's  Active  Paper  Daily  simplifies 
'  the  process  of  publishing  to  the  Web  for  the  entire  newspaper. 
i  Denver,  Colo. 

(747)  720-1250;  Fax:  (303)  755-1412; 
info@olivesoftwara.com: 

Web  site:  http://www.oljvasoftware.com 
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Booth:  1845 

OMICRON 

STAFFED  BY:  Chris  Baker  and  Tim  Loo 
KXiiiHi  r.  Omicron  provides  specialized  consulting  to  the 
newspaper  and  printing  industry  to  improve  operational  effi¬ 
ciency,  productivity,  quality,  and  bottom  line  performance.  Ser¬ 
vices  include  planning,  operational  improvements,  quality 
improvements,  technical  and  equipment  determination,  trou¬ 
ble  shooting,  facility  layout  and  design,  project  management, 
and  training. 

Bellevue,  Wash. 

(877)  632-3350:  Fax:  (604)  632-3351; 
cbaker@omicronconsulting.com; 

Web  site:  http://www.omicronconsultingcom 

Booth:  1051 

ONE  Com*. 

STAFFED  BY:  Durelle  Boles,  president;  Henry  Cobb,  and  Jen¬ 
nifer  Dwyer 

i: XI  iiBi  i'.  Since  1971,  ONE  Corp.  has  specialized  in  the 
sale  of  remanufactured  and  used  newspaper  presses  to  do¬ 
mestic  and  international  clients. 

Atlanta.  Ga. 

(404)  842-0111;  Fax:  (404)  842-0525; 
press@onecorp.com: 

Web  site:  http://www.webpresse$.com 

Booth:  3121 

Opi.nPagf.s  Inc. 

STAFFED  BY  Michael  McLaughlin,  Henry  Kline,  Gary  Demko, 
and  James  Dorociak 

KXHiBl  i :  OpenPages  will  showcase  its  next  generation  of 
ContentWare,  an  enterprise  content  production  system  that  al¬ 
lows  traditional  and  online  newspapers  to  produce,  manage. 


and  distribute  content  to  multiple  channels,  including  print 
and  Web. 

Westford,  Mass. 

(978)  392-0640;  Fax:  (978)  392-3457; 
info@openpages.com; 

Web  site;  http://www.openpages.cam 

Booth:  1837 

Ov.vi.sTRAr’Pi.Ni; 

STAFFED  BY  Morgan  Stout  and  Allen  Copeland 
f.xhibu  Ovalstrapping,  in  conjunction  with  Rima  Sys¬ 
tems,  has  developed  a  reliable  and  cost  effective  packaging 
system.  The  Ovalstrapping  Model  515N  automatic  strapping 
machine,  close-coupled  with  the  Rima  RS-11  stacker,  pro¬ 
vides  a  dependable  packaging  system  for  small-  to  medium- 
size  binderies  and  mailing  operations. 

Fort  Payne.  Ala. 

(256)  845-1914;  Fax;  (256)  845-1493; 
info@avalstrappingcom: 

Web  site:  http://www.avalstrappingcam 

Booth:  1613 

0,\y-Dry  Corr 

STAFFED  BY  Edward  T.  McLoughlin,  Rick  Hausfeld,  Bill  White- 
head,  Diego  Uribe,  and  David  Calhoun 
1- XU  (BIT:  Oxy-Dry  will  feature  Cylinder  Select,  its  new  mul¬ 
ti-position  blanket  washer  system  that  automatically  cleans 
common  impression  cylinders  as  well  as  blankets  on  newspa¬ 
per  presses  equipped  with  both.  Cylinder  Select's  design 
makes  washer  units  automatically  retractable  to  allow  better 
access  when  changing  blanket  washers. 

Itasca.  III. 

(630)  773-3737:  Fax:  (630)  773-6630: 
infa@oxydry.com: 

Web  site:  http://www.oxydry.com 


.  Booth:  2365 

I  Park  -  Partn’kr  Mkdia  GmbH 
STAFFED  BY  Norbert  OhI,  chief  operating  officer,  Martin  Ruble, 
chief  technology  officer;  Christian  Finder,  sales  director;  Jdrg 
Kruse,  senior  vice  president,  U.S.  operations;  Aziz  Sanal,  pro]- 
'  ect  manager;  and  Steve  Nilan,  sales  consultant 
i;xi  iiBi  i ;  PPI  management  systems  digitalize  and  auto¬ 
mate  all  production  stages  from  electronic  newspaper  plan¬ 
ning,  pagination,  and  page  assembly  to  the  production  of 
printing  forms. 

Hamburg,  Germany 

49-40-22-74-33-60:  Fax:  49-40-22-74-33-66: 
media@ppi.de; 

Web  site;  http://www.ppi.de 

Booth:  132 

j  Pkrffct  Pai.i.kts  Inc. 

STAFFED  BY  John  Rossman  and  Kevin  Copeland 
KXiiiBi  i :  Perfect  Pallets  will  be  showing  the  new  plastic 
Perfect  Pallet.  The  pallet  is  smaller,  lighter,  and  more  durable 
to  allow  it  to  better  handle  50-inch  webs  and  shorter  cutoffs. 
Indianapolis,  Ind. 

(800)  841-1919;  Fax;  (317)  924-6205: 
johnr@pertectpallets.com; 

Web  site;  http://www.perfectpallets.com 

Booth:  1567 

^  Pl.RRKITA  GrAPHIC.S  CoRP. 

STAFFED  BY  Robert  Erb,  Denise  Reily,  Jean  Laird,  and  Jose 
Martinez 

[■'.xnlBl  i :  Perretta  will  present  their  new  2200  series  con¬ 
sole  designs  for  their  remote  ink  control  system;  a  new  Win¬ 
dows  NT  platform,  and  special  newspaper  "page  layout" 
operator  screens. 


Quad-Stack 


✓  Adaptabie  to  most  22  Vi" 

CUTOFF  PRESSES 
/  Low  PflOFUE  CONSTRUCTION 
/  4  OVER  4  COLORS 

/  Brush  dampening 
/  Saio  stainless  steel  cyunoers 
/  Bearers  on  blanket  cyunoers 
/  No  FAN-OUT  controls  REOUIffiO 
/  "Zone”  DAMf>ENING  control 


/  OSCILUTING  FORM  ROLLERS 
/  Oh.  BATH  GEAR  TRAIN  LUBRICATION 
/  No  lOa.  NARROW  GAf  PUTE  LOCKUP 
✓  Running  sideuy,  ckcumferential 
ANO  skewing  adjustments^  ALL 
PLATE  cylinders 

/  No  register  variation  CONTRaS 
/  Optional  integrated  roll  stand 
/  Optional  independent  digital  drives 


jrivtiiV iWiBltF-"' 

Quadra-Color 

1  .  /  Adaptable  to  most  22  Vi" 

/  Running  sidelay.  cihcumferentiai 

In  CUTOFF  presses 

AND  skewing  adjustments  ON  AU 

H  /  Low  PROFILE  CONSTRUCTION 

PLATE  CYLINDERS 

H  ✓  Four  Colors  in  5’  of  wfb  travel 

/  No  REGISTER  VARIATION  CONTRaS 

^  ✓  BhLBH  DAMPENING 

/  Optional  bay  window  for  2  -f  2 

1  ✓  SOUD  CYLINDERS 

PfitNPNG 

I  /  No  FAN-OUT  CONTROLS  REQOIHEO 

/  Optional  direct  utho  comp  for 

1  ✓  Common  IMPRESSION  CYLWOER  Unh 

3 -Hi  Printing 

1  /No  TOOL,  NARROW  SAg  PLATE  UXXJP  /  OPTIONAL  DIGITAL  DRIVES  | 

T  LINE  OF  PRESS  EQUl 


Wi  Web  Press  Corporation 


??0?3  OBtli  AvPiiiie  South.  Knot  Washington  9803? 
lel  800  424M11  ?53-395-3343  l.ix  ?53-395-4492 
Wubsito  WWW  wphnress l  oom  t-M.iil  wpcoipouiuno  coin 
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PouEhKNpsie.  N.Y 

(845)  473-0550:  Fax:  (045)  454-7507; 
dreily(aip«rretta.com: 

)^b  site:  httpVAxww.perretta.com 


Nexpo  2001 


Sydney,  Australia 

61-2-93693111; Fax:  61-2-93693703; 
shelley@ponrass.com.au; 

Web  site:  http://www.ponKrass.can).au 


Profiles 


Booth:  2931 

PlTM.\N  Co. 

STAFFED  BY:  Steve  Raboin,  Larry  D’Amico,  Brent  Perrault,  Jim 
DeRosa.  Jim  Garvin,  and  Steve  Leckie 
I'.XHlBl  1':  Pitman  Co.  will  showcase  a  variety  of  work-flow 
products,  along  with  output  devices  and  scanners,  from  AGFA, 
ECRM,  and  Purup-Eskofot. 

Totowa,  N1 

(973)  812-0400:  Fax;  (973)  812-1630: 

Web  site:  http://www.pitman.com 

Booth:  2203 

Pl.rMTRKl  Co. 

STAFFED  BY:  Tim  Cooper,  president;  Julian  Cooper,  vice  presi¬ 
dent,  sales:  and  Craig  Rocker,  Midwest  sales 
KXHiBi  I:  Plumtree  will  be  demonstrating  the  QTMS  Copy- 
counter  III,  a  non-contact  counter  for  overlapped  streams  of 
folded  paper  products. 

Savannah,  Ga. 

(912)  354-0045:  Fax:  (912)  354-1375; 
tsbcooper@msn.com; 

Web  site:  http://www.plunitreecompany.com 

Booth:  2550 

PONOR.VS.S  Nk\vsp.\pkr  Systkm.s 

STAFFED  BY  Leslie  Pongrass,  Shelley  Hando,  and  Cassandra 

Myer 

liXlf  IBIT:  Pongrass  has  a  complete  suite  of  products  for 
newspaper  and  magazine  advertising  on  one  S()L  database. 
This  includes  classified  pagination,  dynamic  display  ad  pagi¬ 
nation,  display  ad  tracking,  and  extensions  for  ad  building. 


>  /i 


Booth:  2304 

P()\\  krAoz.com 

STAFFED  BY  Lamonte  Rhoades  and  Loren  Widrick 
kxmibu  PowerAdz.com,  a  provider  of  Internet  products 
and  services  for  newspapers,  will  be  demonstrating  “Market¬ 
place,"  a  turnkey  solution  for  bringing  display  ads  and  special 
sections  online. 

Troy,N.t 

(518)  687-6000: Fax:  (518)  687-6060; 
bmcewing@poweradz.com; 

Web  site;  http://www.PowerAdz.com 

Booth:  1702 

PRPX'tsioN  Prk.s.sroom  Products  Inc. 

STAFFED  BY  Michael  McCarty,  Shannon  Mayes,  and  Stephanie 
Highley 

EXiiiBii  Precision  Pressroom  will  present  their  multi  web 
width  ink  rails  and  cut-down  parts,  and  will  display  a  variety 
of  ink  rails  and  an  assortment  of  specialty  parts. 

Harrisonville,  Mo. 

(816)  887-5831;  Fax;  (816)  887-5834; 
pppoffice@aol.com: 

Web  site:  http://www.precisionpressroom.com 

Booth:  2201 

Prussi.ink  Skrvtcks  Inc. 

STAFFED  BY  Jim  Gore,  vice  president  and  general  manager; 
and  Steve  Brown,  president 

KXiiiBi  I :  Specializing  in  double-width  newspaper  presses. 
Pressline  Services  offers  mechanical  and  electrical  press  re¬ 
building  and  repair,  including  rebuilding  cylinders,  drivelines. 


ou 


G^K 


m  ' 


Don’t  let  deadlines,  make-goods  and  "  *’*"*""  ^ 

strained  advertiser  relationships  hold  you  hostage. 

Let  Celebro  help  uncover  your  profit  potential.  Our  database-driven  publishing 
products  work  via  the  Internet  so  there’s  no  need  to  add  additional  computers  or 
staff.  With  24/7  customer  support,  you  (and  your  clients)  can  focus  on  increasing 
your  sales,  expanding  your  revenue  and  boosting  your  profit. 

Backed  by  Gannett  Media  Technologies  International,  ^ 

Celebro’s  Real  Estate,  Auto  and  GityServer  products  ■ 

are  helping  more  than  60  newspapers  and  thousands 
of  real  estate  offiees  and  auto  dealers  aeross  the  country 

improve  their  business.  MunU^C  HcttC 


msiness  Manage  Better. 

Call  800-801-3771  or  visit  us  at  www.celebro.eom  today. _ 
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RTPs,  and  folders.  A  leader  in  50"  web  reductions.  Pressline 
has  converted  more  than  129  folders  and  3000  Printing  Cou¬ 
ples  in  more  than  40  pressrooms. 

St.  Louis,  Mo. 

(314)  533-0080;  Fax;  (314)  533-6944; 
jpgore@stlmetallizing.com; 

Web  site;  http://www.presslineservicei.com 

Booth:  1167 

Pressroom  Cle:aneks  Inc. 

STAFFED  BY  Roy  Lilledahl,  president;  Steve  Lilledahl,  vice 
president;  Randall  Bojanski,  director,  field  operations;  and 
Rhonda  Bojanski,  special  projects  director 
i:xii  IBD':  Pressroom  Cleaners  offers  specialized  janitorial 
services  exclusively  for  the  newspaper  industry,  including  daily 
cleaning  of  press  units  as  well  as  printing  facilities,  and  com¬ 
plete  redecorating  services. 

Omaha,  Neb. 

(800)  657-2110;  Fax:  (402)  597-8765; 
Randy@prassroomcleaner$.com; 

Web  site;  http://www.pressroomcleaners.com 

Booth:  129 

PressTech  Controe.s  Inc. 

STAFFED  BY  Rick  Tannenbaum,  Kejan  Sheth,  Mike  Poliguin, 
and  Jeff  Goad 

i:xn  iBi'i':  PressTech  will  showcase  the  new  System 
Autotron  2800,  complete  with  integrated  color  and  fan-out 
control  system. 

Herts,  England 

44-1442-236655; Fax;  44-1442-238621; 
in(o@presstech.co.uk; 

Web  site;  http://www.presstech.com 

Booth:  143 

Prim  Hai.i,  I'.nterprises  Inc. 

STAFFED  BY  John  Prim,  president;  Dave  Hall,  vice  president; 
Tricia  Hendrix-Miner,  marketing  administrator;  Matt  Demers, 
marketing  coordinator;  and  Bill  Aldrich,  regional  sales  manager 
EXHIBIT:  Prim  Hall  provides  post-press  equipment  con¬ 
sisting  of  collating  systems  for  inserting  polywrapped  pack¬ 
ages  into  newspapers.  Prim  Hall  also  offers  stacking 
equipment,  conveyors,  mailtables,  hopper  loaders,  and  a 
patented  callipering  system. 

Plattsburgh,  N.Y 

(518)  561-7408;  Fax;  (518)  563-1472; 
triciaminer@primhall.com; 

Web  site:  http://www.primhall.com 

Booth:  2249 

The  Printers  House  Ltd. 

STAFFED  BY  M.M.  Kohli,  Sam  Pal,  and  Al  Taber 
EXHIBH :  Printers  House  will  display  the  new  45,000  cph 
single-width,  one-around  offset  press,  the  ISO  9001  certified 
manufacturer,  and  press  models  with  speeds  of  16,000  to 
45,000  cph. 

New  Delhi,  India 

91-11-331-1307;  Fax;  91-11-331-0490; 
prinihouse@gems.usnl.net.in: 

Web  site:  http://www.tphorient.com 

Booth:  759 

Printing  Press  Services  Intern.m'ionai.  (FPSI) 
EXHIBIT:  PPSI  will  be  exhibiting  a  running  six-wide  news¬ 
paper  printing  unit  and  folder  at  speeds  of  up  to  85,000  cph. 
The  new  Model-80  Wideboy  shaftless  four-high  tower  can 
produce  12  pages  broadsheet  or  24  pages  tabloid  in  straight 
mode,  and  24  pages  broadsheet  or  48  pages  tabloid  in  collect 
mode.  Also  on  display  there  will  be  a  lateral  compensation 
roller  (fan-out  device)  and  the  PPSI  inker. 

Lancashire,  England 
44-1772-797050; Fax:  44-1772-652300 

Booth:  2349 

ProLmage  A.merica  Inc. 

STAFFED  BY  John  lalacci,  Jamie  Mateosky,  and  Rick  Shafranek 
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I !  mxhibu  :  Prolmage  is  a  solutions  provider  specializing  in 
I  Web  browser  based  work-flow  management  and  page  distribu- 
!  tion  systems.  Prolmage  will  demonstrate  Newsway  4.0,  which 
I  includes  a  full  PDF  Imposition  and  PDF  page  pairing. 

Princeton,  N.J. 

(SOS)  587-5222;  Fac  (609)  587-0738; 
john(g)newsway.coni; 

Web  site;  http://www.newsway.coni 

Booth:  2344 

I  i’TFS  (Progressive  'rEvnNoi.oi;iES  Feder.m. 
Systems  Inc.) 

I  STAFFED  BY:  Ari  Paittala,  director  of  business  development; 

John  Yokley,  CEO ;  and  Patrick  Jones,  director  of  operations 
'  K.\(ilBn'  PTFS  Inc.  is  an  integration  services  firm  that 

I  specializes  in  scalable  historic  archives  digitization  and  digital 
asset  management  solutions  for  newspapers.  PTFS’  innovative 

i  patent-pending  imaging  technology  converts  clippings,  micro- 
j '  film,  text,  and  photo  archive  collections  into  full-text  search¬ 
able  digital  news  archives. 

Bethesda,  Md. 

(301)  654-8088  Ext  57;  Fax:  (301)  654-5789; 
apal1tala(3pfts.coin; 

W«b  site:  http://www.pfts.com 

I :  Booth:  2803 

!  Pi:bi.ishing  Bi'-sines.s  Systems  Inc. 

I I  STAFFED  BY  Bud  DePietto,  chief  operating  officer;  Robert 
Stevens,  vice  president;  and  Melinda  Wedzina,  marketing 

;  communications  manager 

i.xiiiBiT:  PBS  provides  newspapers  and  newspaper  groups 
UNIX-,  Windows  2000-,  and  Java-based  client  server  business 
I  software  including  circulation,  display  advertising,  accounting, 

I  and  human  resource  products.  Additionally,  PBS  offers  Medi- 

aPlus  online  for  Internet  customer  service,  and  InSight,  a  Win¬ 


dows  Cognos-based  drill  down  tool  for  revenue  opportunity 
identification  and  market  analysis. 

Barington,  III. 

(847)  381-9950;  Fax;  (847)  381-1339; 
markating@pbs.com; 

Wab  sita:  http://www:pbs.com 

i  Booth:  3403 

Pcrup-F.skofot  Inc. 

STAFFED  BY  Jodi  Gross,  Luisa  Dobson,  Knud  Erik  Rodbro,  Jeff 
Lovelace,  Clint  Reece,  Ove  Langberg,  Allan  Reinholdt,  Neils 
Anderson,  Lars  Jensen,  and  Mark  Miller 
F.x  1  u  B  n  Purup-Eskofot  will  present  CTP  devices,  Es- 
coscan  copydot  scanners,  and  work-flow  management  sys¬ 
tems. 

Kannasaw,  Ga. 

(770)  427-5700;  Fax:  (770)  427-7844; 

I  jmg@pausa.com; 

Wab  sita:  http://www.purup-askofotcom 

:  Booth:  1745 

I  QFSInc. 

I  STAFFED  BY  Michael  Schumacher  and  Peter  Bocnovic 
I  KXiiiKir  QPS  has  an  extensive  inventory  of  quality  re¬ 
placement  parts  for  single-  and  double-width  printing  presses, 
i  both  consumable  and  non-consumable,  that  are  guaranteed  to 
meet  or  exceed  the  O.E.M.  specifications. 

Mokana,  III. 

(708)  478-7888;  Fax:  a08)  478-6888; 
gparts@amaritach.nat; 

Wab  sita:  http;//www.gparts.com 

Booth:  1145 

j  QTI 

!  STAFFED  BY  George  Czechowski  and  Karl  Fritchen 


F.XI  1 1  BIT  QTI  will  be  demonstrating  the  Register  Guidance 
System  (RGS)  V  Series  N,  a  color-to-color  register  system  de¬ 
signed  for  newspaper  presses. 

Sussex,  Wis. 

i  (414)  566-7500;  Fax;  (414)  566-9670; 

I  katll.placha@gtiwortd.com; 

INab  sita:  http;//www.gtiworld.com 

Booth:  4239 

Qi  ickWire  L\bs 

STAFFED  BY  Bill  Muir,  Bill  Miller,  Paul  Medland.  Richard  Bliss, 
and  Bemie  Mueller 

FXiiiBi  i  QuickWire  will  showcase  a  wire  capture  server 
and  a  wire  story  database  search  engine  for  newsroom  desk¬ 
top  computers. 

I  Hamilton,  Ontario 
'  (90S)  5243217;  Fax:  (905)  526-4616; 

;  bmuir@southam.ca; 

!  Wab  site:  http://ww«Lquickwira.com 

Booth:  1021 

Quipp  .Sy.stem.s  Inc. 

STAFFED  BY  Anthony  Pen  and  Angel  Arrabal 
EXHIBIT  Quipp  Inc.  designs,  manufactures,  and  installs 
automatic  material  handling  systems  for  newspaper  packaging 
and  distribution  centers,  both  domestically  and  internationally. 

I  Miami,  Fla. 

i  (305)  623-8700;  Fax;  (305)  623-0980; 

I  gostisa@quipp.com; 

I  Web  site;  http://wwwiquipp.com 

Booth:  2326 

REE.n  Brennan  Media  .A.s.soceate.s 

STAFFED  BY  Tim  Brennan  and  Jeff  Talbert 

FXlilHi  t  Reed  Brennan  Media  Associates  will  display  350 
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Numbers  Talk 


From  coast  to  coast,  border  to  border  and  beyond, 
42  users  (39  newspapers  and  3  direct  mailers), 
located  in  17  states  and  1  Canadian  province, 
have  one  thing  in  common:  the  uncommon  efficiency, 
functionality  and  value  delivered  by  the 
BURT  System". 

Their  weekly  circulations  differ  greatly.  They  range 
from  Washington,  PA’s  Observer-Reporter  (255,026) 
to  the  Los  Angeles  Times  (7,273,701).  And  they  all  run 
in  uniquely  different  ways. 

But  small  or  large,  users  rely  on  BURT  software’s 
superior  preprint,  packaging,  distribution  and 
management  capabilities  to  get  the  word  out. 

It’s  an  approach  that  put  BURT 
on  the  map. 


BIIRT.^TECHNOLOCIE$ 

For  a  private  demo  contact:  sales@burtmountain.com 
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newspaper  outsource  production  works.  Services  include  pagi¬ 
nation  of  black-and-white  and  color  comics,  as  well  as  custom 
edibng  of  feature  sections.  RBMA  also  provides  GIF  files  of 
color  comics  for  online  use.  All  delivered  via  disk  or  Internet. 
Orlando,  Fla. 

(407)  894-7300;  Fax:  (407)  894-7900; 
tjbronnnan@hearst.caiTi; 

Web  site:  http://www.rbnia.com 

Booth:  247 

Ri'v.vhs  Inc. 

STAFFED  BY:  Jon  Kirtsey.  Mike  Schlink,  Kerry  Giles,  and  Aaron 
Brackeen 

EX  mu  IT:  Reeves  Brothers  Inc.  will  showcase  Vulcan  offset 
printing  blanket,  a  10-no-pak  blanket,  a  20-no-pak  blanket, 
and  the  new  editor  blanket  for  newspaper  presses. 

Spartanburg,  S.C. 

(800)  344-0714:  Fax:  (864)  595-2166; 
ppg(a>reevesbrotber$.com ; 

Web  site:  http://www.reevesbrothers.com 

Booth:  1449 

RiKriEK  Pkintin(;  Ink  Co.  Ltd. 

STAFFED  BY:  Mike  Anderson,  Bob  Rieger,  and  Steve  May 
KXliiBi  r.  Rieger  Printing  Ink  Co.  Ltd.  manufactures  Flexo 
Petroleum  and  vegetable-oil-based,  high-quality,  printing  ink. 
(kmcord,  Ontario 

(905)  660-6446:  Fax:  (905)  660-5766 
Booth:  951 

ROCK-IU'II.T 

STAFFED  BY  McKay  Mattingly,  Jane  Zirkel,  and  Rock  Ferrone 
KxmiiiT  Rock-Built  will  be  showcasing  turnkey  in-line 
finishing  systems. 

Pittsburgh.  Pa. 

(800)  724-8746:  Fax:  (412)  782-5267; 
mckay@rockbuilt.com: 

Web  site:  http://www.rockbuilt.com 

Booth:  2346 

Ror h',S.m,\ht'IT  t'M.Noi ooii  .s  Inc. 

STAFFED  BY  Chris  Walz,  vice  president 

I-  \  1 1 1  uiT  RouteSmart  Technologies  Inc.  provides  precision 

GIS-based  routing  solutions  to  the  utility,  waste  management. 


newspaper,  postal,  and  local  area  delivery  industries.  The 
RouteSmart  system  models  complex,  mixed-mode  routing 
problems  found  within  these  industries  and  solves  both  high- 
density  residential  and  low-density  commercial  service  routing 
problems  for  daily  dispatch  purposes  and  work  area  design. 
RouteSmart  Technologies’  clients  include  some  of  the  largest 
companies  and  municipalities  within  these  vertical  markets. 
Columbia.  Md. 

(800)  977-7284:  Fax:  (410)  290-0334; 
infa@routesmart.com: 

Web  site:  http://www.rautesmart.com 

Booth:  2127 

S.s.MUEi,  Str.aittm;  Sy.stem.s 

STAFFED  BY  Bill  Bryson,  Joe  Lux,  Jerry  Evans,  Mike  Halton, 

Dennis  Kaskie,  and  Reggie  Blanchard 

! :  Samuel  Strapping  will  demonstrate  its  NT-30  and 
NT-40  Automatic  Strapping  Machines.  The  new  MK-GNG  3/4 
wrapper  also  will  be  highlighted. 

Woodridge,  III. 

(800)  323-4424:  Fax:  (630)  783-8901; 

Web  site:  http://www.samuelnews.cam 

Booth:  2667 

SAP  .\mf.ric\  Inc 

STAFFED  BY  Daryl  Tjaden,  Julie  Crow,  Andreas  Pfingsten,  and 
Dwayne  Hertel 

!•  \ I  ( i  li I'i  SAP  America,  a  provider  of  collaborative 
e-business  solutions,  will  showcase  live  demos  of  its  media 
solutions  as  well  as  customer  testimonials. 

Connector,  Ga. 

(404)  943-2348:  Fax;  (404)  943-2950; 
julie.craw@sap.com: 

Web  site:  http://www.sap.com 

Booth:  3945 

SAXi/liril  Inc. 

STAFFED  BY  Frank  Loversky,  president;  Peter  Greve,  develop¬ 
ment  manager;  Carsten  Hansen,  product  manager;  Lou  Fifer, 
vice  president  of  customer  fulfillment;  Robert  A.  Laszio,  vice 
president  of  customer  fulfillment;  Neils  Grinsted,  sales  execu¬ 
tive;  David  Quackenbush,  customer  fulfillment  representative 
E\i  mtn  SAXoTECH  will  display  SAXoPRESS  Content  Man¬ 
agement  Systems  that  enable  media  companies  to  create,  edit, 
manage,  and  publish  news  content  both  in  print  and  online. 


Knight  International  Press  Fellowships 


Live  abroad  for  up  fa  nine  months 
and  share  your  skills 
with  colleagues  in 
emerging  democracies. 


Application  Deadline: 
July  15 


U.S.  Radio,  TV  and  Newspaper  Professionals 
are  needed  with  the  following  experience; 

•  Advertising 

•  Broadcast  Production 

•  Business  Management 

•  Circulation 

•  Curriculum  Development 

•  Design  and  Layout 

•  Pre-press  Production 

•  Reporting  and  Editing 


For  more  information  contact: 

International  Center  for  Journalists 

]  61 6  H  Street,  NW  •  Third  Floor 
Washington,  DC  20006  USA 
Tel;  202-737-3700  •  Fax:202-737-0530 
l(night@icfj.org  •  www.icfj.org 


Rockville,  Md. 

(301)  294-0805;  Fax:  (301)  294-1761: 
rlaszlo@saxotech.com; 

Web  site:  http://www.saxotech.com 

Booth:  124 

ScTTEX  Digitai.  Printing  Inc. 

STAFFED  BY  Brian  Curiy,  Carl  Dunaway,  Don  Denofsky,  and 
Monteen  Jones 

KXHIHIT:  Scitex  will  demonstrate  a  high-speed  inkjet 
addressing  of  a  TMC  system,  perfect  for  addressing  of  TMC 
and  daily  newspaper  packages. 

;  Dayton,  Ohio 

(937)  259-3000:  Fax:  (937)  259-3385; 
mjanes@scitexdpi.cam: 

Web  site:  http://www.scitexdpi.com 

Booth:  2167 

SiC.NODE 

STAFFED  BY  Rick  Newman  and  Lou  Nyerges 
EXHIBIT:  Signodewill  demonstrate  the  LB-Newspaper 
automatic  strapping  machine,  designed  specifically  for 
newspaper  bundling. 

Glenview,  III. 

(847)  657-7691;  Fax:  (847)  657-7676; 
cochaa@signodegraphicarts.cam: 

Web  site:  http://www.signode.com 

,  Booth:  459 

I  SiTMA  U.S..\.  Inc. 

STAFFED  BY  Steve  Butikis,  Allan  Lindsay,  Atim  Barthel,  and 
I  Barbara  Hoffman 

KXI I IKIT:  Sitma  will  be  providing  information  on  its  various 
'  systems,  including  high-speed  poly-  and  paper-wrapping  sys- 
'  terns,  quaterfolding  systems,  distribution  systems,  in-line  dig- 
I  ital  printing  buffering  and  folding  systems,  envelope  inserting 
systems,  and  return  systems  for  newspapers  and  magazines. 
St.  Paul,  Minn. 

I  (651)  222-2324: Fax:  (651)  222-4652: 
sitmausa@sitma.com; 

Web  site:  http://www.sitmagroup.com 

I  Booth:  323 

i  Smith  Rl’M  Core. 

'  STAFFED  BY  Vicki  Smith,  Jessica  Brunk,  Janette  Schumm,  Bill 
Palmer,  and  Dennis  Schupp 

1  EX  11 1  BIT  Smith  RPM  will  demonstrate  new  high-  speed 
pulsing  features  of  the  PDS-2000  Digital  Dampening  System, 

I  and  a  new  Speed  Clean  automated  blanket  cleaning  system. 

;  Both  products  improve  print  quality  while  substantially  reduc¬ 
ing  operating  costs.  Pressroom  Products  features  new  ad¬ 
vancements  in  mixing/water  purification  systems,  and  NAMA 
Graphics  inking  and  oil  chilling. 

Overland  Park,  Kan. 

(913)  888-0695:  Fax:  (913)  888-0699; 
info@$mithrpm.com; 

Web  site:  http://www.smlthrpm.com 

Booth:  4059 

I  T  he  SonwARi. Consi  ruction  t'o 
'  STAFFED  BY  Lee  Funnell,  Rick  Marucci,  Jun  Zhang,  Franklin 
:  Simmons,  Tim  Mitchell,  Jennifer  Thompson,  Kate  Chapman, 

I  Kimberly  Trouten,  and  Tracy  Legg 
I  EXHIBIT  The  Software  Construction  Co.  will  present  the 
i  see  MediaServer  archive  and  production  management 
j  system  for  Windows  NT/2000  and  SQL  Server,  incorporating 
!  Verity  search  technology. 

Alpharetta,  Ga. 

(770)  205-5756:  Fax:  (770)  205-5880, 
i  leef@swcc.com: 

Web  site:  http://www.swcc.com 

,  Booth:  3459 

i  Sdl  rWAHI,  I'ONSIII  TING  .Si'.KVU  l-S 

I  STAFFED  BY  Richard  Cichelli  and  Kurt  Jackson 

{continued  on  page  45} 


44  EDITOR  &  PUBLISHER  MAY  14,  2001 
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EDITORef  PUBLISHER 


Phone:  1-888-825-9149 


CLASSIFIED  ADVEBTISING 


Fax :  (646)  654-5312 


MMACMAHON@EDITORANDPUBLISHER.COM 


HPREUSS@EDITORANDPUBLISHER.COM 


-FEATURES  AVAILABLE- 


_ ASTROLOGY 


WEEKLY-  MONTHLY  -  CAMERA  READY 

FREE  link  to  WWW  brings  readers 
Time  Data  Syndicate  (800)  322-5101 

_ ENVIRONMENT _ 

“ENVIRONMENTAL  TRENDS" 

Weekly  syndicated  column.  Excellent 
real  estate  supplement.  Samples/rates: 

Stuart  Lieberman  (732)  355-1311 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 

Call  (800)  2924308/(909)  927-0164 


-ANNOUNCEMENTS- 


NEWSPAPER  APPRAISERS 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATE 
Box  579,  Landrum,  SC  29356 

WHATS  YOUR  PAPER  WORTH? 

Find  Out  Today!  It’s  Free! 
www.mediamergers.com 
W.B.  Grimes  &  Co.,  Est.  1959 

KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  LOS  ANGELES 
Appraisals,  Formal  Business  Plans 
Operating  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
(516)  379-2797 
(727)  786-5930 
kamenandco@aol.com 

NEWSPAPER  BROKERS 

Leader  in  Sale 
of  Community  ^ 

Check  our  references 
(214)  265-930iJ 

Rickenbacher  Media 

f>73  \  Desco  l^r..  Dal  la 
6731  Desco  Dr..  Dallas,  TX  75225 
u  ww.rickenbachermedia.com 

MICHAEL  D.  LINDSEY 

Experienced  -  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 

www.publicationsforsale.com 

THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers" 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 


-ANNOUNCEMENTS- 


C.  BERKY&  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)  3684352 
23  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 
www.editorand  publisher,  com 


NEWSPAPER  BROKERS 


800  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
'  24212  Muscari  Court 

Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S.West/West 
(505)  524-0122 

John  Szefc,  Midwest  (845)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 

PHILLIPS  PROPERTIES,  INC. 

Consultants-Investments 
Management  -  Brokers 
P.O.  Box  219 
Baker,  FL  32531 

Phone  (850)  537-4040 
I  Fax  (850)  537-4050 

GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 

Affiliated  with  Mel  Hodell,  Media  Broker  Inc. 
Nationwide  Sales,  Acquisitions,  Mergers 

(661)  323-3220,  Fax  (661)  323-3090 
www.media-broker.com 

MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 

GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

NEWSPAPERS  FOR  SALE 

FOR  SALE:  37%  minority  share  in  The  GaF 
lup  Independent.  No  brokers  or  intermediar¬ 
ies.  Contact:  Jack  Zollinger  at: 

I  (305)  6614587  or 

:  1514  Urbino  Ave.,  Coral  Gables,  FL  33146 

SIX  YEAR-OLD  monthly  newsjournal  for 
sale  in  2nd  fastest  growing  city  in  US. 
Needs  to  go  weekly.  LareDOS. 

Webpage  LareDOS.net 
Meg  Guerra  (956)  791-9950;  740-0294 

MAJOR  CITY  MAGAZINE.  sTick.Tc^n 
profitable.  $225K.  Also  county  seat  week- 
1  lies,  others.  Free  list.  Bill  Berger,  ATN, 
j  1801  Exposition,  Austin,  TX  78703-2833 
I  (512)476-3950 

FOR  A  LIST  OF 

Publications  For  Sale  Go  To... 
www.mediamergers.com 
:  W.B.  Grimes  &  Co.,  Est.1959 

,  NEWSPAPERS  WANTED 

i  WANTED  TO  PURCHASE:  SmalFtown  news¬ 
papers  with  paid  circulation  4,000  or  above 
by  award-winning  non-public  group  that  will 
treat  your  employees  and  your  community 
as  well  as  you  have  done, 
j  Box  2036,  Editor  &  Publisher 

I  770  Broadway,  7th  FI,  NY,  NY  10003 


PUBLICATIONS  FOR  SALE 


REGIONAL  COASTAL  MAGAZINE  for  sale 
in  Southeastern,  MA.  Well  established, 
slick,  4-color,  profitable.  $500K  gross. 

Editor  &  Publisher,  Box  2115 
770  Broadway  7th  FI 
New  York.  NY  10003 

SPECIAL  SECTIONS 

ONLINE.  IN  PRINT.  No  Hassle. 

New  Revenue.  Right  now!  (866)  626-6836 
contentthatworks.com 


CAMERA  &  DARKROOM 

NO  NONSENSE  50"  WEB 
Squeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 

EQUIPMENT  FOR  SALE 

TOSHIBA  COLOR  COPIER 

Feeder,  sorter,  low  usage,  30K  new.  Will 
sacrifice.  Lee  @  (619)  308-0088 

ncd@worldnet.  att.  net 

_ MAILROOM _ 

NEWSTEC,  INC 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 

NEWSPAPER  APPRAISERS 


•EQUIPMENTS  SUPPLIES- 


MAILROOM 


BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Marbni/Rima/Quipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-%56 


Inland  Newsoapei  Machinery  Corporation 

lir  a  cmwleie  li>l  ol  vam  llOOIlS-eili  ■  1913)492-909 
mnii.RlaidKfncM 


USED  PRESSES 

Let  us  help  you  through  the  process 
Sales  •  Rebuilding  •  Cylinders 
Installabon  •  Service 

MOUNTAIN  STATES.  INC. 

(800)  257-3045 
www.msicy1inders.com 

MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


•INDUSTRY  SERVICES- 


CIRCUIATION  SERVICFJS 
PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  2G0NC  (800)  7766397 

WWW.PROSTARTS.COM 

NEWSPAPER  APPRAISERS 


Confidential  Appraisal 
for  Estate,  ESOP, 
Partners,  Bank.  Tax, 
Stock.  Assets 


Bolitho-Cribb 
&  Associates 

Publicatton  Brokerage 
«  Appraisals  sst.1923 
Over  2000  papers  sold 


cribb.com 

Confidential  •  Convenient 
24  hourm  a  day,  7  days  a  waaR 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Cribb 
406-586-6621 
104  E.  Main,  Suite  402. 
Bozeman,  MT  59715 
)cribb@crlbb.com 


Jim  Hicks 
307-684-9407 
336  US  16  East, 
Buffak^  WY.  828M 
ihicks@cribb.com 


Tom  Karavakis 
941-403-4133 
268  Edgemare  Way  E., 
Naples.  FL  341  (fe 
tkaravakis®crtbbxom 


For  a  listing  of  publications  for  sale,  go  to  www.crfbb.com 


Advertisers  call  MichQie  Golden  at  (646)654-5304 
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Phone:  1-888-825-9149 


ClAHIFIED  1DVERTISIN6  Fax :  (646)  654-5312 


MMACMAHON@EDITORANDPUBI.ISHER.COM 


HPREUSS@EDITORANDPUBLlSHER.COM 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 

MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus  Quan¬ 
tity  sales!  Phone:  (732)  738-5100 
FAX:  (732)  738-5115 
E-mail:  mpi@marketingplusinc.com 
www.marketingplusinc.com 

JOHN  A.  BURKE 

Single  Copy  Sales  •  Telemarketing 
Crew  Sales 
NY  •  NJ  •  PA 

Call/Fax:  (631)  588-2735 

SPECTRUM  MARKETING  SERVICES 

A  teleservice  solution  for 
'  Cold-call  projects 
'  Stopsaver  projects 
’  Ui>grade  projects 
'  And  NIE  Fundraising 
Call  Doug  Reese  (800)  972-6778 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)  5501515 
Eric  Southward 
www.metro-news.com 


CIRCULATION  SERVICES 
Professional  Telemarketing  &  Database 
Services 

THE  PREPAID  SUBSCRIPTION 
SALES  LEADER 

•  35%  Prepaid  Subscription  Sales 
GUARANTEED 

•  Digital  Audio  Recording  of  ALL  Sale 
Transactions 

•  Nonpay  Stops  Converted  to  PIA  Restarts 

•  New  Mover  Campaigns  From  $9.00  Per 
Orders  Including  Lists 

•  Telemarketing  Lists  &  Database  Services 

•  Inbound  Direct  Mail  Response/  Customer 
Services 

Visit  Our  Website: 
www.circulationservices.com 
Or  call  Andy  Orr  at: 

(970)  493-0470ext.  109 
for  a  confidential  consolation 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 

BETTER 

Telemarketing  Best  References 
The  Telesphere  Company 
(800)  884-9511 
HHalat@aol.com 

COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 
(303)  791-3301  www.fakebrains.com 
C2 


COMPUTER  SOFTWARE 

COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or  Web 
Ad  Sales.  Production,  Billing,  Invoicing  and 
Accounting. 

•  SUB4  for  Subscription  Fulfillment 

•  CATS  for  Competitive  Advertising 

•  Custom  programming  available 

Take  a  test  driver!!  See  it  at 
www.abelson.com/publishing.htm 
or  Call  Susan  or  Glenn  at  (516)  596-9610 

EMPLOYMENT  SERVICES 

-  Over  125  New  Career  Opportunities!  - 
$$$  -  70  Cities!  Account  Executives 
Sales  Management  -  Marketing  - 
Research  -  Traffic  -  Production  - 
Promotion  www.MediaRecruiter.com  - 
Free  to  Candidates!  303-368-5900 

FIND  ACCOUNT  EXECUTIVES!  Sales 
Managers!  Marketing-  Research  -  Traffic 
•  Production  -  Promotion  Pros! 
www.MediaRecruiter.com  $295  Total  Fee 
303-368-5900  -  50,000  Sales  Pros 
see  your  ad  monthly! 

PRESSROOM  SERVICF.S 

PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Un¬ 
safe  floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


READERSHIP  SERVICES 


GROW  YOUR  READERSHIP 

Invest  In  Your  Future  Today 


ClarionGroup  provides  the  first  and 
only  comprehensive  readership  building 
solution  based  on  the  eight  elements  of  the 
2001  NAA/ASNE/RI  IMPACT  Study. 
Solutions  tailored  to  your  market,  your 
readers.  Our  group  provides  25  years 
newspaper  Marketing.  Management, 
Technology  experience  plus  30  years 
Branding,  Marketing,  Advertising  services 
^cross  several  industries. 


Offices  in  St.  Louis,  MO 
Atlanta,  GA;  McLean,  VA 

1-800-731-3668 

clarion@tetranet.net 


CLASSIFIED  ADVERTISERS; 


IF’ 


iTSEEA 


lEiiaifiHni 


PLEASE  CALL  IIS  AT 


1.825.9149 


EDITOR& PUBLISHER  CI.ASSIHEDS  .MAY  14.  2001 


-HELP  WANTED- 


ACADEMIC 


STUDENT  MEDIA  ADVISOR 
Division  of  Campus  Life 
Emory  University 

The  Advisor  to  Student  Media  assists  the  di¬ 
vision  and  student  media  in  the  strategic 
planning  and  implementation  of  student  me¬ 
dia  programs,  and  advises  student  writers, 
designers,  photographers,  producers,  busi¬ 
ness  workers,  editors,  DJ’s  and  other  stu¬ 
dent  media  leaders  on  concept,  staff  organ¬ 
ization  and  recruitment,  bids  and  specifica¬ 
tions,  writing/filming,  design/production 
and  editing.  Makes  recommendations  on 
computer  related  needs,  serves  as  a  bridge 
between  student  media  and  division/univer¬ 
sity  departments.  Conducts  training  ses¬ 
sions  as  appropriate.  $upervises  General 
Manager  of  student  newspaper  and  Student 
Media  Net  Technician. 

Master’s  degree  in  Communications,  Jour¬ 
nalism  or  related  field  is  preferred;  three  to 
five  years  related  work  experience  in  broad¬ 
casting  or  print  publication  helpful.  Previous 
experience  advising  students  in  print  or 
broadcast  media  necessary.  Occasional 
evening  and  weekend  hours  are  required. 
Schedule  flexible. 

Review  of  applications  will  begin  immediate¬ 
ly  and  continue  until  the  position  is  filled. 
Please  submit  a  letter  of  application,  re¬ 
sume  and  three  references  to: 

Student  Media  Search  Committee 
Emory  University 

P.O.  Drawer  C,  Atlanta,  (jA  30322 
AA/EOE 


VISITING  ASSISTANT  PROFESSOR 
IN  PHOTOJOURNALISM 
THE  UNIVERSITY  OF  MONTANA 
The  University  of  Montana  School  of  Jour¬ 
nalism  seeks  a  full-time  visiting  assistant 
professor  for  the  academic  year  from  Au¬ 
gust  2001  through  May  2002.  Duties  will 
include  teaching  courses  in  photojournalism 
and  design.  Applicants  should  have  at  least 
five  years  of  full-time  professional  experi¬ 
ence  as  a  journalist.  Some  experience 
teaching  journalism  at  the  college  level  is 
preferred.  A  bachelor’s  degree  in  journalism 
or  related  field  is  required.  A  masterns 
degree  is  preferred.  Salary  is  $35,000  plus 
benefits.  Review  of  applications  will  begin 
May  25  and  continue  until  position  is  filled. 
Send  letter  of  interest,  resume  and 
portfolio  of  work  to: 

Keith  Graham,  School  of  Journalism 
The  University  of  Montana 
32  Campus  Drive 
Missoula,  MT  59812-1067 
For  further  information  call: 
(406F243-2238 

The  University  of  Montana  is  an  equal  op¬ 
portunity/affirmative  action  employer  and 
encourages  applications  from  women,  mi¬ 
norities,  Vietnam  era  veterans,  and  persons 
with  disabilities. 


ADMINISTRATIVE 


BREAK  THE  CHAINS  and  join  our  team  of 
entrepreneurs!  Fackelman  Newspapers 
needs  self-motivated  newspaper  publish¬ 
ers/editors  with  desire/drive  to  do  it  right, 
get  it  done.  Want  to  move  up?  Presently  op¬ 
erating  in  LA,  MO,  TX,  VA,  and  FL,  we  seek 
winners.  Apply  by  confidential  resume  to: 

Marc  A.  Richard 

P.O.  Box  2265,  Panama  City,  FL  32402 


ADMINISTRATIVE 


SYNDICATION/BUSINESS  MANAGER 
TransAtlantic  Futures,  an  international  com¬ 
munications  consulting  and  publishing  firm, 
seeks  a  Syndication/Business  Manager  for 
our  Washington,  DC  office.  Primary  respon¬ 
sibility  will  be  to  build  a  globally  syndicated 
features  service  for  weekly  print  columns 
on  economic  and  political  issues.  The  suc¬ 
cessful  candidate  will  have  prior  high-level 
experience  in  newspaper/magazine  syndi¬ 
cation  or  book  publishing;  a  strong  interest 
in  economics  or  international  affairs;  fluency 
in  at  least  one  major  non-English  language; 
excellent  marketing  and  presentation  skills; 
and  current  U.S.  work  authorization.  Strong 
preference  will  be  given  to  candidates  with 
some  business  and  financial  management 
experience  or  an  MBA.  E-mail  or  fax  cover 
letter  and  resume  to: 

hr@tafnet.com  (202)  8984767 

GENERAL  MANAGER 

Expansion  of  well-established  weekly  news¬ 
paper  company  in  one  of  the  nation’s 
fastest  growing  markets  creates  unique  op¬ 
portunity  for  chief  operating  officer.  All  de¬ 
partments  will  report  to  you  and  you’ll  have 
the  resources  to  take  on  the  local  dailies 
and  create  a  community  news  weekly  pack¬ 
age  that’s  essential  to  readers  and  advertis¬ 
ers  alike.  Excellent  salary  and  opportunity 
for  growth.  Located  in  diverse  and  attractive 
southern  part  of  Zone  9.  If  you’re  com¬ 
fortable  in  all  departments  and  you’ve  got  a 
track  record  of  product  development  and 
proven  sales  abilities,  E-mail  your  resume 
and  a  letter  with  references  and  salary  his¬ 
tory  to  Consultpub@AOL.com,  or  call: 

(203)  457-1374.  All  replies  confidential 

PUBLISHER 

To  lead  the  Grand  Haven  (Ml)  Tribune,  a 
10,300-circulation  six-day  newspaper  on 
the  beautiful  shore  of  Lake  Michigan.  You’ll 
replace  a  publisher  who’s  being  promoted 
effective  at  the  end  of  this  year  to  one  of 
our  larger  papers.  We’re  a  family-owned 
group  that  gives  its  publishers  plenty  of 
running  room.  Applicants  should  have 
strong  hands-on  newspaper  management 
experience  and  a  record  of  creativity  and 
accomplishment  against  serious  competi¬ 
tion.  Internet  savvy  and  computer  literacy 
are  a  big  plus.  Write  (please  don’t  call)  with 
resume/references/salary  history  to; 

David  Rau,  chairman,  Reflector-Herald,  Inc. 

17  Pope  Avenue,  Executive  Park  Suite  3A 
Hilton  Head  Island.  SC  29928 
An  equal  opportunity  employer 


ADVERTISING 


NATIONAL  SALES 

Join  the  Memphis  Commercial  Appeal  new 
advertising  team  as  a  lead  sales  person  in 
our  National  Department.  The  stage  is  set 
for  your  success  in  a  top  market  with  a 
strong  base  of  national  advertising.  Movie 
studios,  automotive,  telecommunications, 
travel  and  pharmaceuticals  are  few  of  the 
exciting  categories.  We  are  looking  for  a 
professional  with  a  proven  track  record  of 
increasing  sales.  Overnight  travel  required. 
Send  your  resume  in  confidence  to: 

The  Commercial  Appeal 
Attn:  Charlotte  Cranford 
National  Sales 

495  Union  Avenue,  Memphis,  TN  38103 
Or  E-mail  to:  cranford@gomemphis.com 

www.editorandpublisher.com 


Phone:  1-888-825-9149  CLUniFIED  ADVERTISING  Fax :  (646)  654-5312 
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-HELP  WANTED- 


ADVERTISING  ADVERTISING 


(1)  RETAIL  ADVERTISING  MANAGER  & 

(1)  CLASSIFIED  ADVERTISING  MANAGER 
Immediate  Openings 
Stock  Options,  401(k) 

Lucrative  Salary 
Health  Benefits 
Vacation  &  More! 

Aggressive,  results-oriented  Retail  and  Clas¬ 
sified  Advertising  sales  professionals 
wanted  for  southeastern  Pennsylvania  daily 
paper.  If  you  are  looking  to  advance  your 
career  with  one  of  the  area's  largest  Subur¬ 
ban  Philadelphia  Newspaper  groups,  then 
DON’T  DELAY!  Send  your  resume  today: 
Advertising  Director 
The  Times  Herald 
410  Markley  Street 
Norristown,  PA  19401 
Or  Fax  to:  (610)272-9515 

ADVERTISING  DIRECTOR 
The  Sun,  a  member  of  the  E.W.  Scripps 
family  and  a  35000-f  daily  newspaper  in 
the  Pacific  Northwest,  seeks  a  dynamic  Ad¬ 
vertising  Director  to  lead  our  advertising 
sales  and  ad  production  force.  We’re  look¬ 
ing  for  an  experienced  advertising  executive 
with  a  solid  track  record  of  sales  achieve¬ 
ment  and  who  believes  in  relationship  build¬ 
ing.  Successful  candidates  will  possess  a 
strong,  positive  leadership  style  with  demon¬ 
strated  abilities  to  manage  andlead  in  a 
competitive  business  environment.  The 
Advertising  Director  is  responsible  for  rev¬ 
enue  budget,  sales,  forecast  and  all  de¬ 
partment  operations. 

The  Sun  serves  the  beautiful  West  Sound, 
is  a  drive  away  from  the  Olympic  Mountains 
and  a  ferry  ride  away  from  Seattle.  Position 
offers  competitive  salary  and  exceptional 
employee  benefits  package.  Reply  in 
confidence  to: 

Michael  Levi,  Publisher 
The  Sun 
545  Fifth  Street 
Bremerton,  WA  98337 
Or  email:  SunHR@thesunlink,com 


REGIONAL  MARKETING  DIRECTOR 
South  Georgia  Media  Group  is  looking  for  a 
dynamic  individual  to  act  as  regional  Adver¬ 
tising  Marketing  Director  for  our  group  of 
daily  and  weekly  products.  Leadership  and 
communication  skills  required.  We  offer 
competitive  compensation  and  excellent 
benefits.  Send  your  resume  and  salary  re¬ 
quirements  to: 

shan.miller@gaflnews.com 
Fax:  (229)  259D527 
Human  Resources,  Valdosta  Daily  Times 
201  N.  Troup  Street,  Valdosta,  GA  31601 

GOT  TALENT? 

Need  a  new  challenge,  position  or  geo¬ 
graphic  change?  Visit  us  often  to  check  for 
new  employment  opportunities! 

www.BrehmCommunications.com 

CLASSIFIED  ADVERTISING  DIRECTOR 
The  News  Journal,  Gannett’s  only  statewide 
newspaper  in  Delaware  with  circulation  over 
148,000  on  Sunday,  has  an  immediate 
opening  for  a  Classified  Advertising  Direc¬ 
tor.  This  sales  driven  individual  will  lead  our 
automotive,  employment,  real  estate  and 
call  center  operations;  and  will  oversee  the 
sales  of  special  sections  and  related  online 
advertising.  The  successful  candidate  for 
this  hands-on,  high  energy  position  will  pos¬ 
sess  3-5  years  of  advertising  sales  man¬ 
agement  experience  and  will  be  a  proven 
motivator  of  successful  sales  professionals. 
Interested  applicants  are  invited  to  forward 
a  resume  and  letter  of  application  including 
compensation  requirements  to: 

Human  Resources 
The  News  Journal  Company 
950  West  Basin  Road 
New  Castle,  DE  19850 
Fax:  (302)  324-2578 
E-mail:  dstypins@wilmingt.gannett.com 
The  News  Journal  Company  appreciates 
the  advantages  of  a  diverse  workforce 
through  a  commitment  to  equal  employment 
opportunity. 


ADVERTISING  ADVERTISING 


SALES  MANAGER/COACH 


The  Advertising  Department  of  the  Milwaukee  Journal  Sentinel,  Wisconsin’s  largest  news¬ 
paper,  currently  has  a  need  for  a  Sales  Manager/Coach  for  its  Retail  Division.  We  are 
seeking  an  experienced,  results-driven,  enthusiastic,  customer-focused  manager  to  lead 
our  retail  sales  teams  into  the  future.  The  focus  of  this  position  is  to  provide  our  adver¬ 
tisers  with  superior  customer  service  utilizing  a  full  range  of  products  while  exceeding 
sales  goals  in  a  positive,  professional  manner. 

This  key  position  is  responsible  for:  supervising  and  motivating  sales  teams,  facilitating 
the  achievement  of  both  individual  and  team-based  revenue  goals,  assisting  in  develop¬ 
ing  new  accounts,  analyzing  sales  activities  and  fostering  the  professional  growth  of 
each  team  member. 

The  ideal  candidate  will  possess  a  BA  in  Advertising,  Communication,  Marketing  or  Busi¬ 
ness,  excellent  oral  and  written  communication  skills  and  3  to  5  years  of  successful  out¬ 
side  newspaper  advertising  sales  experience.  Some  management/supervisory  experi¬ 
ence  is  preferred. 

We  are  an  employee  owned  company  with  an  outstanding  stock  plan.  We  also  offer  an 
excellent  salary  with  bonus  structure,  medical,  dental,  vision,  401(k),  pension  plan  and 
tuition  reimbursement.  If  interested  please  send  your  resume,  cover  letter  and  salary 
requirements  to: 

Journal  Sentinel  Inc., 

Human  Resources  Department 
333  West  State  Street.  Milwaukee,  Wl  53203 
(414)  224-2897 
E-mail:  jgrjffith@onwis.com 


Classified  Advertising  call  (888)825-9149 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
The  Union  Democrat,  11,500  circulation 
published  Mon.-  Fri.  located  in  the  beautiful 
Sierra  Foothills.  Convenient  to  San 
Fransisco,  Sacramento  and  Reno,  NV.  The 
Union  Democrat  is  part  of  Western  Commu¬ 
nications,  Inc.  a  family  owned  group  based 
in  Bend,  OR.  Send  resume  to:  The  Union 
Democrat,  Adv.  Director,  84  S.  Washington 
St..  Sonora,  CA  95370. 


SALES  MANAGER 

Expanding  Zone  9  weekly  newspaper  com¬ 
pany  with  multiple  titles  is  looking  for  a 
sales  manager  with  a  track  record  of  reve¬ 
nue  growth.  You’ll  be  responsible  for  major 
accounts  and  oversee  a  display  staff  of  six, 
plus  structure  and  build  a  classified  depart¬ 
ment.  Great  opportunity  in  a  very  desirable 
community.  E-mail  your  resume,  salary  his¬ 
tory  and  at  least  three  references  to: 
consultpub@AOL.com 
All  replies  confidential 


ADVERTISING 


CLASSIFIED  AD  MANAGER 
ADVO,  Inc,  publisher  of  the  South  Jersey 
Shopper’s  Guide  a  420,000  circulation 
shopper,  has  an  excellent  career  opportuni¬ 
ty  for  a  results-oriented,  high  energy  individ¬ 
ual  to  manage  our  Classified  Advertising 
Department.  In  this  role,  you  will  be  respon¬ 
sible  for  managing,  training  and  motivating 
a  staff  of  sales  representatives.  In  addition, 
you  will  be  responsible  for  generating  week¬ 
ly  and  monthly  goals.  The  ideal  candidate 
will  possess  prior  sales/  management  ex¬ 
perience,  ability  to  handle  muttiple  responsh 
bilities  in  a  fast  paced,  deadline  driven  envi¬ 
ronment,  excellent  reasoning,  problem  solv¬ 
ing,  judgment  and  analytical  skills  and  PC 
knowledge  (Excel,  Word).  Earning  Potential 
$60,000  -  $80,000  First  Year!  Base  Salary, 
Monthly  Bonus  Program,  Medical,  Dental, 
401(k),  Vacations,  Holidays. 

For  immediate  consideration  fax  resume  to: 

(856)  616D299 

or  E-mail:  shoppersguide@dsapub.com 


ACADEMIC 


ACADEMIC 


Associate  Vice  President  for 
News  and  Communications 

Duke  University 

The  Associate  Vice  President  for  News  and  Communications  is  responsible  for 
planning,  directing,  and  coordinating  the  dissemination  of  timely  and  forthright 
communications,  including  the  content  of  the  University's  top  level  web  pages. 

Position  directs  a  staff  of  professional  journalists  responsible  for  providing  infor¬ 
mation  services  to  both  print  and  broadcast  media,  and  supervises  the  writing, 
editing,  and  production  of  Dialogue,  Daily  Dialogue,  news  releases,  and  special 
communications. 

Minimum  of  ten  years  news/public  affairs  experience  with  strong  skills  in  writing, 
editing,  and  exercising  independent  news  judgment:  must  demonstrate  integrity  in 
traditional  and  web-based  reporting  and  editing:  working  knowledge  of  national 
and  international  media  outlets  and  organizations.  Experience  in,  or  direct  knowl¬ 
edge  of,  a  higher  education  research  environment  or  similar  organization  desired. 

Interested  and  qualified  candidates  please  submit  comprehensive  cover  letter  and 
resume  to  AVP  News  and  Communications  Search,  c/o  Patricia 
Kimbrough,  Box  90028,  Duke  University,  Durham,  NC  27708-0028  or  via 
email  to  patricia.kimbrough@duke.edu  and  to  careers@mc.duke.edu 


Duke  University  Is  An  Equal  Opportunity/ Affirmative  Action  Employer 


www.editorandpublisher.com 
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-HELP  WANTED- 


ADVERTISING  ADVERTISING  CIRCULATION _  _ CIRCULATION 


CLASSIFIED  ADVERTISING  DIRECTOR 
The  Sioux  City  Journal,  SiouxIand’s  only  dai-  ; 
ly  newspaper,  circulation  of  47,984  daily 
and  48,208  Sunday,  is  in  search  of  a  Clas-  | 
sified  Advertising  Director  to  lead  our  sales  j 
team. 

Responsibilities  include  establishing  sales  ' 
forecasts  and  implementing  innovative 
strategies  designed  to  increase  revenue. 
Ideal  candidate  will  possess  a  degree  in  i 
Business,  Advertising,  Marketing  and/  or 
equivalent  career  experience  combined  | 
with  successful  leadership  skills.  High  ener¬ 
gy  with  the  ability  to  train  and  motivate  the 
staff  is  a  must. 

The  Sioux  City  Journal  offers  an  excellent  ^ 
compensation  package  including:  Sala¬ 
ry/Bonus  program  with  unlimited  earning 
potential.  Life  and  Health  Insurance,  401(k) 
Retirement  Plan,  Paid  Holidays,  Vacation 
and  Sick  leave. 

The  Sioux  City  Journal  is  an  exciting,  ^ 
fast-paced,  supportive  and  challenging 
work  environment.  We  constantly  strive  to 
stay  abreast  of  current  marketing  trends  I 
and  offer  new  and  innovative  products  and  ^ 
services  to  meet  the  needs  of  the  market¬ 
place. 

If  you  are  interested  in  this  opportunity, 
please  reply  with  resume  and  cover  letter  to:  : 

Publisher,  Sioux  City  Journal 
P.O.  Box  118 
Sioux  City,  lA  51102 
E-mail:  rep@siouxcityjournal.com 

The  Sioux  City  Journal  is  an  Equal  Opportu¬ 
nity  Employer.  A  post  job  offer  drug  test  is 
required. 


CLASSIFIED  ADVERTISING  MANAGER 
The  Town  Talk,  a  40,000-i-  Gannett  daily  lo-  : 
cated  in  central  Louisiana  is  seeking  a  Clas¬ 
sified  Advertising  Manager.  This  person  will 
be  responsible  for  meeting  overall  classified 
revenue  goals  and  will  manage  10  em¬ 
ployees  whose  sales  responsibilities  include  ; 
our  award-winning  daily  newspaper,  a  i 

competitive  shopper  and  an  array  of  niche  | 
publications.  The  success  candidate  will  I 
have  strong  organizational,  leadership  and  i 
communication  skills  and  should  have  profi¬ 
cient  computer  skills.  This  position  requires  i 
a  Bachelor’s  degree  with  3  years  of  Classi¬ 
fied  sales  management  experience  in  both  ! 
inside  and  outside  sales  areas.  We  offer  ' 
competibve  salary,  incentive  plan  and  com-  j 
pany  benefits.  | 

Send  resume  with  cover  letter  to: 

Joy  L.  Williford  i 

P.O.  Box  7558 

Alexandria,  LA  71306  i 

or  E-mail  to: 

personnel@thetowntalk.com 


COME  LIVE  IN  SUNNY  FLORIDA! 

The  Florida  Times-Union,  in  sunny  Jackson¬ 
ville,  Florida  along  the  majestic  St.  Johns  j 
river  and  warm  beaches,  is  searching  for  a  i 
dynamic  Classified  Automotive  Manager. 
This  manager  will  work  with  a  tremendously, 
successful  outside  sales  team  in  the 
continued  building  of  this  category  of  busi¬ 
ness.  He/she  will  visit  new  and  used  auto¬ 
mobile  dealers  with  and  without  this  staff  to 
ensure  markets  share  and  category  needs. 
The  right  individual  must  have  excellent 
communication,  customer  service  and  ' 
coaching  skills  to  compliment  advertising  ; 
sales  experience.  The  successful  candidate 
will  analyze  automobile  dealers!  business, 
marketing  expenditures  and  profiles  to  de¬ 
termine  needs.  The  ideal  candidate  will  pos-  ; 
sess  a  college  degree  or  equivalent  experi¬ 
ence  in  advertising  or  marketing.  Must  be  a  ^ 
team  player  with  proven  ability  to  develop,  j 
train  and  motivate  sales  group.  Previous  su-  j 
pervisory  and  newspaper  experience  is  pre¬ 
ferred  along  with  a  valid  driveris  license  and 
current  automobile  insurance.  Ever  thought  ' 
about  living  in  Florida?  Hereis  your  chance. 

If  interested,  please  send/fax/%-mail  cover 
letter  and  resume  with  salary  requirements 
to:  Employment  Manager,  c/o  The  Florida 
Times-Union,  P.O.  Box  1949,  Jacksonville, 

FL  32231;  fax:  (904)  3594695. 

E-mail:  spulmano@jax-tu.com  , 


OUTSTANDING  OPPORTUNITY  for  advertis-  ^ 
ing  person  on  the  move.  We  seek  a  strong  | 
number  two  person  to  help  oversee  all  ad¬ 
vertising  for  2  daily  newspapers  in  North 
Central  Ohio.  This  candidate  will  have  excel¬ 
lent  people  skills,  strong  background  in 
classified  and  retail  advertising.  Must  be 
flexible  and  willing  to  work  and  help  grow 
our  dailies,  weeklies  and  shopper  publica-  | 
tions.  Send  resume  to  Rhonda  Geer,  adver-  j 
tising  director.  The  Daily  Record,  212  East  j 
Liberty  Street,  Wooster,  OH  44691.  No  ; 
calls,  please. 

ADVERTISING  SALES  MANAGER 
Incredible  adventure  for  entrepreneurs  and 
sales  sharks  looking  for  fantastic  career  op-  , 
portunity.  Bigfoot  Media,  publisher  of  the 
Berkeley  Daily  Planet  &  San  Mateo  Daily  S 
Journal,  is  looking  for  high-energy  Sales  i 
Managers  to  build  and  lead  teams  at  small, 
start-up  California  daily  newspapers.  Abso¬ 
lutely  must  love  salesJooking  for  aggressive 
up  and  comers!  Competitive  compensation 
stock  options  for  aggressive  leaders.  Not 
for  the  faint-hearted:  strong,  entrepreneurial  i 
work  ethic  required!  | 

E-mail  cover  letter,  resume,  salary  history:  | 
hr@berkeleydailyplanet.net  i 

Or  Fax:  (510)  841-5695  j 


CIRCULATION  MANAGER  -  Immediate  open¬ 
ing  for  circulation  manager  (circulation 
5,000  daily)  at  Manistee  News  Advocate, 
located  in  resort  community  of  Manistee  on 
Lake  Michigan.  Ideal  candidate:  1  or  more  ! 
years  of  prior  circulation/newspaper  experi-  i 
ence,  professional,  enthusiastic  and  the  ' 
ability  to  work  well  independently.  The  posi-  ! 
tion  offers  competitive  salary  with  benefits.  . 
Send  letter  of  application,  resume,  salary 
requirements: 

The  Pioneer  Group 

Cheryl  Rosen,  Human  Resources  i 
502  N.  State  Street,  Big  Rapids,  Ml  49307  ' 
Or  E-mail:  crosen@pioneergroup.net  ’ 
by  June  10,  2001  ' 

HOME  DELIVERY  MANAGER 
The  Record  Searchlight,  a  progressive 
38,000  circulation,  daily  morning  newspa¬ 
per  in  northern  CA’s  recreation  heaven  has 
a  challenging  opportunity  for  hands-on  cir-  | 
culation  professional.  I 

We  are  looking  for  someone  with  excellent  | 
communication  skills,  effective  leadership  j 
skills,  and  a  proven  record  of  successful 
growth  through  creative  ideas,  determina¬ 
tion,  and  team  unity.  | 

Duties  include  overall  supervision  of  city  I 
home  delivery  staff  for  assigned  territories,  ! 
dock  personnel,  and  complaint  runners;  in-  j 
creasing  newspaper  penetration  and  reve¬ 
nue;  assisting  the  Circulation  Director  and 
other  managers  with  circulation  revenue 
projections  and  related  expense  budgets. 
Base  salary  $40k,  with  excellent  benefits:  j 
sick  and  vacation,  medical  and  dental,  ; 
401(k)  with  company  match,  employee  j 
stock  purchase  and  pension.  We  are  an 
equal  opportunity  employer  and  we  offer  a 
drug  free  workplace.  We  are  a  Scripps 
Howard  newspaper.  j 

Send  cover  letter,  resume  and  salary  re-  j 
quirements  to:  | 

Box  R-30  i 

Record  Searchlight, 

P.O.  Box  492397 
Redding,  CA  96049-2397 
Fax  to:  (530)  225-8399 
E-mail  to:  bsalyer@redding.com 


LOOKING  FOR  THAT 
EXCELLENT  CAREER  MOVE? 

The  Ogden  Newspapers  has  openings  at  a 
few  of  our  36  daily  newspapers.  We  have 
current  openings  in  Circulation,  Editorial, 
Advertising,  Production  and  more.  Check 
out  our  Career  Opportunity  page  at: 
www.ogdennews.com/opportunities 


HOME  DELIVERY  MANAGER 
The  Post  and  Courier,  located  in  beautiful  | 
Charleston,  South  Carolina,  has  an  exciting 
opportunity  to  lead  our  Home  Delivery  De¬ 
partment.  The  Post  and  Courier  has  circula¬ 
tion  of  105,000  daily,  120,000  Sunday 
and  is  published  by  The  Evening  Post  Pub¬ 
lishing  Company.  The  ideal  candidate  will 
possess  strong  leadership  skills  and  a  prov¬ 
en  track  record  of  circulation  success.  If  j 
you  are  looking  for  the  opportunity  to  lead  ! 
in  an  environment  that  encourages  forward 
thinking  and  rewards  achievement,  please 
send  your  resume,  cover  letter  and  salary 
history  to: 

Steve  Wagenlander,  Post  and  Courier 
134  Columbus  Street 
Charleston,  SC  29403 
Or  swagenlander@postandcourier.com 


CIRCULATION 
FORMER  ABC  AUDITOR 
The  New  York  Post  is  seeking  a  former 
ABC  Auditor  to  conduct  a  thorough  review 
of  the  circulation  practices  of  a  competitive 
tabloid  in  the  New  York  Market. 

Attractive  salary/bonus  compensation  pack¬ 
age  for  the  right  individual. 

Please  send  resume  to: 

John  Amann 
c/o  The  New  York  Post 
1211  Avenue  of  the  Americas 
New  York,  NY  10036 
E-mail:  jamann@nypost.com 
Or  Fax:  (212)  930^128 

THE  DAILY  CITIZEN,  an  award-winning  sev¬ 
en-day  13,000  daily  in  northwest  Georgia, 
needs  a  professional  circulation  director  to 
lead  department  of  nine  to  maintain  and 
build  circulation,  improve  customer  service 
and  improve  circulation  accounts  receiva¬ 
bles.  Candidate  will  also  be  responsible  for 
eight  other  publications  in  the  North  Georgia 
Newspaper  Group. 

The  successful  candidate  must  have  circu¬ 
lation  manager/director  experience  and  a 
college  degree  is  preferred.  Must  be 
sales-oriented  to  increase  penetration  in 
home  market.  Need  background  of  solid 
operational  experience  to  lead  improvement 
in  distribution  force.  Good  communication 
skills  a  must. 

As  department  head,  would  be  part  of 
newspaperis  strategic  management  team. 
Excellent  starting  salary,  plus  benefits 
package  and  growth  potential. 

Please  send  resume  with  references  and 
salary  requirements  to: 

Richard  D.  Brown,  Regional  Publisher 
The  Daily  Citizen 

P.O.  Box  1167,  Dalton,  GA  30722-1167 
Or  E-mail  to  rbrown@cnhi.com 


EDITORIAL 


COPY  EDITOR/DESIGNER 
The  Salem  (Mass.)  Evening  News  (35,000 
circulation)  has  an  opening  for  a  copy  edi¬ 
tor/page  designer  on  its  night  copy  desk. 
Duties  vary  and  include  design  of  Sports 
and  Features  fronts  with  some  A1  work, 
plus  producing  inside  local  news  pages 
using  QuarkXPress.  Must  have  a  love  of 
news  and  a  clean  style  of  page  design  that 
enhances  storytelling.  The  ability  to  use 
Quark  to  put  together  pages  quickly  and 
cleanly  is  essential.  Copy  skills  and  news 
experience  are  important,  too.  Our  empha¬ 
sis  is  on  local  news,  and  we  want  someone 
who  can  help  polish  it  and  present  it  with 
energy  and  accuracy.  The  Evening  News  is 
an  Ottaway  newspaper,  and  is  located  on 
Boston’s  North  Shore.  Send  resumes  to: 

Salem  Evening  News 
c/o  Dan  Ryan,  Design  Director 
32  Dunham  Road,  Beverly,  MA  01915 
Or  E-mail:  dryan@ecnnews.com 
(no  attachments,  please!) 


BUSINESS  AND  LIFESTYLES  REPORTERS 
The  Waterloo  Courier,  a  50,000  PM  daily 
in  northeast  Iowa,  needs  self-starters  with  a 
high  curiosity  level  on  our  Business  and 
Lifestyles  beats.  Show  us  your  enterprise. 
Send  resume  and  clips  to  Saul  Shapiro,  Ed¬ 
itor,  Waterloo  Courier,  P.O.  Box  540,  Wa¬ 
terloo,  lA  50701. 

www.editorandpublisher.com 


ADVERTISING  MANAGER 
Progressive  Northwestern  Michigan  daily 
newspaper  with  shoppers  and  niche  publi- 
cabons  is  looking  for  a  dynamic  sales  man¬ 
ager  to  motivate  a  team  of  Advertising  Rep¬ 
resentatives  and  support  staff.  The  right 
candidate  must  have  prior  newspaper  expe¬ 
rience  with  a  proven  record  of  success  in 
sales  and  management.  We  offer  competi¬ 
tive  salary  of  $45,000  plus  bonus/  com¬ 
mission  plan  and  benefits.  Send  resume  and 
cover  letter  to: 

Box  2108,  Editor  &  Publisher 
770  Broadway,  7th  FL,  NY,  NY  10003 


CIRCULATION 


ALASKA!  I 

CIRCULATION  DIRECTOR  1 

Morris  Communications  Corporation  is  j 
seeking  a  strong  manager  with  excellent  ; 
marketing  skills  to  serve  8,500  circulation  ! 
paper  in  beautiful  Southeast  Alaska.  Position 
oversees  6  day  a  week  delivery  and  robust  [ 
mailroom  operation.  Excellent  salary,  j 
bonus,  benefits  and  401(k).  Send  resume 
and  salary  history  to:  Don  Smith,  Publisher,  I 
Juneau  Empire,  3100  Channel  Dr.,  Juneau,  j 
AK  99801.  i 

Or:  dssmlth@juneauempire.com  I 
MAY  14,  2001 
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EDITORIAL 

EDITORIAL 

EDITORIAL 

EDITORIAL 

EDITORIAL  WRITER 

BUSINESS  WRITER 

POLITICAL  TEAM  LEADER 

REGIONAL  REPORTER 

If  you  value  the  opinions  of  others  but  are 
not  easily  turned  from  your  own,  if  the  inter¬ 
view  remains  as  favored  a  tool  for  your  re¬ 
search  as  a  Web-site  report,  and  if  your  edi¬ 
torial  writing  compels  with  its  logic  and  en¬ 
gages  with  its  passion,  sensitivity  and  wit. 
The  News- Journal,  a  100,000  circulation 
daily  newspaper  in  Daytona  Beach,  FL, 
would  like  to  talk  with  you  about  joining  our 
editorial  board.  Send  resume  and  work 
samples  to;  David  Wiggins,  editorial  editor. 
The  News-Journal,  P.O.  Box  2831,  Daytona 
Beach,  FL  32120-2831. 

Fax:  (386)  258-1577 

Or  E-mail  to:  david.wiggins@news-jrnl.com 
FINE  ARTS  WRITER 

Join  the  largest  newspaper  in  the  state  of 
Alabama.  The  Birmingham  News  seeks  a 
writer  to  review  classical  music  and  cover 
fine  arts  in  metropolitan  Birmingham.  This 
writeris  beat  will  include  the  Alabama  Sym¬ 
phony  Orchestra,  several  performing-arts 
series  (including  one  of  the  most  highly  ac¬ 
claimed  performing  arts  centers  in  the 
Southeast),  and  our  world-class  Museum  of 
Art.  The  successful  candidate  will  have  ac¬ 
ademic  and  professional  credentials  for  mu¬ 
sic  criticism  and  possess  the  ability  to  write 
quickly,  cogently  and  accurately  under 
deadline  pressures.  The  city  of  Birmingham 
has  become  a  hub  for  financial  centers,  a 
world  leader  in  medical  research  and  treat¬ 
ment,  as  well  as  a  leader  in  higher-learning 
academics,  with  (JAB,  Birmingham-Southern 
and  Samford  University  less  than  ten  min¬ 
utes  from  downtown.  Location  is  great 
since  our  city  is  only  four  hours  from  the 
beach  and  three  hours  from  the  mountains. 
Birmingham  is  very  family  friendly,  and  great 
school  systems  are  available.  The  Birming¬ 
ham  News  (160,000  daily,  190,000  Sun¬ 
day)  is  an  equal-opportunity  employer.  Send 
a  cover  letter,  resume,  and  clippings  to; 

Alec  Harvey 

LifeStyle/Entertainment  Editor 

The  Birmingham  News 
P.O.  Box  2553,  Birmingham,  AL  35202 


COMMUNICATIONS 


I  The  Daily  Gazette,  a  55,000-circulation  in- 
I  dependent  daily  in  New  York's  Capital  Re- 
!  gion  is  looking  for  a  business  writer.  Appli- 
j  cants  should  have  experience  with  a  daily 
newspaper.  Your  clips  should  demonstrate 
knowledge  of  business  issues  and  an  ability 
to  explain  them  without  reverting  to  jargon. 
Send  resume  and  work  samples  to: 

Thomas  Woodman,  Managing  Editor 
I  The  Daily  Gazette 

'  2345  Maxon  Road  Extension 

Schenectady,  NY  12308 

EDITOR 

Opening  for  team-building  EDITOR  in 
newsroom  of  The  New  Jersey  Herald,  a 
1  strong  local  six-day  daily  in  suburban/rural 
1  northwestern  New  Jersey, 
i  Reporting  to  publisher,  editor  will  lead 
newsroom  in  creating  quality  paper  by 
maintaining  high  standards  of  journalism 
and  inspiring  good  people.  Must  be  focused 
I  on  local  news,  the  bread  and  butter 
of  this  newspaper. 

Editor  will  have  solid  experience  with  man¬ 
agement  background,  administrative/ 
I  personnel  skills  and  knowledge  of  paginat- 
I  ion.  Excellent  benefit  package:  life/health 
coverage;  medical  and  dental  plans; 
401(k),  profit  sharing,  etc. 

Send  cover  letter  and  resume  to; 

Kent  Roeder,  General  Manager 
The  New  Jersey  Herald 
2  Spring  Street,  Newton,  NJ  07860 
i  E-mail:  kroeder@njherald.com 


BRIGHAM  YOUNG  UNIVERSITY 

DEPARTMENT  OF  COMMUNICATIONS 


The  Brigham  Young  University  Department  of  Communications  is  seeking  a  General 
Manager  for  the  converged  print/broadcast/online  student  newsroom  journalism 
laboratory,  NewsNet.  This  position  requires  knowledge  of  media  operations,  includ¬ 
ing  editorial  function,  and  business  and  financial  expertise.  The  person  occupying  this 
position  must  be  able  to  manage  a  $2  million  plus  newsroom  laboratory  with  several 
daily  news  products  supported  primarily  by  advertising  sales.  He/she  will  also  be  ex¬ 
pected  to  teach  communications  classes  as  needed,  establish  and  maintain  key  in¬ 
dustry  relationships,  and  assist  with  development  for  program  support.  This  position 
requires  a  minimum  of  ten  years  experience  in  news  operations.  Preerence  will  be 
given  to  those  with  experience  in  newspaper  publishing.  Salary  will  be  commensurate 
with  credentials,  qualifications  and  experience.  Interested  parties  may  view  the  posi¬ 
tion  description  on  the  internet  at  http://comms.byu.edu  or  request  a  position  de¬ 
scription  from  Bobeta  Powell  at  E-509  HFAC,  BYU,  Provo  UT  84602,  or  by  calling 
(801)  378-2997.  The  search  committee  will  begin  review  of  applications  on  25  May 
2001.  Position  will  remainopen  until  it  is  filled. 

Adherence  to  high  standards  of  ethical  conduct  and  to  rules  of  behavior  of  the  spon¬ 
soring  institution,  the  Church  of  Jesus  Christ  of  Latter-day  Saints,  is  required.  Women 
and  minorities  are  encouraged  to  apply. 

Brigham  Young  University  is  an  equal  opportunity  employer 
Preference  is  given  to  LOS  applicants 


www.editorandpubiisher.com 


COPY  EDITOR 

The  Southern  Illinoisan  is  looking  for  an 
entry-level  copy  editor  with  equally  strong 
skills  in  editing  and  design  to  work  on  its 
fully  paginated  news  desk.  Familiar  with 
Newsmaker,  have  good  news  judgement 
and  meet  deadlines.  To  apply,  send  cover 
letter  and  resume  to: 

angela.holmes@southernillinoisan.com. 
Pre-employment  drug  screen  required.  EOE 
M/F.  www.southernillinoisan.com 


COMMUNICATIONS 


The  Star  Tribune  in  Minneapolis  is  looking 
for  a  team  leader  to  supervise  a  team  of 
five  reporters  and  two  copy  editors  who 
cover  Minnesota  politics  and  government. 
Political  reporting  or  editing  experience  and 
supervisory  experience  are  required.  Knowl¬ 
edge  of  Minnesota  is  a  plus. 

Send  letter,  resume  and  clips  to:  Brenda 
Rotherham,  Newsroom  Recruiter,  Star  Trib¬ 
une,  425  Portland  Ave.,  Minneapolis,  MN 
55488. 

The  Star  Tribune,  an  equal  opportunity  em¬ 
ployer,  is  owned  by  McClatchy  Newspapers 
of  Sacramento,  CA.  Apply  by  Wed.  May  30. 


ASSISTANT  CITY  EDITOR 
WelForganized  editor  responsible  for  direc¬ 
ting  community  coverage  and  daily  report¬ 
ers.  This  position  requires  good  news  judg¬ 
ment  and  solid  editing  skills.  Editing  experi¬ 
ence  required.  Delaware  is  a  comfortable, 
newsy  place  to  live  near  New  York  City, 
Washington,  DC,  Philadelphia  and  Baltimore. 
Send  a  letter  explaining  why  you  would  be 
the  perfect  candidate  and  your  resume  to 
Jean  Buchanan,  city/state  editor.  The  News 
Journal,  Wilmington,  DE,  by  E-mail  to: 
jbuchanan@delawareonline.com 


AWARD-WINNING  35,OOOcirculation  daily 
seeks  a  features  reporter  for  expanding  de¬ 
partment  in  energetic  newsroom.  Experi¬ 
ence  at  a  weekly  or  smaller  daily  is  pre¬ 
ferred.  We’re  located  near  Vermont,  Sara¬ 
toga  Springs  and  the  Adirondacks  in  an 
area  full  of  cultural  and  recreational  oppor¬ 
tunities.  Send  resume,  clips  to: 

Will  Doolittle,  Features  Editor 
The  Post-Star 

P.O.  Box  2157,  Glens  Falls,  NY  12801 

ADMINISTRATIVE 


One  of  the  top  beats  on  award-winning, 
40,000  daily  seeks  self-motivated  reporter 
to  cover  Kittitas  County  and  natural  re¬ 
source  issues  in  Central  Washington.  Prov¬ 
en  ability  to  produce  enterprise  stories,  fro- 
m  in^iepth  projects  to  quick-hit  features,  re¬ 
quired.  Western  U.S.  applicants  with  mini¬ 
mum  two-years’  daily  experience  preferred: 
Spanish-language  skills  a  plus.  Send  cover 
letter,  resume,  list  of  references  and  clips 
to  Human  Resources  Department,  Yakima 
Herald-Republic,  P.O.  Box  9668,  Yakima, 
WA  98909.  We  are  a  member  of  The  Seat¬ 
tle  Times  group  and  an  equal  opportunity 
employer. 

ROOM  TO  WRITE 

New  Times,  the  nation’s  largest  and 
fastest-growing  publisher  of  alternative 
newsweeklies,  believes  the  amount  of  time 
it  takes  to  report  and  write  a  story  is  deter¬ 
mined  by  the  story  itself-not  by  inctvcount 
limits  or  the  expectations  of  focus  groups. 
We’re  looking  for  experienced  journalists 
who  share  the  same  view.  We  have  immedi¬ 
ate  openings  for  staff  writers  at  our  papers 
in  Kansas  City,  Phoenix,  and  Ft.  Worth. 
Qualified  candidates  will  have  a  strong 
background  in  news  and  the  ability  to  write 
compelling,  magazine-length  stories  based 
on  in-depth  reporting.  New  Times  offers 
competitive  salaries  and  benefits.  Interested 
candidates  should  send  a  cover  letter, 
resume,  clips  and  three  well-developed  sto¬ 
ry  ideas  about  the  city  in  which  they  live  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 
To  learn  more  about  New  Times,  visit  our 
website  at  www.newtimes.com 

ADMINISTRATrVT; 


Recruitment  Specialists 

Some  of  our  current  assignments: 

■  Controller  -  Daily  newspaper  in  Ohio  (circulation 
lO.tXX)  to  2(),(KK))  needs  hnancial  manager  experienced 
in  monthly  P  &  I,  statements,  quarterly  tax  reports  and 
general  accounting:  oversees  3  person  staff;  great 
communiry  and  company. 

■  Advertising  Director  -  South  Carolina  daily  newspaper 
(circulation  10,(XX)  to  3(),(XX))  needs  go-getter;  high  energy, 
ability  to  lead  staff,  make  decisions  and  be  innovative:  great 
company,  climate  and  compensation 

■  Classified  Inside  Sales  Manager  -  Florida  daily- 
newspaper  (circulation  "’S.tXX)  to  1.3(),(XX>)  seeks  goal- 
driven  pmfessional;  gtxxl  motivator  and  creative  leader; 
tofvnotch  position  and  opportunity. 

Contact  us  if  you  have  a  recruitment  need... or 
send  your  resume  for  current  or  future  openings. 

1605  Colonial  Parkway,  Suite  240  ■  Inverness,  IL  6(X)6" 
847.963.9300  ■  inm2@voyager.net  ■  fax  847.934.660"’ 
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EDITORIAL 


REPORTER/EDITOR 

VVe  need  a  seasoned,  self-motivated  re¬ 
porter/editor  for  one  of  the  leading  pubs 
covering  workers'  compensation  in  Califor¬ 
nia.  This  is  a  full  time  exclusive  position. 
The  successful  candidate  will  have  a  stable 
verifiable  employment  history.  We  are  ready 
to  hire  a  steady  quick-learner,  who  can 
learn  a  beat  and  stay  with  it.  Applicants 
should  be  adept  at  developing/sourcing 
doctors,  government  bureaucrats,  attor¬ 
neys,  corporate  lobbyists,  lawmakers  and 
other  parties  at  interest  on  this  beat.  An  ex¬ 
perienced  proven  nose  for  news  is  required 

-  (we  don’t  do  puff  or  rewrite  news  releases) 

-  and  excellent  writing  skills  that 
can  turn  complex  issues  into  readable  pro¬ 
se.  Top  notch  salary  and  benefits,  including 
medical,  dental,  vision,  disability,  and 
401(k)  plan.  Send  resume  and  work  sam¬ 
ples  to:  Steve  Parker,  Providence  Publica¬ 
tions,  P.O.  Box  1100,  Grass  Valley,  CA 
95945-1100.  By  E-mail  to: 

Sparker@Earthmail.com 
No  free  lancers  please 

ALASKA:  SPORTS  EDITOR/WRITER:  Repor¬ 
ting, editing,  page  layout  and  headline  writ¬ 
ing,  community  sports  include  basketball, 
baseball,  cross  country,  soccer,  track, 
wrestling,  and  volleyball.  5  days  on/2  days 
off,  6,000  circulation,  morning  distribution, 
state-of-the  art  equipment,  Mac  computers, 
Word  and  Quark  software,  pleasant  work 
environment,  island  living,  located  in  ram 
forest,  benefits:  profit  sharing,  medi¬ 
cal/dental  insurance,  paid  vacation,  sick 
leave  and  401(k).  Send  clips,  cover  letter 
and  resume  to:  Scott  Bowlen,  Ketchikan 
Daily  News,  501  Dock  St./P.O.  Box  7900, 
Ketchikan,  Alaska  99901. 


EDITORIAI. 


CITY  EDITOR 

Dream  job  in  dream  city.  If  you  have  a  pas¬ 
sion  for  community  journalism  and  more 
ideas  than  you  know  what  to  do  with,  read 
on.  The  Coeur  d’Alene  Press,  a  7  day  a.m. 
newspaper  in  Coeur  d’Alene,  ID,  seeks  city 
editor  with  proven  management  skills  who 
really  knows  what  it  takes  to  connect  with 
readers.  Send  applications  to:  Mike  Feiler, 
Coeur  d’Alene  Press,  Box  7000  Coeur 
d’Alene,  Idaho, Email:  editor@cdapress.com 
Phone:  (208)664-8176 


BUSINESS  EDITOR/REPORTER  for  Bonita 
Banner,  a  30,000  circulation  twice-weekly, 
and  the  Naples  Daily  News,  a  50,000  circu¬ 
lation  daily  on  Florida’s  Gulf  Coast.  Both 
papers  are  consistently  rated  as  among  the 
best  in  the  state.  Successful  applicant  will 
cover  breaking  news,  spotlight  trends  and 
dissect  issues  for  the  front  page  and  local 
section  as  well  as  for  business. 

Send  resume,  clips  to  Todd  Pratt,  P.O.  Box 
40,  Bonita  Springs,  FL  34133. 

Or  to:  tjpratt@naplesnews.com 


EXECUTIVE  PRODUCER 
kgw.com,  a  site  affiliated  with  the  NBC  TV 
station  in  Portland,  Oregon,  seeks  Executive 
Producer  to  help  lead  news  team.  Seek 
seasoned  news  veteran  with  strong  writing 
and  reporting  skills,  news  judgment  and 
coaching  abilities.  Will  oversee  small  team 
of  producers.  Must  have  sense  of  urgency 
and  drive  to  compete  in  highly  competitive 
arena.  Newspaper  background  valuable,  as 
is  knowledge  of  TV  production.  Paste  re¬ 
sume  onto  e-mail  and  send  to: 
dthomsen@kgw.com.  No  attachments. 


EDITORIAL 


REPORTERS 

The  Northeast  Publishing  Co.  in  picturesque 
northern  Maine  has  openings  for  two  re¬ 
porters,  one  for  its  Caribou  newspaper  and 
the  other  for  its  Dover-Foxcroft  newspaper. 
These  jobs  offer  the  opportunity  for  com¬ 
munity  journalism  at  its  best  6  a  place  to 
make  a  difference,  not  only  as  a  journalist 
but  also  as  a  citizen  and  resident.  We’re 
looking  for  bright,  dedicated,  impassioned 
people  who  know  that  journalism  is  much 
more  than  just  gathering  news.  The  ideal 
candidate  should  have  some  writing  or  jour¬ 
nalism  experience,  but  recent  college 
graduates  are  encouraged  to  apply,  too. 
Send  resume,  cover  letter  and  three  writing 
samples  to:  Paul  J.  Gough,  Managing 
Editor,  Northeast  Publishing  Co.,  P.O.  Box 
510,  f’resque  Isle,  ME  04769. 

ASSISTANT  METRO  EDITOR  -  The  Las 
Vegas  Sun  is  looking  for  an  experienced  as¬ 
sistant  metro  editor  to  help  direct  news 
coverage  in  the  country’s  fastest-growing 
city.  The  job  involves  working  with  seasoned 
reporters  to  develop  Sunday  enterprise  sto¬ 
nes,  in-depth  projects  and  hard-edged  daily 
news  stories.  Candidates  should  have  five 
years’  editing  experience  on  a  daily  newspa¬ 
per.  Send  a  cover  letter,  resume,  clips  and 
references  to: 

Warren  Johnston,  Metro  Edito 
Las  Vegas  Sun,  2275  Corporate  Circle  Dr. 

Suite  300,  Henderson, NV  89014. 

E-mail:warren@lasvegassun.com 

COPY  EDITOR 

The  Fresno  Bee,  Central  California’s  leading 
newspaper,  seeks  a  features  copy  editor. 
Solid  editing  skills,  attention  to  detail  and 
proven  layout  and  design  talents  required. 
We’re  a  versatile  four-person  desk  that 
needs  someone  who  can  multitask  as  we 
put  out  nine  high-quality  sections  a  week. 
The  job  requires  a  knowledge  of  entertain¬ 
ment  and  lifestyle  news  and  trends.  Creativ¬ 
ity,  organizational  finesse  and  a  sense  of 
humor  are  usts.  Contact  Melissa  Schukar, 
Assistant  Features  Editor,  The  Fresno  Bee, 
1626  E.  St.,  Fresno,  CA  93786. 

(559)  441-6483 

or  email  at:  mschukar@fresnobee.com 

ASSISTANT  CITY  EDITOR 
Award-winning  daily  in  California’s  beautiful 
Sierra  foothills  seeks  an  Assistant  City  Edi¬ 
tor.  Responsibilities  include  editing,  over¬ 
seeing  photo  staff  and  assignments  and  co¬ 
ordinating  features  and  special  editions. 
Strong  editing  skills  and  knowledge  of  AP 
style  needed.  Journalism  or  related  degree 
and  relevant  newspaper  experience  re¬ 
quired.  Photo  experience  a  plus. 

Send  cover  letter,  resume  and  at  least  12 
of  your  best  clips/editing  samples  to:  City 
Editor  Judy  Brill,  The  Union,  464  Sutton 
Way,  Grass  Valley,  CA  95945  or  e-mail  to: 
judybi^heunion.com 

ASSISTANT  EDITOR 

Small  daily  paper  in  the  heart  of  the  Rocky 
Mountains  seeks  a  assistant  editor  to  lead 
reporting  staff.  Candidates  must  have  daily 
newspaper  experience.  Must  be  energetic, 
positive,  have  excellent  copy  editing  and  AP 
style  skills.  Must  be  highly  organized  and 
have  the  ability  to  juggle  different  duties. 
Please  send  resume,  story  and  editing  clips 
to  “Editor”  at  Summit  Daily  News,  P.O.  Box 
329,  Frisco,  CO  80443. 


_ EDITORIAI. _ 

ASSOCIATE  EDITOR  for  200-page,  glossy 
holistic  health  care  magazine.  BA,  2  years’ 
experience  required.  Details: 

edit@massagemag.com 


FINANCE 


FINANCE  DIRECTOR 

The  Fayetteville  Observer,  a  southeastern 
North  Carolina  family-owned  daily 
(65,000m,  75,000  S)  is  looking  for  a  fi¬ 
nance  director  to  oversee  the  financial  op¬ 
erations  of  the  company.  Primary  responsi¬ 
bility  involves  the  management  of  a 
1 7-person  business  office  staff  in  account¬ 
ing,  finance,  budgeting,  AP,  AR,  credit,  risk 
management  and  payroll.  This  position 
works  closely  with  other  newspaper  depart¬ 
ment  heads  and  reports  directly  to  the  pub¬ 
lisher  and  general  manager. 

We  are  looking  for  a  minimum  of  a  four-year 
degree  in  business  management  or  ac¬ 
counting  plus  ten  years’  experience  in  finan¬ 
cial  management,  accounting,  costing, 
budget  development,  credit  and  business 
planning.  Must  have  excellent  leadership, 
and  communication  skills. 

We  offer  an  excellent  compensation  and 
benefit  package  including  one  of  the  best 
profit  sharing  401(k)  plans  in  the  industry. 
We  are  a  progressive,  family-owned  news¬ 
paper  located  in  a  great  area  of  the  country 
to  live  and  raise  a  family. 

Send  letter,  resume  and  salary  history  in 
confidence  to: 

Tony  Chavonne,  General  Manager 
The  Fayetteville  Observer 
P.O.  Box  849,  Fayetteville,  NC  28302 
E-mail:  chavonnet@fayettevillenc.com 


CONTROLLER 

Lee  Enterprises,  Inc.  (www.lee.net  / 
NYSE:LEE),  a  publicly  traded  media  compa¬ 
ny  that  owns  23  daily  newspapers,  more 
than  100  weekly,  classified,  shopper  and 
specialty  publications,  and  associated  Inter¬ 
net  services,  seeks  a  highly  skilled  and  mo¬ 
tivated  financial  professional  to  join  one  of 
our  daily  newspapers  as  the  Controller. 

In  this  high  profile,  hands-on  position,  the 
Controller  will  supervise  and  lead  the  em¬ 
ployees  and  all  functions  of  the  Finance  and 
Systems  departments.  The  focus  of  the  job 
is  financial  planning,  analysis  and  consulta¬ 
tion.  Requirements  include  a  successful  fi¬ 
nancial/accounting  background,  financial 
computer  applications  experience  with  Ex¬ 
cel  and  AS/400,  proven  leadership  skills 
and  a  four-year  degree  in  accounting,  fi¬ 
nance  or  related  field.  CPA  applicants  will 
be  given  preference.  Newspaper  or  pub¬ 
lishing  industry  experience  is  highly  desired. 
Lee  Enterprises  offers  a  competitive  com¬ 
pensation  package  that  includes  one  of  the 
best  benefit  packages  in  the  media  industry. 
This  is  an  excellent  opportunity  for  a 
proven  financial  professional  to  bring  their 
skills,  ideas  and  knowledge  to  an  estab¬ 
lished  and  growing  media  company  and  our 
outstanding  newspapers.  If  interested, 
please  send,  fax  or  email  a  cover  letter,  re¬ 
sume  and  salary  requirements  to: 

Lee  Enterprises,  Inc. 

215  N.  Main  Street 
Davenport,  lA  52801 
Attn.  Controller 
Fax:  (563)  323-9609 
Email:  jobs@lee,net 

www.editorandpublisher.com 


EDITORIAL 


EDITORIAL 


No  Bureaucrat)  Need  Apply 

New  T'mes,  the  nation’s  largest  and  most-honored 
publisher  of  alternative  newsweeklies,  is  seeking 
an  editor  for  its  Phoenix  flagship  paper. 

Editors  shouldn’t  devote  their  time  to  meetings, 
memos,  committees,  or  pushing  paper.  A  good 
^  editor  is  first,  last,  and  always  a  journalist.  And 
good  editors  have  built  Phoenix  New  Times  into 
the  best  newspaper  in  Arizona. 

The  next  editor  will  work  closely  with  an  accomplished  staff  which 
routinely  wins  top  journalism  honors.  New  Times  writers  have  won  the 
Arizona  Press  Club’s  Journalist  of  the  Year  Awards  six  years  running. 
Staffers  are  regularly  recognized  in  such  contests  as  Missouri  Lifestyle, 
IRE,  John  Bartlow  Martin,  the  Maggies,  and  many  others. 

Applicants  should  have  a  fine  touch  with  copy,  experience  crafting 
stories  in  magazine  style,  and  reporting  chops  that  can  shred  a 
blowhard  in  30  seconds  or  less. 

Applicants  should  send  a  cover  letter  and  resume  to: 

Christine  Brennan,  Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 


NewTimes 


THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 


To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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FINANCE 


MULTIMEDIA  COMPANY  located  in  the 
Southwest  searching  for  an  individual  to  ad¬ 
minister  and  manage  their  corporate  finan¬ 
cial  department.  This  position  manages  a 
corporate  staff  along  with  co-managing  ac¬ 
counting  staff  at  outlying  media  locations. 
The  preferred  candidate  for  this  position 
should  be  a  CPA  with  a  minimum  of  5  years 
of  upper  level  accounting  management  ex¬ 
perience  in  the  media  business.  This  is  an 
excellent  opportunity  for  an  individual  with 
PBS  experience  to  join  a  fast  growing  com¬ 
pany  with  accelerated  growth  and  new 
technology  as  part  of  their  strategic  plan. 
EEOE.  Please  mail  your  resume  to: 

Box  2092,  Editor  and  Publisher 
770  Broadway,  7th  Floor 
New  York,  NY.  10003 


MARKET  RESEARCH 


RESEARCH  MANAGER 
We  are  looking  for  the  right  person  to  lead 
our  research  efforts  at  The  Hartford  Courant 
in  Hartford,  CT.  This  person  will  have 
direct  responsibility  for  managing  our  pri¬ 
mary  quantitative  and  qualitative  research 
as  well  as  secondary  research  for  client  de¬ 
partments:  advertising,  sales  development, 
newsroom,  marketing,  circulation  and  sen¬ 
ior  management. 

This  person  will  develop  and  maintain  a  li¬ 
brary  of  secondary  resources  to  compre¬ 
hensively  understand  the  greater  Hartford 
market,  including  readers/consumers  and 
advertisers.  The  development  of  competi¬ 
tive  media  share  reporting,  which  will  serve 
as  a  clearing  house  for  intelligence  on  com¬ 
petitive  media  is  also  a  responsibility  of  this 
position. 

This  person  will  develop  issue-based  re¬ 
search  studies,  including  research  propos¬ 
als  and  goals,  selecting  research  suppliers, 
interpreting  and  presenting  results  to  all 
levels  of  our  organization. 

Required:  College  degree  in  a  research-re¬ 
lated  field  such  as  marketing,  social  sci¬ 
ences,  business  administration;  masters  de¬ 
gree  or  equivalent  experience.  Five  years' 
sales  experience,  two  years’  managerial  and 
research  or  market-analysis  experience. 

At  least  two  years’  media  experience,  pref¬ 
erably  at  a  newspaper.  Good  computer 
skills,  the  ability  to  conceptualize  sales 
presentations  and  research  projects  from 
initial  idea  to  final  product,  and  familiarity 
with  type  and  typographic  layouts  and 
specs. 

We  offer  a  competitive  salary,  a  compre¬ 
hensive  benefits  package,  401(k),  opportu¬ 
nity  for  advancement  and  free  parking. 
Please  send  resume  and  salary  require¬ 
ments  to  our  processing  center  referencing 
source  HC/EPM/HE7259/JMW. 

Tribune  Company 
C/0  Resume  Processing 
P.O.  Box  549233 
Waltham,  MA  02453 
Fax:  (781)  663-8534 
E-mail:  courant@hiresystems.com 
Subject  Line:  HC/EPM/HE7259/JMW 


Call  us  about  our 
low  contract  rates! 

(888)  825-9149 


-HELP  WANTED- 


PREPRESS 


MAGAZINE 
ART  DIRECTOR 

Fancy  Publications,  a  large 
consumer  and  trade  publishing 
company  based  in  Irvine.  CA.. 
seeks  an  experienced  (5-i-  years) 
magazine  Art  Director.  Must  be 
highly  creative  with  strong  page 
layout  design  skills  in  consumer 
and  trade  magazines.  Must  de¬ 
monstrate  proficiency  in  Mac¬ 
intosh  OS.  and  the  applications 
QuarkXPress,  Photoshop,  and 
Illustrator.  This  position  requires 
thorough  understanding  of  mec¬ 
hanical  standards  and  the  tech¬ 
nical  skills  to  apply  that  knowledge. 
Working  knowledge  of  digital 
production  and  workflow,  and  pre¬ 
press  delivery  formats.  B.A. 
Degree  in  Art/Design  or  related 
field  preferred.  Portfolio  a  must. 
This  is  a  high  level  design 
position.  We  offer  a  competitive 
salary,  an  excellent  benefits 
package  and  a  challenging  work 
environment  with  opportunity  for 
advancement.  Visit  our  website 
www.animalnetwork.com.  Send 
resume  and  samples  to:  Fancy 
Publications,  DD-EDP,  P.O. 

Box  6050,  Mission  Viejo,  CA 
92690.  email:  hr@fancypubs.com 
No  telephone  calls  please. 


PRESSROOM 


PRESSROOM  MANAGER 
A  Pennsylvania  daily  and  Sunday  newspaper 
and  commercial  printing  operation,  part 
of  a  growing  family  media  company,  is 
seeking  a  qualified  pressman/pressroom 
manager  to  operate  a  new  13-unit,  sin¬ 
gle-width  Dauphin  Graphics  press  and  man¬ 
age  pressroom/personnel  in  its  new  printing 
facility.  Candidate  must  have  previous 
management/supervisory  experience;  be 
able  to  train  existing  and  new  personnel 
and  be  quality  conscious.  Good  benefits. 
Salary  and  bonus  commensurate  with  expe¬ 
rience.  Send  resume,  references  and  salary 
requirements  to: 

James  E.  Towner,  Publisher 
The  Daily  &  Sunday  Review 
116  Main  Street,  Towanda,  PA  18848 


PRESSROOOM  MANAGER 
The  Amarillo  Globe-News,  a  Division  of  Mor¬ 
ris  Communications  Corp.,  is  seeking  an  ex¬ 
perienced  Pressroom  Manager.  The  indi¬ 
vidual  in  this  position  must  have  metro  dou¬ 
ble  width  press  experience.  Will  be  respon¬ 
sible  to  cover  four  10-hour  shifts,  producing 
the  morning  paper.  This  position  reports  to 
the  Pressroom  Superintendent.  Excellent 
mechanical  and  people  skills  required.  We 
offer  a  competitive  salary  with  full  company 
benefits  program,  including  medical  and 
dental  insurance,  paid  vacation,  holidays 
and  sick  leave.  An  excellent  401(k)  plan  is 
available. 

Please  respond  directly  to:  Ed  Chamblin, 
Human  Resources  Director,  Amarillo 
Globe-News,  900  S.  Harrison,  Amarillo,  TX 
79166.  Phone:  (806)  345.3333  or  Fax: 

(806)  345-3370 


-POSITIONS  WANTED- 


PRESSROOM 


PRESSROOM  SUPERVISORS 
The  San  Jose  Mercury  News,  a  Knight  Rid- 
der  paper,  is  looking  for  Pressroom  Super¬ 
visors  with  off-set,  double-wide  web  press 
exp.  Previous  supervisory  exp.  in  a  news¬ 
paper  production  atmosphere  highly  pre¬ 
ferred.  Must  have  ability  to  analyze  and 
troubleshoot  mechanical  and  personnel 
problems.  Must  be  flexible  in  work  hours. 
Comprehensive  benefits  package  and  op¬ 
portunities  for  career  growth.  E-mail  re¬ 
sume  to:  jobs@sjmercury.com  or  mail  re¬ 
sume  to:  HR,  c/o  San  Jose  Mercury  News, 
750  Ridder  Park  Dr.,  San  Jose,  CA  95190. 

EOE 


PRODUCTION/TECH 


Bartash  is  a  7  day,  24  hour  printing  op¬ 
eration  that  seeks  an  experienced  pro¬ 
duction  director  that  knows  all  aspects 
of  the  pre-press,  press  and  post-press 
operations.  The  candidate  must  have  the 
ability  to  commit  to  tight  deadlines,  work 
under  pressure  while  providing  excellent 
print  quality.  The  supervisor  has  the  re¬ 
sponsibility  to  manage  a  production  de¬ 
partment  of  175  employees  and  over¬ 
see  four  press  lines.  Ideal  candidate  will 
have  commercial  printing  experience 
withGoss  and  Tensor  presses,  on-line 
glue  and  trim  books  and  extensive  4-Col¬ 
or.  This  is  a  pivotal  role  that  requires 
planning,  management  skills  and  the  abiL 
ity  to  produce  bottom-line  results  by 
streamlining  the  production  process. 
Submit  your  resume  to: 

Bartash  Printing 
Attention:  Edward  Yucis 
5400  Grays  Avenue 
Philadelphia,  PA  19143 

Phone:  (215)  724-1700 
Fax:  (215)  724-3948 


PUBLIC  RELATIONS 


MANAGING  AHORNEY  FOR 
PUBLIC  EDUCATION/GAY  RIGHTS 
Leading  gay  legal  organization  seeks  attor¬ 
ney  for  non-litigation  job  to  guide  education 
and  outreach.  Job  will  craft  message-educa¬ 
tional  "track”  of  civil  rights  work.  Law  de¬ 
gree,  excellent  writing  and  speaking  skills, 
creative  ideas,  and  people  skills  required. 
Applicants  of  color  encouraged.  Letter,  re¬ 
sume,  writing  sample  to: 

R.  Harlow,  Lambda 
120  Wall  Street,  Suite  1500 
New  York,  NY  10005 
Check  www.lambdalegal.org  for  details 


ADMINISTRATIVE 

PUBLISHER’S  PUBLISHER:  Experienced 
publisher  available  for  interim/transitions, 
sales  training,  difficult  assignments,  con¬ 
sulting.  Short-term,  effective,  affordable. 
(308)  254-5135 


_ EDITORIAL _ 

EDITORIAL  CARTOONIST 
Experienced,  award-winnmg  editorial 
cartoonist/illustrator  seeking  new  opport¬ 
unities/position.  Review  portfolio  and  con¬ 
tact  at:  www.davegranlund.com 

SEEKS  FILM  REVIEWING  POSITION 
Veteran  critic  Book  of  interviews  “Voices 
From  The  Set”  with  Hitchcock,  Scorsese,  et 
al.  recently  published.  John  Wayne  wrote, 
“You  caught  me  in  print  as  no  one  else  has. 
Many  thanks.  Duke.”  Have  freelanced  for  al¬ 
ternative  paper  last  seven  months.  E-mail 
to:  tmacklvi^otmaiLcom  or  phone: 

(702)  254-0287 

COLUMNIST  will  give  your  paper  a  healthier 
bottom  line.  Watch  your  readership  spike 
with  an  experienced  columnist  who  will 
make  your  metro  section  more  compelling. 
Samples  will  show  a  savvy  voice  with  a  fol¬ 
lowing.  Will  relocate  from  southern  New 
England.  Contact:  Lou  Filardo,  228  Water 
man  Street,  #5,  Providence,  Rl  02906. 

EXPERIENCED  REPORTER  seeks  full-time 
news  job  in  Northern  California.  A  decade 
spent  in  newsrooms  and  three  years  free¬ 
lancing.  Looking  to  return  to  a  newsroom 
environment  as  a  reporter  or  editor.  ExceL 
lent  references.  E-mail  for  resume  at: 
reporterforhire@yahoo.com. 

LOOKING  FOR  GREAT  JOB 
AS  A  REPORTER 
http://resume.jupiterx.com 


EDITOR  &  PUBLISHER 
CLASSIFIED  RATES 


HELP  WANTED 

Line  rates  S12.75  per  line,  per 
week,  three  line  minimum 
Black  and  white  display  ads 
S139  00  per  col  inch,  per  week 
one-inch  minimum 
half-inch  increments 

EQUIPMENT  &  SUPPLIES 
INDUSTRY  SERVICES 
ANNOUNCEMENTS 
FEATURES  AVAILABLE 

line  rates  S11  70  per  line,  per  week 
three  line  minimum 
Black  and  white  display  ads 
S139  00percol  inch  per  week 
one-inch  minimum 
half-inch  increments 
ALL  CATEGORIES 
Red  display  ads  S59  00  per  week  in 
addition  to  black  and  white  display 
rates  Frequency  discounts  For 
both  line  and  display  ads  run  two  or 
more  weeks  and  enjoy  big  dis¬ 
counts  Blind  boxes  S25  00  per 
insertion;  counts  as  one  line  of  copy 
The  identity  of  box  holders  cannot 
be  revealed  Readers  are  advised 
not  to  send  samples  when  replying 
to  blind  box  ads.  we  are  not  respon¬ 
sible  for  the  recovery  of  samples 

DEADLINE: 

Tuesday  prior  to  Monday  issue  date 
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Culture  1 


Culture  Trends 


MTV’s 

BUZZWORTHY 

Buzzworthy  songs  are  usually 
by  new,  up-and-coming  artists 
who  MTV  believes  have  special 
potential.  Of  the  videos  desig- 

The  HoUywoodReporter’s  Box  Office 

For  weekend  ending  May  7, 2001 

This  Last  3-Day  Days  In  Total 

Week  Week  Picture  Weekend  Gross  Release  Gross  Sales 

1  New'  The  Mummy  Returns  58,139,035  3  68,139,035 

2 

1 

Driven 

6,002,516 

10 

1 

21,503,718 

3 

2 

Bridget  Jones’  Diary 

5,730,131 

24 

44,465,598 

nated  as  Buzzworthy,  the  vast 

4 

3 

Spy  Kids 

3,812,829 

38 

98,408,649 

majority  have  been  certified 
gold  or  platinum. 

5 

4 

Along  Came  a  Spider 

3,762,266 

31 

60,004,520 

6 

5 

Crocodile  Dundee  in  L.A. 

3,108,663 

17 

17,941,159 

Week  of  5/7/01 

7 

6 

Blow 

2,447,638 

31 

44,245,722 

8 

9 

Joe  Dirt 

1,475,282 

26 

24,742,333 

Artist/Group:  Fatboy  Slim  ; 

9 

8 

The  Forsaken 

1,406,246 

10 

5,293,681 

Song/Video:  "Weapon  of  Choice" 
Album:  Halfivay  Between  the 

Glitter  and  the  Stars...  ! 

10 

7 

Towm  &  Country 

1,333,504 

10 

5,231,574 

11 

11 

One  Night  at  McCool’s 

1,283,322 

10 

4,663,851 

First  of  all,  what  a  great  album 
title!  Slim  teams  up  again  with  I 

Spike  Jonze  to  hopefully  re-create 
the  energy  of  his  last  big  hit 

12 

13 

Memento 

1,233,751 

52 

8,531,767 

13 

12 

Kingdom  Come 

1,155,869 

26 

20,477,514 

14 

10 

Freddy  Got  Fingered 

985,220 

17 

13,043,155 

15 

16 

The  Tailor  of  Panama 

966,407 

38 

9,384,002 

“Praise  You”.  Bootsy  Collins  from  j 

16 

15 

Enemy  at  the  Gates 

661,030 

52 

49,211,930 

P-Funk  lends  some  vocal,  and  ! 

apparently  Christopher  Walken 
dances  in  the  video  -  so  you  can  ! 

see  why  Vanity  Fair  wanted  this  ' 

guy  for  their  post-Oscars  party... 

17 

17 

Crouching  Tiger,  Hidden  Dragon 

584,302 

150 

124,729,749 

18 

14 

Josie  and  the  Pussycats 

500,955 

26 

13,825,885 

19 

18 

Heartbreakers 

416,775 

45 

39,054,974 

20 

19 

Someone  Like  You 

383,339 

38 

26,388,058 

:  21 

21 

Amores  Peros 

362,533 

38 

3,493,520 

Artist/Group:  Staind 

Song/Video:  "It’s  Been  Awhile" 
Album:  Dysfunction 

22 

20 

Traffic 

361,828 

131 

122,019,141 

23 

25 

0  Brother,  Where  Art  Thou? 

329,913 

136 

42,600,526 

24 

34 

The  Mexican 

264,896 

66 

66,043,976 

Formed  back  in  1995,  this  is  the 

25 

22 

Exit  Wounds 

256,042 

52 

50,504,252 

band’s  second  record  and  first 

26 

24 

The  Brothers 

231,018 

45 

26,887,544 

bonafide  hit.  Although  the  band 
is  tied  to  Fred  Durst  in  that  he 
helped  sign  the  band,  thankfully 
their  sound  leans  more  towards 

27 

27 

Cast  Away 

226,980 

136 

232,386,686 

28 

23 

Pokemon  3 

186,537 

31 

16,622,570 

29 

26 

Chocolat 

186,467 

143 

69,110,451 

Alice  in  Chains  than  Limp  Bizkit. 

30 

29 

The  Dish 

161,102 

54 

1,292,075 

1 
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1  {continued  from  page  44} 

STAFFED  BY  Carl  Hansen,  Eric  Vi/hittaker,  Ken  Wattleworth, 

STAFFED  BY  Roberto  Antoniotti.  Michele  Mottini,  Bob  Hansel- 

1  KXiliHi  i  SCS  will  feature  new  and  enhanced  versions  of 

Tammy  Hansen,  and  Ralph  Sommer 

man,  Tjasa  Pogacar.  Laura  J.  Koval.  Paul  Sanchez.  Brian  Bean. 

all  its  products,  including  its  integrated  advertising  solutions 

KXiiiBiT:  Sterling  Packaging  will  be  displaying  six  different 

and  Gustavo  Rios 

for  retail  and  classified  order  entry,  classified  pagination. 

models  of  strapping  machines:  MR-50CH,  MR-45CH,  GR-45, 

e:xhibit  TERA  is  one  of  the  main  publishing  software 

display  ad  dummying,  and  ad  tracking. 

GP-30C.  GP-44,  and  the  tabletop  ES-102.  Models  shown  will 

suppliers  across  the  world.  TERA's  aim  is  to  consolidate  and 

Nazareth,  Pa. 

all  feature  the  new  DC-controlled  electronics. 

develop  its  position  as  a  key  system  provider 

(610)  837-8484;  Fax:  (610)  837-8080: 

Mentor,  Ohio 

Bedford  Place,  N.H. 

kfik@nscs.fast.net: 

(440)  358-7060:  Fax:  (440)  358-7061: 

(603)  624-9160:  Fax:  (603)  624-9157; 

Web  site:  http;//www.newspapersystems.coni 

cshtlh@aol.com 

bob@tera-us.com: 

Web  site:  http://www.tera-us.com 

,  Booth:  1351 

Booth:  2231 

Soi.N.v  VVr.ii  USA  1m  . 

Storeroom  Solutions  Inc. 

Booth:  144 

STAFFED  BY:  Richard  Kerns.  Paul  Gordon,  Charles  Kuryla,  and 

STAFFED  BY  Jeffrey  B.  Vi/ard,  Rene  Rodriguez,  Debbie  Scott, 

Tesa  Type  Inc. 

1  William  Munden 

and  John  Iona 

EXH IBIT:  Tesa  Tape,  a  manufacturer  of  pressure- sensitive 

1  KXiiiBi'i  Solna  Web  will  exhibit  the  new  D400  tower 

exhibit  :  SSI  provides  procurement  and  inventory 

adhesive  tapes,  will  introduce  EasySpiice,  a  splicing  tape 

newspaper  press.  At  50,000  rph,  the  D400  fills  the  gap 

management  services,  including  ownership,  for  maintenance, 

that  allows  for  straight-line  splicing  of  paper  rolls  versus 

between  slower  single-width  and  much  more  expensive 

repair,  and  operating  supplies  (MRO),  utilizing  an  e-commerce 

complicated  splice  patterns. 

double-width  machines.  The  D400  is  available  with  jaw 

platform  to  procure  and  manage  the  mad  inventory  at 

Charlotte,  N.C. 

folders  with  up  to  12-web  capacity  and  is  fully  automated. 

significantly  reduced  cost. 

(704)  554-0707;  Fax;  (704)  553-5677; 

including  remote  color  and  ink  control. 

West  Coflshohocken,  Pa. 

bdc@tesatape.com: 

Lenexa,  Kan. 

(610)  940-3800:  Fax:  (610)  940-4414; 

Web  site:  http://www.tesatape.com 

(913)  492-0925: (913)  492-0170; 

wardjb@storeoomsoliitjons.com: 

solna@solnaweb.coni; 

Web-Site:  http://www.storeroomsolutions.com 

Booth: 1519 

Web  site:  http://www.solnaweb.coni 

Booth:  1803 

TKS  (U.S.A) 

Booth:  2334 

STAFFED  BY  Frank  Tyler,  Mike  Shafer,  and  Dean  Jacoby 

Tech-Energy  Co. 

EXHIBIT:  TKS  will  exhibit  information  on  its  Color  fop 

Sonic  Factory 

STAFFED  BY  John  E.  Pickard,  David  Moeller,  Lois  Benke,  and 

product  line.  This  includes  the  Color  Top  7000  shaftless 

'  STAFFED  BY:  Josh  Jordan.  Ed  Costick,  and  Julian  Milewski 

Tommy  Moeller 

double-width  press  and  the  Color  Top  3100  shaftless 

KXiiii’.rC:  Sonic  Factory  will  introduce  two  products,  its 

EXHIBIT:  Tech-Energy  Co.  is  a  leading  provider  of 

single-width  press. 

classifieds  Voice  Portal  and  LinkCode.  Sonic  Factory  provides 

replacement  press  parts  for  Goss.  Harris.  Hoe,  Motter,  and 

Richardson.  Texas 

low-cost  voice  portal,  streaming  audio,  and  software  solutions. 

TKS  presses.  Tech-Energy’s  service  department  excels  in 

(972)  437-4466:  Fax:  (972)  437-5858, 

Pottsville,  Pa. 

repairing  printing  units  and  folders.  Tech-Energy  Co.  offers 

mshafsr@tkspress.com; 

(570)  621-3306:  Fax:  (570)621-3308; 

unit  enhancements,  pre-owned  printing  equipment,  unit 

Web  site:  http://www.tksusa.com 

ed@sonic-factory.coni: 

installations,  and  web-width  reductions. 

Web  site:  http://www.sonic-factory.com 

Cibolo, Texas 

Booth:  3135 

(800)  847-5789,  (210)  658-0614;  Fax:  (210)  658-0653: 

Tobia.s  As.sociate.s  Inc. 

Booth:  2213 

techenargy@techanergy.  com; 

STAFFED  BY  William  Bender,  Jim  Fransisco,  Bob  Karpowicz, 

1  SONOCO 

Web  site:  http://www.techenergy.com 

and  Kevin  Kelly 

STAFFED  BY  Lynn  Roper.  Tom  Pupa,  Sandy  McArthur,  Jeff  Sta- 

Booth:  2851 

EXHIBIT:  Tobias  Associates  manufactures  hand-held 

cy,  Peter  Bock,  and  Tony  Nicol 

and  scanning  densitometers,  as  well  as  digital-  and  plate- 

1  liXiUBiT:  Sonoco  provides  fiber  cores,  roll  wrap,  headers. 

T'ecnayia  S.A. 

scanning  fountain  preset  systems. 

metal  ends,  plugs,  and  accessory  products  for  the  paper 

STAFFED  BY  Giancarlo  Vanoni  and  Enea  Meroni 

Ivyland,  Pa. 

industry.  Sonoco  is  a  global  manufacturer  of  industrial 

EX  H 1 B  rr :  Tecnavia  will  showcase  three  families  of 

(215)  322-1500;  Fax:  (215)  322-1504; 

packaging  products  for  the  paper,  film,  and  textile  industries. 

products:  e-Binder,  Atelier,  and  NewsDesk. 

kkslly@tabiasjnc.com; 

Hartsville,  S.C. 

Barbengo-Lugano.  Switzerland 

Web  site:  http://www.densitometer.com 

(843)  383-7509:  Fax:  (843)  383-7222; 

41-0-91-9932121;  Fax:  41-0-91-9932223; 

gaye.lloyd@sonoco.com 

info(§technavja.com; 

Booth:  2235 

Web  site:  http;//www.sonoco.com 

Web  site;  http://www.tecnavia.com 

Tbi.ERANs  Ingol  Inc. 

STAFFED  BY  Thomas  Perzon  and  Igor  Heifets 

Booth:  2302 

Booth:  347 

EXHIBIT:  Tolerans  Ingol  manufactures  in-line  stitchers 

1  Stah-vvritkrs  Plus  Inc. 

TechnotrjVn.s  America  I.nc. 

for  all  types  of  web  press  folders.  The  Streamliner  2000  will 

i  STAFFED  BY  George  Giokas,  CEO,  and  Andrew  Sherman,  vice 

STAFFED  BY  Norbert  Huelsmann,  Thomas  Carbeiy,  Marty 

staple  a  tabloid  product  of  eight  to  144  pages  at  speeds  uo  to 

president 

Kaczmarek,  Steve  Brown,  Jacob  Lin,  Ted  Cook,  Klaus  Wieide- 

120,000  iph. 

KXHiiiiT  StaffWriters  Plus  Inc.  is  a  staffing  service  dealing 

mann,  Ron  Samoska,  Rene  Maier,  and  Joe  Krutek 

Wanamassa,  NJ. 

with  writers,  editors,  graphic  artists,  public  relations,  and 

EXHIBIT  Technotrans  (formerly  Ryco  Graphic)  will  be  ex- 

(732)  918-8700;  Fax:  (732)  918-8701: 

marketing  and  sales  professionals  in  more  than  250  highly 

hibiting:  spray  dampening  systems,  silicone  applicators,  fountain 

info@tolerans-usa.com; 

specialized  categories  on  a  temporary,  free-lance,  and  perma- 

solution  mixers,  chillers,  ink  supply  systems,  dampening  solution 

Web  site:  http;//www.tolerans-usa.com 

nent  basis.  In  addition.  Staffwriters  Plus  specializes  in  project 

recycling  systems,  and  ink  roller  temperature  control  systems. 

writing,  from  newspaper  special  sections  to  Vl/eb  sites. 

Wheeling,  III. 

Booth:  1245 

Hauppauge,  N.Y 

(847)  259-3330:  Fax:  (847)  259-3422; 

T'otal  Mailrog.m  Support  Inc. 

(631)  582-9000;  Fax:  (631)  582-8828; 

TTASALES@Technotrans.com: 

STAFFED  BY  Michael  McGeady,  Tim  Higgins,  Wayne  Anderson. 

andy@staffwriters.com: 

Web  site:  http://www.technotrans.com 

Matthew  Loftin,  David  Admire.  Patrick  McGeady.  John  Durso, 

Web  site:  http://www.staffwriters.com 

Paul  Cook,  and  Mark  Thompson 

Booth:  239 

EXHIBIT:  Total  Mailroom  Support  Inc.  will  be  showcasing 

Booth:  2306 

T'en.sor  (Troup  Inc. 

Compass  180  and  360  Stackers,  along  with  TMSI's  Navigator 

Star*K.ey  SounvARi: 

STAFFED  BY  Don  Gustafson,  Martin  Hozjan,  Anna  Hozjan, 

Truckloaders,  Cyclone  Bundle  Tuner,  and  a  full  line  of  recondi- 

STAFFED  BY  Mike  Starkey,  Larry  Kaladish,  and  Laurie  Starkey 

Richard  Boate,  Michael  Pavone.  and  John  Bonk 

tioned  hall  stackers. 

EXHiBi'i  Star*Key  will  demonstrate  the  Presstimator,  a 

EXHIBIT  Tensor  Group  Inc.  will  showcase  high-quality. 

Middleburg  Heights.  Ohio 

complete  quote  manager  for  the  web  press  printshop. 

single-width  web  offset  printing  systems,  ideally  suited 

(440)  239-9000:  Fax:  (440)  329-9006; 

Brea,  Calif. 

for  printing  newspapers,  signatures,  flyers,  and  other 

TMSIl@aol.com: 

(714)  255-1685;  Fax:  (240)  201-1320; 

semicommercial  products. 

Web  site:  http://www.thetotalmajlroom.com 

mike@presstimator.com 

Woodridge,  III. 

Web  site;  http://www.presstimator.com 

(630)  739-9600;  Fax:  (639)  739-9339 

Booth:  1706 

U.M.I. 

STAFFED  BY  Bob  MacKenzie.  Steve  Gould,  and  Harold  Wells 

Booth:  1049 

Booth:  2821 

Stkri.ing  Packaging  Systems 

TERA  U.S.  Inc. 

e:xhibiT:  U.M.I.  will  feature  its  complete  line  of  press. 

www.editorandpublisher.coin 
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1 1  folder  and  mailroom  parts.  New  products  will  include  the  3M 
1 1  straight-line  paster  tape  and  Nireco  America's  line  of 
;  j  registration,  tension,  and  cut-off  devices. 

Englewood,  Fla. 

(941)  475-1313:  Fax:  (941)  475-1404: 

UMI313@aol.com: 

Web  site;  http://www.umipressparts.com 
Booth:  294.3 

j  I  STAFFED  BY;  Wil  liam  Wenger,  Ian  Anderson,  Lou  Berns, 

1 1  Lodovico  de  Briganti,  Jean  Leonard!,  Jerry  Riley,  Frank  Scholes, 
1 1  and  Fred  Wison 

I  KXHim  r:  Unisys  will  preview  the  latest  versions  of  the 
j  e(Sction  editorial  and  e@ction  media  sales  and  advertising 
I  solutions.  Featured  will  be  Advertising  Manager,  News  Content 
I  Manager-Hermes,  News  Gathering  Manager,  and  Media  Asset 

!  I  Manager,  as  well  as  third  party  products  that  enhance  the  ex- 
' '  isting  Unisys  portfolio  of  products. 

Blue  Bell,  1^. 

(800)  874-8647  Ext  678;  Fax:  (215)  986-0529; 

I ,  publishing.info@unisys.com: 


!  Web  site:  http://www.unisys.com/publishing 

Booth:  5.39 

US  Ink 

STAFFED  BY  John  Corcoran,  Larry  Lepore,  and  Todd  Wheeler 
icxii  [iri’i  US  Ink  will  demonstrate  RealColor,  as  well  as 
Spectra  high-strength  and  Spectra  color.  Come  by  and  pick  up 
your  free  Press  Doctor  CD. 

Carlstadt,  NJ. 

'  (201)  935-8666:  Fax:  (201)  933-3728; 

I  wheeler@usink.com; 

'  Web  site;  http://www.usink.com 

I  Booth:  2029 

!  l!S.\  I.K.\1>KK  l..l,.U 

STAFFED  BY  Travis  D.  Ferguson,  Charles  Chick,  and  Tom  Lynn 
I'.x  H I  tin  USA  Leader  offers  advanced  inserting  systems. 
Lee's  Summit,  Mo. 

(888)  338-1021;  Fax:  (816)  795-7576; 
usaix@cs.com: 

Web  site:  http;//www.usa-leader.com 


Booth:  959 

Va  K  N  I  N'I'K  R.N  Al'  I  ON  A 1 

STAFFED  BY  Archie  Doyle,  Tom  Haynes,  Carroll  Long,  Jim 
Trisuzzi,  Greg  Johnson,  Mitch  Lopar,  Jeff  Pieper,  Sean  Gilmore, 
and  John  Tonkin 

KXlilBri :  Varn  International  will  be  demonstrating  their 
new  custom  response  products  for  the  heatset  and  non-heat- 
set  web  marketplace.  In  addition,  Varn  will  be  explaining  the 
importance  of  “water  in  the  pressroom,"  utilizing  Varn  Preci¬ 
sion  Mixing,  Lithowater,  and  Varn  Fountain  Pure  Filters. 
Oakland.  NJ. 

(800)  321-VARN;  Fax:  (201)  337-8864; 
sean.gilmore@vam.com: 

Web  site:  http://www.vam.com 

Booth:  2759 

k'iSION  IXaTA  K(il  IP.MKNT  CoRP. 

STAFFED  BY  Thomas  A.  Dempsey,  Amy  Weaver,  and  Timothy  J. 
Donnelly 

F.XHiBi  I  Vision  Data  will  display  its  publication  business 
management  software,  including  programs  for  classified  ad 


^  oosl 

your  revenues.  See 
how  Pi  AccuV/eether's 
rJEXPO  Booth  i/3959. 


^  Can  a  weather  page  be 
a  valuable  work  of  art? 


ACCU 


^9* 


Accurate  Local  Weather...  Worldwide'" 


Accu  Weather  .<eom' 


385  Science  Park  Road.  State  College.  PA  16803 
Call  800.566  6606  •  Fax  814.235.8609 
Email  sales@accuwx.com 
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I  sales,  pagination,  display  ad  billing,  sales  management,  and 

! !  circulation  sales  and  management. 

!  I  Rensselaer,  N.Y 

i|  (518)  434-2193i  Fax:  (518)  434-3457; 

!  donnelly@vdata.coni: 

Web  site:  http://www.vdata.con) 

Booth:  1949 

Wkb  Pruss  Cokp. 

STAFFED  BY:  Chuck  Gath,  Terry  Morton,  Grant  Dickinson,  Jim 

Estes,  Gary  Palmer,  and  Tony  Pardo 

KXHIBIT:  Web  Press  Corp.  offers  complete  press  lines  for 

community  newspapers,  shoppers,  and  other  uncoated  web 

printing. 

Kant,  Wash. 

(253)  395-3343:  Fax:  (253)  395-4492; 
wpcorp@juno.con); 

Web  site:  http://www.webpressl.coni 

Booth:  859 

Web  Printing  Controls  Co.  Inc. 

STAFFED  BY:  Jim  Tasch,  Gerry  Ferron,  Evan  Fitzgerald,  and 
Stephen  Baird 

KXiliBi  t :  Web  Printing  Controls  will  display  an  on-press 
color  register,  head  and  tail  controls,  web-break  detectors,  au¬ 
tomatic  compensator  control  systems,  and  margin  control  sys¬ 
tems. 

Lake  Barrington,  III. 

(847)  382-7970;  Fax;  (847)  382-2348; 
i  sales@webprintingcontrols.coni 

i 

Booth:  3321 

Western  Lithotech 

STAFFED  BY  Todd  Socia,  Ernie  Stokes,  and  Lane  Palmer 


EXHIBIT:  Western  Lithotech  is  a  manufacturer  of  automat¬ 
ed  plateroom  systems  for  newspapers  worldwide.  These  sys¬ 
tems  include  the  Lith-X-Pozer  plate  exposure  system,  the 
DiamondSetter  CTP  Laser  platesetter,  the  Optica  Punch  Bender 
(OPB)  vision  bender  system,  along  with  all  other  equipment 
related  to  the  plate-production  department  of  today’s  newspa¬ 
pers. 

St  Louis,  Mo. 

(830)  325-3310;  Fax:  (636)  225-1684; 
keith_walker@westemlitho.con); 

Web  site:  http;//www.westemlithotech.con) 

Booth:  2135 

WIFAG 

KXIIIBI'C;  WIFAG  offers  the  OF  370  totally  shaftless  press 
with  flying  plate  change  (PCU)  and  page  count  changing 
(PCU  -(-).  The  OF  370  can  be  configured  with  4-  or  5-high  tow¬ 
ers  or  the  6-high  tower,  which  can  print  a  complete  48-page 
newspaper  with  16  pages  of  color. 

Marietta,  Ga. 

(770)  850-8511;  Fax;  (770)  850-8550; 

)OEatWIFA@aoLcon); 

Web  site:  l)ttp://www.wifag.ch 

Booth:  3269 

Word  oe  Mouth  Technologv 
STAFFED  BY  Mark  Fisher,  Lisa  Crumer,  and  Wayne  Neale 
KXJllBiT:  Word  Of  Mouth  Technology  provides  companies 
the  ability  to  drive,  engage,  promote,  and  evaluate  customer 
relationships  by  taking  Word  of  Mouth  behavior  online,  creat¬ 
ing  quality,  self-organizing,  user-generated  content,  driving 
revenue  with  minimal  addition  costs. 

(480)  663-1443;  Fax;  (480)  949-2812; 
niark@wonitech.com; 

Web  site:  http://www.womtech.com 


Booth:  3259 

I  XlTRON 

:  STAFFED  BY  Jim  Thrush,  Karen  Crews,  Steve  Phillips,Pat 
!  French,  Lisa  Austin,  and  Peter  Aldridge 
j  EXHIBIT:  Xitron,  an  independent  RIP  developer,  will 
i  present:  Navigator  NT  (Harlequin)  and  XIP  (Adobe) 

Postscnpt  3  RIPs  drive  overlOO  imagesetters.  New 
I  interface  Panther  Plus/Pro  Printspooler,  with  load 
;  balancing.  XiStrip  post  RIP  imposition  and  stripping 
!  RIP'S  pages  when  they  are  ready  and  make  late  additions 
fast  and  easy. 

Ann  Arbor,  Mich. 

(734)  913-8080:  Fax:  (734)  913-8088: 

,  xitronsalos@xitron.com; 

Web  site:  http://www.xitron.com 

i  Booth:  4111 

I  Zycus  Inc. 

STAFFED  BY  Greg  Borgerson,  James  Eastman.  Sue  Stenberg 
I  and  John  Yarbrough 

1  EX  H I  BIT:  Zycus  provides  infrastructure  software  and 
I  services  for  extracting  hidden  attributes  and  classifying 
unstructured  data  for  various  content  management 
applications  such  as  newspapers  and  job  boards  (classifieds, 
jobs,  auto,  real  estate),  b2b  catalog  management  an 
I  Knowledge  management.  Zycus’  domain  experts  embed 
I  knowledge  maps,  ontologies,  and  domain-rules  into 
proprietary  Transformation  Engine  for  highest  quality  data 
extraction  and  classification.  For  the  recruitment  industiy, 

I  Zycus’  extraction  tool,  EzeePost,  is  used  by  a  number  of  major 
'  newspapers  and  job  portals. 

Santa  Clara.  Calif. 

(408)  855-1060;  Fax;  (408)  855-8208; 
mgallagher@zycu$.com: 

Web  site;  http://www.zycus.com 


RouteSmart  Technologies'  industry 
proven  softvvare  manages  the  daunting, 
time  consuming  task  of  routing  home 
delivery  and  single  copy  newspaper 
distribution  operations. 

RouteSmart  automatically  balances 
routes,  sequences  subscribers  in  delivery 
order,  and  creates  and  maintains 
router/ street  inventory  files. 

Let  Your  Computer 
Do  the  Routing! 

To  learn  more,  route  yourself  to 
www.routesmart.com 
or  call  us  today  1  -800-977-7284. 

RouteSmart 
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Why  do  the  largest  newspaper  companies 
around  the  globe  use 


SYNDICATES 


The  trend  toward  narrower  newspaper  pages  is  one  reason 
why  many  columnists  are  seeing  their  space  shrink 


BY  DAVE  ASTOR 


Many  columns  are  shrinking  for  many  rea- 
sons  —  including  the  move  by  many  broadsheet 
papers  to  reduce  their  web  widths  from  54 
to  50  inches.  How  do  columnists  feel  about 
reduced  space?  Here  are  some  case  histories: 

•  After  The  San  Diego  Union-Tribune  narrowed  its  web,  the  length 
of  Peter  Rowe’s  local  column  was  reduced  from  about  18.5  to  14 


inches  last  year.  But  his  editors  felt  this 
made  Rowe’s  work  sketchier,  so  they  re¬ 
stored  his  space.  The  price  to  pay:  jumping 
to  an  inside  page  roughly  half  of  the  time. 

“I  don’t  think  a  column  should  jump,” 
said  the  National  Society  of  Newspaper 
Columnists  president.  “My  editors  tell  me 
that  if  a  column  is  good  enough,  readers 
will  follow  you  anywhere.  But  surveys  show 
readers  don’t  like  jumps.” 

But  Rowe,  who  noted 

that  columnists  with  space  HZI 

problems  can  write  longer  Love  means 
online,  is  glad  his  print  having  tO  Say 
feature  is  18.5  inches  again.  „ 

“It  makes  for  a  better 
column  —  more  graceful 
and  less  staccato,”  he  said. 

•  For  Sheila  Stroup  of  SS 

The  Times-Picayune,  New  HhS 

Orleans,  a  slimmer  web  is  “JS 

one  of  several  reasons  why  KmH  wS 

her  space  is  down.  “It’s  m  «!iiTr»i  — « 

much  harder  to  do  a  col-  ^  ^  T-*^ 

umn  in  500  words  than  ISSiSSSSr’""' 

!'■  Ml  Mt  MV*** 

650.  A  friend  suggested  I 
write  in  haiku  poetry,”  she 
said,  laughing. 

The  columnist  now 
omits  some  descriptive 
language,  ends  some  pieces 
“abruptly,”  and  avoids 
some  topics  Gike  legislative 


Dan 


issues)  that  need  more  space  to  explain.  “I 
do  more  humor  and  vignettes,”  she  said. 

Stroup  occasionally  does  longer  Sunday 
columns  that  jump,  though  she’s  not  a  fan 
of  jumps.  She  recalled  that  her  daughter 
once  told  her:  “I  read  the  first  part,  but  my 
fingers  were  too  tired  to  read  the  rest!” 

•  The  Press-Enterprise,  Riverside,  Calif., 
won’t  go  to  a  50-inch  web  for  at  least  a  few 
^  months,  but  columns 

1x5  are  already  shorter. 

”  ~  - - Dan  Bernstein  said  the 

i  I  recent  move  from  five- 

i  to  six-column  pages 

i  .JS9L.  ■  gave  him  a  “skinnier” 

'  space  that  cut  his 

£ ,  If  only  i  general-interest/ 

f.  ,  kids  were  ;  humor  feature  from 

s.  I  auto  pods  ,  19.1  to  15.5  inches. 

ST  I  amount 

S:  j  of  information  I  want, 

w  I  — '  but  have  to  choose  my 

S  words  more  caremlly, 

S"  -  said  Bernstein,  whose 

Ml  JiSSSyaTagM  radio  spots  help  him 

be  terse.  “I’ve  had  to 

^  I  get  rid  of  some  stylistic 

I  frill®  that  might 

“  """"  entertain  readers 

M  but  aren’t  absolutely 

columns  got  slimmer  at 
l  The  Press-Enterprise  in 
Riverside,  Calif. 


SSmSSSTmIS**— SS  'J.'."  ■  '»■  to.  «  Mn 

>  r  ~to*r<toi»-to  US  \ 

raMltoOialtoilOV  pM  TM.IM.I.i  .n  < 


necessary.  Writing  tighter  can  be  good.” 

But  Bernstein  worries  that  when  his 
paper  goes  to  50  inches,  columns  might 
be  cut  to  the  point  where  quality  suffers. 
“When  does  a  column  become  something 
less  than  a  column?”  he  asked. 

If  his  space  does  get  sliced  again, 
Bernstein  said  there  might  be  ways  —  such 
as  eliminating  the  headline  —  to  keep  his 
column  close  to  its  previous  length. 

•  Boh  Hill  of  The  Courier-Journal, 
Louisville,  Ky.,  said  his  space  has  shrunk 
for  reasons  that  include  a  move  from  six-  to 
seven-column  pages  and  the  addition  of  an 
end  note  with  the  days  his  feature  runs,  his 
phone  number,  and  the  C-JWeb  address. 

Hill’s  column  —  which  includes  com¬ 
mentary,  satire,  and  humor  —  has  dropped 
from  74  to  52  lines  since  the  early  1980s.  “It 
really  affects  the  kind  of  things  you  do,”  he 
said,  noting,  for  instance,  that  it’s  now  hard 
to  explain  a  citizen’s  bureaucratic  ordeal. 

Sometimes,  a  copy  editor  calls  Hill  to 
suggest  he  add  something  to  his  column. 
“Where  am  I  going  to  put  it?”  is  his  reply. 

•  Roberta  de  Boer  of  The  Blade,  Toledo, 
Ohio,  is  one  of  the  lucky  ones:  her  column 
has  shrunk  very  little,  and  she  was  told  it 
won’t  be  shortened  if  the  paper  narrows  its 
web.  “Those  were  the  words  I  wanted  to 
hear,”  de  Boer  said,  noting  it  would  be  hard 
to  write  about  “meaty  issues”  in  less  space. 

She  added  that  she  has  the  option  of 
writing  longer  columns  that  jump,  but  “I  tiy 
not  to  abuse  that”  by  doing  it  too  often. 

How  many  papers,  in  an  effort  to  save  on 
newsprint  costs,  have  moved  to  50-inch 
webs?  A  Newspaper  Association  of  America 
poll  last  year  found  146  had  switched,  144 
planned  to,  and  127  were  considering  it.  11 

et  cetera  . . . 

New  Jersey's  largest  daily.  The  Star- 
Ledger  of  Newark,  has  canceled  “B.C.” 
because  of  the  comic's  “religious  sermon¬ 
izing.”  But  Nevada's  largest  daily,  the 
Las  Vegas  Review- Journal,  has  picked  up 
Johnny  Hart’s  strip,  according  to  Creators 
Syndicate.  All  told,  at  least  five  of  the  1,300 
“B.C.”  clients  dropped  the  comic  and  at 
least  five  signed  on  since  the  controversial 
Easter  Sunday  strip  showing  a  menorah 
morphing  into  a  cross. ...  “Garfield''  isn't  the 
only  comic  that  will  be  seen  in  the  upcoming 
“Shipping  News”  movie  starring  Kevin 
Spacey.  Others  include  United  Media’s  “For 
Better  or  For  Worse”  and  “Bom  Loser.” 
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tJheJBrxijnBone 


“See  me,  feel  me,  touch  me”  news  device 

Catch  a  brain  wave 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


7  thought  xcinning  the  Pulitzer  Prize  was  the 
pinnacle. ...  Winning  a  Kentuckij  Derby  is  better." 

-  JIM  SQUIRES,  FORMER  EDITOR,  NOW  HORSE  BREEDER 


IMAGINE  A  NEWSPAPER  THAT  ALLOWS 

you  not  only  to  read,  say,  a  food  story 
—  but  literally  smell  the  steaming 
soup,  hear  the  steak  sizzling,  taste  the 
ripe  Camembert,  and  feel  the  thick 
bread  crust.  Six  design  students  from  the 
Institute  for  Journalistic  Education  in 
Hagen,  Germany,  imagined  just  that  — 
and  won  best  in  show  in  the  annual 
Tomorrow’s  Newspaper  Design  Contest, 
co-sponsored  by  the  University  of 
Missouri  Harte  Chair  in  Journalism  and 
the  Society  for  News  Design  Foundation. 
The  students  dreamed  up  the  “Neuro- 
Transceiver,”  a  news¬ 
paper  aligned  with 
a  newsroom  that 
transmits  stories  and 
accompanying  “sensory 
channels”  to  a  palm-size 
“BrainBone”  appliance. 
It  would  beam  radio 
waves  to  the  areas  of  the 
brain  that  trigger  per¬ 
ceptions  of  taste,  smell, 
touch,  vision,  and  hear¬ 
ing.  To  protect  users, 
the  students  said,  stories  about  violent  or 
disturbing  events  would  be  transmitted 
without  the  sensory  channels.  (Let’s  hope 
they  also  block  stories  that  feature  visits  to 
a  pro  locker  room  after  a  hot  game.) 

One  judge,  Des  Moines  (Iowa)  Register 
Graphics  Editor  Charles  Apple,  told  E^P 
that  the  German  students  made  the 
Neuro-TVansceiver  idea  seem  all-too- 
plausible:  “We  were  absolutely  terrified. 

All  we  could  think  was,  ‘God,  I  hope  they 
can’t  make  it.’”  —  Mark  Fitzgerald 


Photo  of  the  week 


start  making 
scents 


JAMES  PARKER,  NEWS  &  RECORD,  GREENSBORO,  N.C. 

IN  SOME  WAYS,  IT  WAS  JUST  ANOTHER  CLASSIC  FIRE  PHOTO:  J.R. 

Flowers  canying  a  local  boy  to  safety.  But  there  was  a  cruel 
twist:  the  2-year-old  died.  The  News  ^  Record  went  against 
normal  practice  and  printed  the  picture  May  3,  but  with  a  note  by 
Editor  John  Robinson  explaining  his  reasoning:  “The  hope  that  it 
will  spur  a  deeper  look  at  fire  safety  in  the  region.”  —  Greg  Mitchell 
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Ethics  Comer 


Sportswriter  cries  ‘Foul'  over  New  York  Knick  Charlie  Ward’s  use 
of  locker  room  to  proselytize  for  his  born-again  Christian  beliefs 

HEY  STAND  IN  A  CIRCLE,  ARMS  CLASPED  AROUND  ONE 

another’s  shoulders,  sharing  a  devout  moment.  The 
network  TV  cameras  record  the  prayer  scene  before 
fading  to  a  commercial. 

The  message  is  clear:  They  are  the  good  guys.  There 
is  no  hate  in  their  hearts.  They  are  the  tough-love  role  models 
of  the  National  Basketball  Association  —  a  league  of  the  best 
hoopsters  on  the  planet.  Worship  their  talent.  Use  your  plastic  to 


1 1  buy  the  Nikes  and  Reeboks  they  promote. 

I  Read  the  sportswriters  who  have  nurtured 
them  since  their  first  heroic  days  in  high 
;  school  and  who  measure  their  worth 
;  i  by  the  number  of  points  they 
I  score.  It’s  a  Walt  Disney  world. 

Then  along  comes  a  writer 
I  who  is  not  part  of  this  clois- 
,  tered  relationship,  and  some  of 
I  i  those  media-made  men  are  re- 
I  vealed  as  people  with  the  same 
j  I  ethnic,  racial,  and  religious 
i '  prejudices  as  those  who  yell 
their  lungs  out  for  them.  Which 

I  i  is  what  happened  when  Charlie 

Ward  of  the  New  York  Knicks 
j  i  let  Eric  Konigsberg,  a  writer  for 
j  The  New  York  Times  Magazine,  into  his 

I I  life  and  later  into  his  Christian  Bible-study 
1 1  class,  which  included  three  other  players. 

I  In  that  setting.  Ward  challenged 

Konigsberg,  who  is  Jewish,  to  respond  to 
a  centuries-old  charge  that  Jews  were  the 
1  sole  persecutors  of  Christ  and  also  asked 
I  i  him  why  Jews  continue  to  p)ersecute 
I  Christians  every  day  —  remarks  that 
j  j  Florida  fundamentalists  insist  would  stir 
:  j  not  a  soul  in  America’s  Bible  Belt.  “It  did 
I  j  not  get  a  whole  lot  of  play  here,”  said  Ernie 
j  I  Stevenson,  director  of  the  North  Florida 
I  j  Fellowship  of  Christian  Athletes  in 

I !  Tallahassee,  Fla.  “We  believe  that  Charlie 
: !  Ward  told  the  truth.” 


But  Thomasville,  Ga.,  where  Ward 
grew  up,  and  Tallahassee,  where  he 
became  the  first  AfHcan-American 
quarterback  of  Florida  State  University’s 
football  team,  taking  it  to  its 
first  national  championship, 
are  not  New  York.  That 
became  apparent  after 
Konigsberg’s  encounter  with 
Ward  and  the  other  players 
was  published  April  22  in  The 
New  York  Times  Magazine. 

Ward  was  booed  in  Madison 
Square  Garden  at  a  Knicks 
playoff  game.  The  radio 
sports-talk  programs  were 
all  about  Ward.  Were  his 
comments  presented  in  context?  Was  he 
playing  devil’s  advocate  in  a  Bible  class 
where  religious  debates  open  minds  rather 
than  close  them?  Had  Konigsberg  violated 
a  trust  by  disclosing  what  went  on  in  that 
private  sanctum? 

Tom  McDonald,  a  weekend  sports 
anchor  for  the  Fox-owned  WNYW-TV  in 
New  York  and,  like  Ward,  a  bom-again 
Christian,  cringed  when  he  read  the  Times 
Magazine  article.  McDonald,  who  was 
worried  there  would  be  a  backlash  against 
his  bom-again  brethren,  sought  out 
Ward  to  find  out  what  had  happened. 
“Charlie  told  me  the  writer  betrayed  him,” 
McDonald  said.  “He  said  he  was  shocked 


i  by  the  way  the  story  came  out  and  what 
i  was  said  about  it.  He  said  he  was  quoted 
i  out  of  context.” 

i  Ward  pushed  that  theme  of  betrayal 
j  even  after  he  apologized.  He  argued  that 
I  Konigsberg  presented  a  distorted  picture 
!  of  his  views  on  Jews  by  reporting  only 
I  the  remarks  he  made  in  the  Bible-class 
I  discussion. 

I  Actually,  Konigsberg  saved  Ward.  The 
I  writer  could  have  made  the  player  look  a 
lot  worse  than  he  did  by  including  a  series 
of  one-on-one  interviews  in  which  Ward 
repeated  his  critical  comments  about 
Jews.  “Everything  was  in  context,”  Konigs- 
1  berg  said  with  a  sigh.  “Everything  was  on 
i  the  record.  I  took  notes  in  front  of  every¬ 
one.  Charlie  even  asked  me  a  number  of 
times  when  the  piece  was  going  to  mn.” 

Ward’s  fervor  is  well-knovm  in 
;  basketball  circles.  Harvey  Araton,  a 
'  columnist  for  The  New  York  Times,  said 
i  Ward  has  been  confronting  people  in  the 
Knicks  dressing  room  since  he  came  into 
the  league  seven  years  ago. 

“Charlie  was  constantly  in  my  face 
!  asking  if  I  have  Christ  in  my  life,”  said  Ara- 
i  ton,  who  is  Jewish  and  had  been  a  Knicks 
!  beat  writer.  “He  would  do  it  with  other  re- 
I  porters,  too.  He  crosses  the  line  when  he 
I  does  that.  The  locker  room  is 
not  a  pulpit.  I  am  offended  by  what  he 
j  does  in  there.” 

But  reporters  who  have  written  about 
I  Ward’s  overt  religious  activities  have  kept 
I  those  incidents  to  themselves,  not  wanting 
j  to  become  part  of  the  story.  It’s  been  that 
!  way  since  Ward’s  college  days. 

!  Gerald  Ensley,  a  sports  columnist  for 
i  the  Tallahassee  Democrat,  said  Ward 
j  was  a  role  model  as  far  as  athletes  go. 
i  “He  used  to  counsel  players  on  the  Florida 
:  State  football  team.”  Ensley  said.  “He 
i  went  to  class.  He  graduated.”  Ensley  also 
j  confessed  in  a  recent  column  that  he  and 
i  his  colleagues  had  misled  their  readers  by 
I  creating  a  profound,  thoughtful  Charlie 
j  Ward  out  of  a  grumpy,  humorless  player 
I  with  little  personality  or  insight. 

I  “Blame  the  media ...  for  blowing 
!  sunshine  up  your  skirt  when  Ward  was 
at  FSU,”  Ensley  wrote.  “Charlie  was  never 
perfect.  We  just  made  him  sound  that  way. 
...  The  media  made  Ward  a  hero.  We  do  it 
with  all  the  athletes.  But  we  did  it  a  little 
more  with  Charlie.”  11 
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Ferag  Conveyors. 

The  best  friend  a 
press  ever  had. 


The  best  friend  a  press  can 
have  is  a  Ferag  conveyor  system. 
Ferag  conveyors  are  built  to 
run— without  interruption  or 
downtime.  Which  is  why  more 
and  more  leading  newspapers  are 
installing  them  in  their  mailrooms. 

In  the  four  decades  since 
they  were  introduced,  no  Ferag 
conveyor  chain  has  ever  broken. 
And  no  conveyor  downtime  means 
no  press  downtime.  To  keep  your 
presses  running,  rely  on  the  con¬ 
veyors  that  keep  running.  Ferag. 
Nobody  delivers  like  we  do. 


'F'E'R'A'G' 

FERAG  AMERICAS,  KEYSTONE  INDUSTRIAL  PARK 
190  RIHENHOUSE  CIRCLE,  BRISTOL,  PA  19007 
215-788-0892  Toll-Free  800-355-0892 
FAX:  215-785-0604  www.ferag-americas.com 

A  COMPANY  OF  WRH  WALTER  REIST  HOLDING  AG 

'S' 

Visit  us  at  NEXPO,  Booth  #2103 


Some 


Copy  editors  are  journalism's  unsung 
heroes.  In  this  business  of  bylines,  they 
work  in  near  anonymity.  Yet  in  just  one 
day,  copy  editors  make  an  impact  on 
more  pages  and  more  news  than  almost 
anyone  else  in  the  newsroom.  And  when 
they're  not  around,  people  notice. 

It's  time  to  take  notice.  Not  enough 
young  people  are  going  into  copy  editing. 
Too  many  experienced  copy  editors  are 
leaving  newspapers.  If  this  trend  isn't 
reversed,  the  quality  of  journalism  surely 
will  suffer. 


Heroes. 


That's  why  Knight  Ridder  launched 
a  major  effort  to  attract  new  talent  to 
copy  editing,  recruit  new  copy  editors  to 
its  papers  and  increase  retention  of  the 
company's  best. 

The  Knight  Ridder  Task  Force  on 
Copy  Editors  is  fostering  company-wide 
efforts  to  help  recruit,  train,  track  and 
retain  excellent  copy  editors.  It  is  also 
pursuing  experiments  at  four  newspapers, 
reimagining  the  copy  editor's  job,  to  more 
fully  address  work  concerns.  And  the 
company  underwrote  25  copy  editing 
interns  for  the  Dow  Jones  Newspaper 
Fund  this  year,  the  largest  such  group  ever 
sponsored  by  a  single  news  organization. 

Copy  editors  are  our  last  line  of 
defense,  our  best  form  of  insurance  for 
accuracy  and  credibility.  In  the  pursuit  of 
journalistic  excellence,  it  is  vital  that  we 
identify,  train  and  retain  the  best  in 
copy  editing. 

Knight  Ridder.  What  a  difference  a 
newspaper  can  make. 


>KnightRidder> 


Information  for  Life 


We're  local, 
coast  to  coast, 
in  newspapers... 


>  The  Philodelphio  Inquirer 

>  Detroit  Free  Press 

>  The  Miami  Herold  &  el  Nuevo  Herald 

>  Son  Jose  Mercury  News 
)  The  Konsos  City  Star 

>  The  Charlotte  Observer 

>  Fort  Worth  Stor-Telegrom 

>  Soint  Paul  Pioneer  Press 

»  Cor>tro  Costo  Newspopers 

>  Philodelphio  Doily  News 


>  Akron  Beocon  journal 

)  The  (Columbio.  S.C.)  State 

>  Lexington  (Ky.)  Herold  Leoder 

>  The  Wichita  (Kon.)  Eagle 

>  The  Macon  (Go  )  Telegraph 
)  Tollohossee  (Fla.)  Democrat 

>  The  (Wilkes-Barre,  Pa.}  Tim^  Leoder 

>  Duluth  (Mtnn.)  News  Tribune 

>  Belleville  (III.)  News  Democrot 

>  Columbus  (Go.)  Ledger-Enquirer 

>  The  (Biloxi,  Miss-.}  Sun  Herald 


>  The  (Fort  Wayne.  Ind.)  News-Senlmel 
)  The  (Myrtle  Beoch,  S.C.}  Sun  News 

>  Brodenton  (Flo.)  Herald 

>  Grand  Forks  (N.D.)  Herald 

>  The  (San  Luis  Obispo,  Calif.}  Tribune 

>  The  Monterey  County  (Calif.)  Herold 

>  (State  College,  Pa.)  Centre  Daily  Times 

>  Aberdeen  (S.D.)  Americon  News 

>  Warner  Robins  (Go.)  Doily  Sun 

>  The  Olothe  Doily  News 


...and  on  the 
Real  Cities  Network. 


REAL 

m 

WWW.  realcities .  com 


i 


